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6 HEEREMEGH A Introduction of Federation of Hong Kong Watch Trades & Industries Limited

The Federation of Hong Kong Watch Trades & Industries Limited was founded in 1947. Our membership
represents more than 600 companies across the Hong Kong watch industry comprising of retailing, branding,

wholesaling, manufacturing of complete watch, clock, parts and other industry related service companies.

In fulfilling its objectives, the Federation has been actively providing advice and working closely with various
government agencies. Over the years, the Federation works tirelessly with Hong Kong Trade Development Council
in organizing the annual Hong Kong Pavilion at the Baselworld watch & jewelry fair at Switzerland as well as the
Hong Kong Watch & Clock Fair in September.

By supporting the Hong Kong Institute of Vocational Education (Lee Wai Lee), the Federation provides leading
horological vocational education opportunities in Hong Kong, nurturing a competent and professional workforce
valued by the Watch & Clock industry. By assisting the formulation of the government Qualifications Framework
Support Schemes with Vocational Training Council, the Federation has successfully help members to clearly
define the standards of different qualifications, ensuring their quality and indicate the articulation ladders

between different levels of qualifications.

Working with The Hong Kong Tourism Board and Quality Tourism Services, the Federation aims to improve
professionalism and standards of retail servicing in Hong Kong. To drive this growth, the Federation has supported

the Board by facilitating the yearly fashionable branded watch exhibition at Harbour City for many years.

To enhance the cooperation and promote the application of advanced industrial technology among Asian
partners, our Permanent Honorary President, Dr. Samson Sun and other prominent pioneers founded the Asian
Horological Trade & Industry Promotion Conference forty-six years ago. With years of unswerving efforts, it has
now become the biggest and the most influential conference for horological industry in Asia contributing to the
future development of the watch industry. In 2012, the Federation was the host for the fifth time, and the 23"

Conference will be organized by China Horologe Association in 2020.

The Federation has established “The Federation of Hong Kong Watch Trades & Industries Charitable Trust”. The
Trust is set up to provide donations to the society for people who are in need for relief and community projects

for education and industrial development.

The Hong Kong watch and clock industry continues to be one of the main industries in Hong Kong and a
prominent players in the world. In order to have further development and strive for more benefits for the industry,

we need your participation and continuous support in our future progress.

For membership application enquiry, please contact our secretariat at Tel: 2523-3232, Fax: 2868-4485 or E-mail:
hkwatch@hkwatch.org

AR EME A Introduction of Federation of Hong Kong Watch Trades & Industries Limited 7
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he Hong Kong watch industry started in the 1930s and

development since then has come a long way: it all started
with home workshops mainly producing accessories such as
watch straps and cases. The industry has now diversified into
different domains such as assembly of completed watches,
production of parts, branding, wholesale and retail. The
import and export values have put Hong Kong on respectively
the first and second places worldwide. Since its establishment
in 1947 up until now, the Federation of Hong Kong Watch
Trades & Industries has committed itself to uniting the
industry, protecting the rights of industry players, promoting
the development of the industry and nurturing talents. It
can be said that the Federation of Watch Trades & Industries
has grown in tandem with the entire industry. After more
than 70 years of service to the Hong Kong watch industry, the
Federation has seen smooth development of itself, which is
possible only with the support of the industry players. I am
also very honoured to have been elected again as Chairman of
the 37th Board of Directors. I would like to give my sincere
appreciation to all of you who showed support for and trust

in my work.

Asia is an important hub for the global watch industry. As
the global economy showed improvements, the fall in exports
and imports of the Hong Kong watch industry diminished in
2017, with the values standing at US$8.5 billion and US$8.2
billion. This means that the Hong Kong watch industry is
having the prospect of reaching recovery. However, with the
rise in production costs in mainland China, it has become

an imminent issue to enhance product quality, design and

10 EfF M55 Chairman’s Statement
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technology. Only with these could we establish a mutually
beneficial business relationship with watch powerhouses
such as Switzerland and Japan and with technical experts. In
terms of retail, Hong Kong remains as the biggest importer of
watch and clock products from Switzerland. In 2017, imports
were valued at US$2.6 billion, showing a 6% increase over the
previous year. Hong Kong benefited from a steady growth in
visitor numbers and improved local consumption with brighter
outlook, as shown by a 5.2% increase in sales in jewellery,
watches and clocks and luxury gifts over 2016. However, with
a trade war between China and the United States breaking
out in March this year, the retail industry was the first to feel
its impact as consumers’ jitters surfaced. Given this and the
softening RMB, there were remarkable falls in sales in June
and July 2018.

In terms of industry development trends, we will strive towards
the high-end market by continuing research and development
into completed products and components of different grades
and functions and by upgrading product designs so as to cater
to the requirements of various types of buyers. On the other
hand, a number of Hong Kong companies have in recent years
been marketing their own house brands or licensed brands;
some businesses have even acquired Swiss brands or Swiss
watch companies to expand their marketing network and
to gain access to better technology and designs. There are
also start-up companies which use online platforms to let
consumers mix and match exterior component parts to their
desire and make unique and personalised watches. At the

same time, there is an increasing number of Hong Kong watch

retailers and dealers which have set up websites to provide
online sale services. They respond to enquiries from local and
overseas buyers quickly and even deliver products in small

quantity in a short amount of time.

The Hong Kong watch industry is still being affected by certain
trade measures. An example is the one implemented in 2017
by Switzerland which requires any watch to be qualified as
‘Swiss made’ to contain at least 60% Swiss value. Another
example is the Sino-US tussle mentioned earlier. Despite the
negative effects, Hong Kong businesses can still harness the
business opportunities brought by the ‘Belt and Road’ Initiative
developments, the launch of the ‘Hong Kong-Zhuhai-Macao
Bridge and the high speed rail, as well as the development
of the ‘Guangdong-Hong Kong-Macao Bay Area’, to expand

business opportunities.

The nurturing of talents for sustainable development of the
industry has always been a key issue that we focus on. In
recent years, the Hong Kong watch industry has been facing
a prolonged shortage of talents brought about by changes
in the aging population, the geography and the education
system. On the other hand, parents nowadays still think
of the watch industry as an old industry that only revolves
around an assembly line. This has hindered their children’s
willingness to enter the industry. Therefore, the Federation
will continue to put in more resources in partnerships with
educational bodies to promote the watch industry among
young people and to implement various types of educational
plans. Examples of these educational plans include: the
‘Earn and Learn Pilot Scheme - Clock and Watch Industry’,
which provides a good prospect for student-workers to both
learn and earn at the same time; the Student Industrial
Attachment Programme from IVE, which allows them to have
practical working experience before graduation; the Business-
School Partnership Pilot Programme and the Qualifications
Framework (QF) School Promotion Pilot Project, through
which secondary school students studying in senior forms
can understand the global development, work domains and
prospects of the watch and clock industry on a non-traditional
learning platform and be well informed for career planning.
We will also compile two sets of SCS-training packages (SCS:
Specification of Competency Standards). These will serve as
the blueprint for planning course content by clock and watch

businesses and training institutes as well as an encouragement

for them to launch more courses that tailor

to the training needs of the industry.

The watch industry is one of the four light
industries in Hong Kong, which is also the second
largest exporter of watches and clocks worldwide. These
achievements are not easy to come by. Through the trials
and tribulations in the past, the industry sailed through stormy
waters under the leadership of several generations of industry
veterans. In recent years, industry players found themselves
struggling as the global economy is shrouded by uncertainties;
Sino-US trade war broke out and growth in the Chinese market
is slowing down. However, the key to survival of the fittest is
to never give up in the face of difficulties and strive to swim
upstream. Peers in the watch industry should also seize
opportunities and work on product design, quality, function,
marketing strategies and other areas in order to transform
the traditional wristwatch into a trendy object that buyers
adore or a piece of collectible handicraft and venture into the
high-end market. Alternatively, peers can take advantage of
the smartwatch trend with more young people picking up the
habit of wearing watches again, and inject a certain degree
of ‘smartness’ into existing designs to absorb customers of

different age groups and to expand the market share.

The trade dispute between China and the United States started
in March this year. At the time of publication of this issue
of the Clock and Watch, there were no signs of the dispute
slowing down; it was even elevating, with the United States
possibly levying tariffs on all imports from China. The Hong
Kong watch industry is unlikely to spare itself from this.
However, success always comes from efforts paid in struggling
and finding a way out. With its solid foundation and rich
experience in overcoming challenges, the Hong Kong watch
industry has always been able to ride out economic crises,
whatever the magnitude. I am convinced that, with our
steadfast faith and unity, we shall overcome this trade dispute
- all safe and sound. It is my wish that our fellow industry

players will work together and forge ahead.

FEREE Chairman’s Statement
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C.0O. YEUNG

Bl & Vice-Director

mTRITERAF
La Swisse Watch Co. Ltd.

www.emperorwatchjewellery.com




i

DIREGTORS

rp 159 B2 19 BB 3 %5 58 Mainland & International Affairs Division

7 15 R e
Frankie SHANG
EB Director

HmEE (DM) BRAR
Eterna (Asia) Limited

YT
Ricky W. K. TUNG
Bl Vice-Director

KETEREERAA
Time Watch Investments Ltd.

PRI SR st
Elise S. M. TSUI

Bl Vice-Director

Rocky C. Y. NGAN

= Vice-Director
EE (1998-2018FEEE)

WERTEBRARAR
Kam Kee Watch Company
(Holdings) Ltd.

i

&

28 R -+
Amy MAK

Bl Vice-Director
FREEIEER AT

Good Season Creation Limited

A i

William K. W. HUI
EB% Director

KEZBEE (2004-2018F E & E)

BRERAR AR
Thong Sia Watch Co., Ltd.

E% ﬁ} ii Z+
Emme WONG

NELBEE (200620185 LR E) S/%5% Vice-Director

BAERERAE
Glamm Holdings Ltd.

18 #H Directors

Pl NG
Galtiscopio Ltd.

PRINCEAXT

Tk & & $% JEWELLERY & WATCH

SUPIR. | SRR A . EoK . TR L T

www.princejewellerywatch.com
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%5 AT B3P Finance & Administration Division

TR R
Jackson W. Y. LAM

0K Director

KELBEE Q002-2018FEEEE)

EEcBARBERLAR
Hanson Metal Fty. Ltd.

B H Wea

Frankie Y. M. TSO
Bl Vice-Director
KEZELE 2010-2018FELE)

BRERFEEB)ERAA
Banda Bracelets (HK) Ltd.

ZE AR e
Loewe B. C. LEE

ElEF K Vice-Director

KBELEEGE (2008-2018FHEH)

LBRETEEERAA
National Electronics
(Consolidated) Ltd.

& B 2 A5 Members Welfare & Recreation Division

$ 15'3\5'6’12
LEE CHUNG

#F& Director
KELEEE (1994-2018FE € E)

EOERREERERLRA
Confi Metal Finishing Co., Ltd.

20 # = Directors

5 5% W ot
Maggie HON

BlEB & Vice-Director
RRKEERARAR

Ka Shing Jewellery & Watch Ltd.

fo R 4T

1952
KOWLOON WATCH CO.
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ANF 85 31EB Education & Training Division

BEAR W ek
Ricky C. S. LAW
#h& Director

RABEARAA
Chopard Hong Kong Limited

%’J\Ié'\k N

Cecilia S. L. POON
Bl & Vice-Director
AREHRELITERAT

Chow Tai Fook Jewellery Co., Ltd.

22 # 3 Directors

08 5 g

Moses F. M. LEUNG
EllE8 & Vice-Director
KEEEEE (1990-2018FF L

ERTEERAR AR
Tak Fai Watch Company Ltd.

Agnes LAU
Bl EF & Vice-Director

ERMREARAA

Bomass International Ltd.

ELEGANT =%

FRIRE RIS

FEERNES
R TES AR
OB BB BEKNE
SOUREBREF AL

2117 0000
21119128
3106 0777

2735 8481
27301211

You Tube

elegantwatch
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WA B F e T S e TR B e
LAM Kuen Kit CHOW Tim David S.M. LEUNG TO Wing Kok
(1967-1986F &) (1973-1995F G &) (1973-1989F & &) (1977-2005F € &)

Hon Wing Watch Products
Factory

2 W e B AR {5 JR M 5
LEE Chiu Chick YEUNG Ming Biu FUNG Kwong Yiu WOO Ka Shin
(1983-1996F 2 &) (1987-1995F 2F) (1988-1996F & &) (1990-1997 F & &)

EDEERMBHT RARITERRA RERTARRA
Wah Chun Watch Spare Parts Oriental Watch Co., Ltd. Woo's Watch Bands Co., Ltd.
&Tools

B gk U X ol 8520 s 2k E Wk
Dennis K.K. TUNG NG Lee Chung Alex K.P. HO Albert S.Y. LO
(1991-1999F & &) (1991-199FE & %) (1993-2003F & &) (1993-2002F & &)

BEAEE AR SRR A R X ) Amazing Hints Ltd.
Winning Group Hip Shing Leather Watch Straps
Mfy. Ltd.

RE NS R R e A B e e
CHUN Chun Chuen Alberts W.K. HON Eric H.C. HUI Jeef Y. M. MA
(1995-2003F & &) (1997-2004F @ &) (1997-2004F & &) (1998-2009F @ &)

BEEEERLA INDEETHAERDA CHEZEERAA
Hang Kei Electro-Plating Mee Chow Metal Mfy. Ltd. Success Time Industrial Ltd.
Co., Ltd.

24 K2 EE# Permanent Honorary Directors

End
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Raymond CHAN

(1980-19944F & &)

PERT
Eldorado Watch Co., Ltd.

Ve R e
Benedict N.Y. SIN
(1991-2004F & E)

BRERERAR
Myer Watch Ltd.

Charles S. K. LEE
(1994-2007 F & E)

Bl 55k
Jacky T.S. LAU
(2001-2010F & &)

HEBRRA
Salinger Co., Ltd.

%EE%

Ka Shing Jewellery & Watch
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ing,
27227829

Shop 3¢, G/F Bow On Build
Fax:

27240999

32-38 Bowning Street, Jordan, Kowloon, Hong Kong
Tel

Address
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Lawrence W. T. TAM Luiz LEI Nelson TSAI Chris C. H. YIU YAU Kei
(2001-2007 F S &) (2002-20105F & &) (2003-2011F & &) (2004-2016F 2 E) (2005-2016F &)
EREFERERAA BfRARLR EERECBERERDA KEMERAT
Litech Electronic Products Mouliu Ltd. Hang Yip Watch & Metal Ever Foundation Co., Ltd.
Products Ltd.
a °
Bk i At s WAL sk R
TANG Wing Lun John S. C. MAK Barry S. K. TSE Jeffery C. K. YAU ) °
(2005-2011 & E) (2006-2014%F & ) (2006-2016%F & ) (2006-2014% & )

WERRBRAR SRERTTARAS B

E-Tech Industrial National Electronics & Watch Europe Group of Companies

Development Ltd. Company Limited Ltd.

Bt 70 264 HHEZ Py 9l
Raymond C. Y. LEUNG Angie N. C. WONG YUEN Ka Fai Sam L. S. CHONG Roberta C. L. FUNG
(2009-2016F &%) (2009-2016F E ) (2009-2016F &) (2010-2017F &%) (2010-2017F &%) °
RERFEFRRAF FENMBRAA ARERESTERAA BHITERAR BRAEET °

Wonderland Greater China Fat Tat Lee Co., Ltd. Chow Tai Fook Jewellery Pino Aliprandini (HK) Ltd. Fung Leung Kee Watch Co.
Limited Co,, Ltd.

[ £ SOMETIMESLAB

@ http://www.sometimeslab.com @ +852 2117 0006

M Hello@sometimeslab.hk 9 Kiosk G, G/F, Pioneer Centre, 750 Nathan Road, Mongkok, Kowloon

KENNETH COLE i B WM 10 saker  imberfand e
NEW YORK IUStQava]ll Tenshi no Tamago @ LONDON MADEFODTHEMODERN% V& ANNE KLEIN

26 K4 EE# Permanent Honorary Directors
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Highlights on the 71* Anniversary and
Inauguration Ceremony of the 37* Board
of Directors of the Federation

HAE G B R B LA {E 2 The Anniversary and Inauguration Ceremony of the Board of Directors of the Federation 31

A B R H R A fE 22 The Anniversary and Inauguration Ceremony of the Board of Directors of the Federation
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Activities Report 2017-2018

RAEZRENUEE CE2017E12ACAME=THtEETLER | HHEBEETESESE
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| am honoured to be re-elected as the Chairman of the 37" Board of Directors of the Federation in
the election on 5" December 2017. In the past 9 months, with the mentorship of Dr. Samson Sun,
Permanent Honorary President, and Advisors, as well as the kind support of all Directors and
members, we have successfully organized all the activities as follow. | would like to express my
sincere gratitude to everyone, and welcome members to give us feedback on any shortcomings

and ways to improve.

BAFELR

Harold Sun, Chairman

Fibitf kg
—¥-—tFETREATR
=t dFeEy

& B IR % Services for Members
BEE—FEANTLY MEEE] ERE R
BZERFEAME R SENEENET > AL
H— JLPY LA AR 5 — B B AR g — WA AR T T
"L > TR R T LS A R K
NRANEER -

Production of E-book for “Clock & Watch

No. 1-67"

As the “Clock & Watch” publication contains historic
significance and value to our Federation, we have
produced the e-book from the 1% issue which was
published in 1949. The latest 10 issues are uploaded on
the Federation’s website for public viewing.

B T HER] REhER
ZHERTAGENERIUER L EAGENHR
B NAREEHEN - 17 BT &
7 W I B BT > 2% 8 8 wfUR B R e M
o MBI S GH MATRE R AGSEET
R R ARG IR
Dimsa s e - g8 [ BELAARALE T
g

Members’ Communication and Website
reconstruction

To meet the future development of our Federation as
well as the industry, we are starting to reconstruct the
FHKWTT’s website by a professional company. A fully
functional website will strengthen the links between

the Federation, members, buyers and the public.

All members are being connected by electronic mails
and all information and news are being uploaded to
the website of our Federation (www.hkwatch.org) for
public viewing. Uploaded news includes activities of the
Federation, general information of the watch and clock
industry, updated policies of the Chinese Government
and Hong Kong Special Administrative Government,
information from other trade associations and training
curriculum, ete.

p~ =
v

CATOREX

SWISS MADE
since 1858

hn LAk « 3%

IMPERIAL PERFECTION

SOLE AGENT
TAK FAI COMPANY

Rm 1201 Tung Wai Commercial Bldg.,

Bl LI 109-11158

109-111 Gloucester Road, Wanchai, Hong Kong HHRERE12812015%
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Scholarships/Grants for Members’ Children

We have set up scholarships/grants to encourage
members’ children to achieve good results and make
progress for quite a number of years. Meanwhile, we are
in the process of re-evaluating the application procedures
and requirements with the hope that applications can be
increased after the review.

FiEERaESREEE

H19994F i » AEMIhAe BTG [HikfRE)]
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Preferential rate for the HK Watch and Clock Fair
Starting from 1999, our Federation has obtained
agreement from HKTDC that an estimated 13% discount
would be given to all members who participate in

the exhibition. This year, around 400 members from
FHKWTI & HKWMA have enjoyed this benefit.

[ o BFSCILR ] (201846 H21-24H)
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“The China Horology Week”

(21 - 24" June, 2018)

“The China Horology Week” was jointly organized
by China Horologe Association and Shenzhen Watch
Association, combining “The China Watch Clock Fair”
and “The China Watch & Clock Summit Forum”. The
fair has grown to be the largest timepiece exhibition in
Chinese mainland, and the third largest watch fair after
BaselWorld and Hong Kong Watch & Clock Fair. It is a
platform for foreign watch brands to explore the China
market, and the annual meeting of China horologe
industry players. Our Federation has been supporting
the event for many years and our members joining this
exhibition have obtained good results. In addition, the
Federation successfully applied for "Dedicated Fund on
Branding, Upgrading and Domestic Sales" (BUD Fund)
from Trade and Industry Department to set up a “Hong
Kong Pavilion” within the fair for the second year.
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Established the “FHKWTI Charitable Trust”

In order to expand our charity affairs, the Federation
established a charity trust in 2012. The aims are making
donation and sponsorship to disadvantaged minority,
education affairs and relief of poverty and victims of
disasters. In the past years, we have sponsored different
types of activities for HK Society for the Aged, Heep Hong
Society and Neighbourhood Advice-Action Council, etc.
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# & A% Charity for Community
WGBS ]

“Time Watch Investments Ltd. Education Fund”

Our long-time member Mr. Tung Koon Ming and his
company Time Watch Investments Ltd. generously

donated HK$ 2.5 million to our Federation as well
as HKWMA for the purposes of nurturing talents and
education for the watch industry. Last year, the fund has
sponsored HK$195,000.00 for 25 watch designers of the
two associations to participate in the “ECAL Executive
Course in Watch Design”. All participants experienced
the creative process of re-designing an iconic Swiss
watch.

[F#AEEAEIT] (201851714H)
RO EAMOM A AR SRR S )
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Participated in “Walk for Millions 2018”

(14" January, 2018)

To show our awareness of social responsibility and give
help to the needy, we organized a team with more than
40 members and their families to continuously support

and participate in the Community Chest 2018 Walk for

Millions’, raising HK$60,500.00 as our token of support

REACER

JUVET

SINCE 1842

VANVA B BVN
DIAMOND

Collection
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www.J
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uvetwatch.com
B 1 +852 2356 9300
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for the people in need. As Dr. Samson Sun, Permanent
Honorary President of our Federation, was one of the
founders of 1st Walk for Millions in the 1960’s, the event
is particularly meaningful for us.

1B B HEE Promotion of the Industry

RIS [80 Ah R ~ AR Kdn e R &
ME%IEH 4 (BUD Fund) ] (2017-2018)
AT B THEIMEA D ERME > 2R
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Successfully applied for the Dedicated Fund on
Branding, Upgrading and Domestic Sales (BUD
Fund) (2017-2018)

To face different challenges, the industry is aiming in the
direction of high value-adding, hi-tech and high quality,
or development of own brands and licensed brands. The
Federation is pleased to have successfully applied for
the BUD Fund from the Trade and Industry Department
last year and secured funding to assist members to
participate in four exhibitions held in mainland China.
The first two projects were setting up of a Hong Kong
Pavilion in the 28" and 29* “China Watch & Clock Fair”
held in Shenzhen in June 2017 and 2018 respectively
to help Hong Kong watch and clock enterprises and
brands expand into the mainland Chinese market. The
results were remarkable. The next project is to organize
“Windows of Hong Kong Timepiece” exhibition from 19-
21 November, 2018 in Shanghai.

Bha S TRpsssktr e fbAaR] 201748 &k
(201749 H4-8H)

AR ARG A IR R B A [ P s
WAL g BT HEENEREE—DEE

HHR A 2017-2018 Activities Report 2017-2018

ft > F#EENOEREERHT L AR FBR
RS B T B R TR SR R AR AR A R A
P RSB B Y S SR AT SE RO — 4 LR Y e gk
BT T 2 B PR YE o GRREELES © B KARYE - Bt
PERE ~ SRIEIBCR AR - R S R 2K > A
R A fUREEA LBt -

= —
=

Co-organise “International Organization for
Standardization (ISO) TC114” International
Meeting 2017”(4*-8" September, 2017)

Experts from our Federation have been attending the
ISO TC114 international meetings in recent years.
To enhance the globalization of the Hong Kong watch
industry, Watch and Clock Technology Centre of
HK Productivity Council, the Federation, HK Watch
Manufacturers Association and HKTDC jointly organized
the 2017 plenary meeting in Hong Kong. During the
meeting, all experts around the world discussed and
defined the latest international standards in watch
manufacturing. The meeting agenda included: Water
resistant watches, Antimagnetism, Requirements for
watch batteries, Watches made of hard materials and
Watch glasses.

1S0/TC 114
HOROLOGY

P eatony

__Www.daumierwatches.com &
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JUSTIGE LEABUE

(il DAUMIER

DEVIA Collection
LIMITED EDITION
SAPPHIRE CRYSTAL
AUTOMATIC

Inspired by the Super Heroes in
JUSTICE LEAGUE .
Stereoscopic watch dial, new scale
discs design and demonstration of
the future minimalist design style.

DAUMIER COMPANY LTD
Tel: +852 2356 9300 =

: @ JUSTICE LEAGUE and all related characters and elements

© & ™ DC Comics and Warner Bros. Entertainment Inc. (s18)
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Jointly founded the Professional Validation
Centre of HK Business Sector (PVCBS) with HK
Polytechnic University

To set the standard and assist practitioners to attain
professional qualifications through lifelong learning,
the Federation and HK Polytechnic University jointly
founded the PVCBS in 2005. Seven times of award
presentation ceremony have been held. Meanwhile,
our members Prince Jewellery & Watch Company
and Tic Tac International Holdings Co., Ltd. received,
respectively, PVCBS Brand Excellence Award and
Business Excellence Award this year. Federation Advisor
Mr. Anthony Cheung has been elected as Executive Vice
President for this term.

HHR A 2017-2018 Activities Report 2017-2018
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Appointed as Vice-Chairman of Professional
Validation Council of HK Industries (PVCHK)

Industries have always been the economic lifeline to
Hong Kong, accounting for a significant amount of labour
force. Supported by 34 industrial associations, PVCHK
was founded at 1999 to assist practitioners from different
industries to attain professional qualifications through
lifelong learning and present professional award to the
business leaders for their professional knowledge and
outstanding contribution to the industry. Mr. Paul Cheng,
Secretary General of the Federation, was elected as Vice-
Chairman of the 9th Executive Committee of PVCHK,
and the Federation will encourage more practitioners to
attain aforesaid professional qualifications.
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Joining the “Quality Tourism Services” (QTS)
committee founded by Hong Kong Tourism Board
Since 2003, HK Tourism Board has invited our
Federation to be a committee member of the QTS. The
main responsibility of this committee is to design the
policy of QTS, as well as recruit and review corporate
membership.
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Participated in the “Hong Kong Brands
Protection Alliance”

In order to protect the intellectual property rights
of original HK designed products, 49 organizations
including the Federation jointly founded “Hong Kong
Brands Protection Alliance”. The major activity ‘Fast
Action Scheme’ is jointly held by HK Customs & Excise
Department and HKBPA to encourage and assist IP rights
owners to combat infringements effectively by filing all
the information and relevant documents about their
rights before the HK Watch & Clock Fair. If an owner of
an IP right identifies infringing goods in the exhibition,
he/she can promptly react by reporting to C&ED through
HKBPA. Officers of the C&ED will investigate based
on the information filed in our database and collect
evidences of infringement in the exhibition.
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Being a member of Hong Kong Federation of
Innovative Technologies and Manufacturing
Industries (FITMI)

FITMI aims to keep close contact with associations from
different HK industrial sectors and assist their members
to protect their rights while doing business in mainland
China. Our Federation joint FITMI as a member in 2013,
with Advisor Mr. Gabriel Au, Honorary Advisor Ms. Esther
Wong as FITMI Industry Chairman of Watches & Clocks,
and Chairman Mr. Harold Sun and Vice-Chairman Mr.
Daniel Tsai as FITMI Director. Last year, Mr. John Mak,
Permanent Honorary Director of the Federation won the
highly-recognized “Hong Kong Innovation Technology
Award Gold Medal” with his invention “ABA Bacteria
Coating Technology”.

LUMI

SWISS + MADE
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SUN INTERNATIONAL TRADING CO., LTD.

A member of Sun International Group

Officially Licensed by the
Department of the Navy.
Created with input from the

U.S. Navy SEALs

Discover the Navy SEALs
3500 Series
More at www.luminox.com

Distributor in Hong Kong & Macau:
Sun International Trading Co., Ltd.
Enquiry: 27226868 | sun@sunintl.com.hk
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Cooperation with Hong Kong Trade
Development Council and Hong Kong
Productivity Council

HEEHBRR
Hong Kong Trade Development Council
(HKTDC)
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The “5" Hong Kong International Diamond, Gem

& Pearl Show” and “35" Hong Kong International
Jewelry Show” (1+-5" March, 2018)

Since 2003, our Federation cooperates with HKTDC to
host the “Hall of Time” with the shows. Through this
event, our members get new channels and opportunities
to have contact with buyers that are different from the
Clock & Watch Fair. Since 2017, the twin-show (HK
Convention and Exhibition Centre and Asia-world
Expo) format attracts different categories of exhibitors,
providing buyers with more choices.
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Jo-organizing the “Hong Kong Watch and

Clock Fair 2018”(4" - 8" September, 2018)

The HKTDC and HKWMA as well as our Federation have
jointly organized the Hong Kong Watch and Clock Fair
since 1982. After 36 years, it has become the second
largest watch and clock fair in the world. The “Salon de
TE”, which made its debut in 2013, features over 150
international brands from 26 countries and regions,
providing a platform for trendy watch brands to convey
their messages and allowing buyers to identify their
desired products. The “World Brand Piazza” has been
introduced since 2010. This year, 13 top luxury brands
will be featured, including: Blancpain, Breguet, Chopard,
CORUM, FRANCK MULLER, Glashiitte Original, Jacob
& Co., Jaquet Droz, Juvenia, PARMIGIANI FLEURIER,
Piaget, SARCAR Geneve and Zenith.

Bl E N IOER

Hong Kong Productivity Council
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Courtesy visit to HKPC meeting Chairman Mr. Willy Lin (L4) and Executive
Director Mr. Mohamed Din Butt (L3)

Hong Kong Watch and Clock Technology
Centre

The Hong Kong Watch and Clock Technology Centre
was established in 1995 aiming at providing supporting
service to the local watch and clock industry, Federation
directors and advisors are appointed as members of
its managing committee to safeguard benefits of the
industry by supervising the operation of the centre. The
services providing by the centre such as product testing,
analyzing services, application of new technologies in
the watch industry, precious metal and advance coating,
organizing seminar and workshop, etc.
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Established “Five-year Industry Study Group”
The Federation has also established a ‘Five-year Industry
Study Group’ with the HK Watch & Clock Technology
Centre of the HK Productivity Council and the HK
Watch Manufacturers Association to jointly put forward
an updated vision for the Centre and further enhance
and expand the services of the Centre, all in a bid to
bring about technological breakthroughs and sustained
development for the local watch and clock industry. In
April 2018, the team has completed a blueprint covering
the current concerns of the watch industry in Hong
Kong and how it can be improved to achieve sustainable
development. The industry's concerns are divided into
four categories, including:

Quality Enhancement, Brand Building, Talent
Development and Product Innovation. As for the
solution, the blueprint provides six strategies: Develop
an impartial Central Lab providing one-stop services,
Introduce the “i4.0 smart factory” strategy to the watch
industry, Launch a Design Recognition Scheme for
HK watches, Establish a HK Watch & Clock Academy
to develop a structured talent pipeline, Set up a HK
Horology R&D Centre, as well as Form a HK Smart
Wearable Devices Consortium.

B I g i
Hong Kong Watch and Clock Industry Forum

[Time - The Pledge of Love] 5 ROMAGD SWISS brand philosophy. Each ROMAGO
SWISS watch is made in Switzerland, and each model retains an unique design and
charisma. From concept drawing, casting, assembly, and quality control, ROMAGO
SWISS team consistently demonstrated meticulous skill across every stage of production.
Cur axperienced watchmakers are detarmined to showcase their crafismanship, and their
vigorous pursuit of perfection,

ROMAGO SWISS imepleces are the combination of elegance, precision and quality.
The timeless design embraces the |atest fashion trends yet upholds traditional values of
the art giving each owner a sense of superiority In their possession,
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About SAGA STELLA®
SAGA STELLA is a stylish collection of the SAGA Swarovski seri

SAGA SAFRAN

InthliE shabiR

SWISS MADE DIAMOND WATCH SAFRAN COLLECTION 2018

ABOUT SAGA®

SAGA, a brand of sharing and legacy, was born at 1950, After nearly 70 years, SAGA continues to create high quality watches
and presents extraordinary classic. SAGA is more than just a watch, it means no fear of the times change, always full of vitality.
SAGA is a story of emotion and accompany in your life,

¥ F SAGA sarranFFE

.

The Safran collection is the pinnacle of horogical endeavour at SAGA It draws its name from the Swiss French word for the near mythical spice
Saffon. Extacted from the flower of the Crocus Sativus for over 3000 years, it" s a substance that has been prized by cultures throughout
the world and the ages as a celebrated panacea. A cure-all, used also for seasoning, perfume, and dye.lts immensely labour and resource
intensive production meant it had a price beyond rubies, worth more than its weight in gold, and as such has existed as a status symbol
for the rich and discerning for 3 millennia. Known along the trade routes of Asia, Africa, Europe and the Americas as “Red Gold” .
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Working Committee visit Ms. Annie Choi, Commissioner for Innovation
and Technology (L3)
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Communication with Department of

Liaison Office of the Central People’s
Government in the HKSAR
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Meetings with the Liaison Office and
Wholesalers & Retailers Associations
~© 7L Since 2006, The Liaison
s : Office of the Central People’s
e et Government formed the

gathering with wholesalers
and retailers associations to
exchange views and share
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experience on the latest situation of the Hong Kong
wholesale and retail markets.
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Education and Training for the Industry
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The “FHKWTI 60" Anniversary Education Fund”

In celebrating the 60™ Anniversary of the FHKWTI, “The
60" Anniversary Charity Banquet and Inauguration

Ceremony of the 26 Board of Directors” was held in
2007. HK$1.8 million were raised for the “FHKWTI 60®
Anniversary Education Fund”. The Fund was donated to

Lee Wai Lee Campus of HKIVE and governed by a joint
committee for nurturing both trainers and students.
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TITONI

TRUE QUALITY TIME

SINCE 19219

COsMO
# 878 S5RG-5T-804

As an independent company, we consider manual watchmaking as par
of cur family heritage. While technclogy may have advanced, most of cur
manulacturing still consists of painstaking hand-crafting. Our deep rooted
traditions and craft is re ected in the fimeless character of our collections.

Q
TITONI

OF SWITZERLAND

TO FIND AN ALTHORISED TITOMI RETAILER OR SERVICE CEMNTRE MEAR YOL), PLEASE VISIT WWW TITOMLCH
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The “Professional Study on Swiss Mechanical

Movements in the After Sales Service”

To strengthen the specialist skills of HK watch repairing
technicians and enhance the professional international
standards of HK, the Federation organized the above-
said study workshop in the past 4 years with Mr. Samuel
LLOREDA, a renowned watchmaker from Switzerland.
With sponsorship by the “FHKWTI 60th Anniversary
Education Fund”, the participation fee of advance and
elementary courses was greatly subsidized. All graduated
technicians gained high appreciation by Mr. LLOREDA
as well as their employers. This year syllabus included

lessons and hands-on practice on the adjustment of
hairspring of the movement.
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Contributing Scholarships and Grants to HK
Institute of Vocation Education (Lee Wai Lee)
Our Federation contributes scholarships to HKIVE
(Lee Wai Lee) continuously every year. Since 2012, we
have extended the funds to student grants, encouraging
students to study hard and make contribution to the
watch and clock industry in the future.
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Sponsor Cash Prizes for “The Hong Kong
Watch & Clock Design Competition”

In order to enhance the design and quality of HK-
made watches and clocks, HKTDC, the Federation and
HKWMA jointly organize the Competition every year. As
a concurrent event of the HK Watch & Clock Fair, the
Competition showcases and promotes the local design
talents and standard in the HK watch industry to the
world.
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“Earn & Learn Pilot Scheme — Watch & Clock”
pioneered by VTC and the Federation

In recent years, the watch industry focuses on high value-
added endeavors including research and development
(R&D) and high precision products. In view of this trend,
VTC and the Federation formed the above-mentioned
scheme in 2015 to offer better prospects for young

KIERS (F2) BRAT

TIMELESS TRADINGIHKILIMITED

ANNE KLEIN
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HR - Fi(852) 2816 7099
B guesnieyesng@limesalution com_hk

Cousewny Boy,Hong Kong
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people in the field. Under the scheme, participants will
receive on-the-job training and classroom learning with a
guaranteed steady income and a recognized qualification
upon graduation. Graduates can also choose to pursue
further studies to acquire higher qualifications and
become a professional in the field. In order to help
students fully understand the scheme, VTC and the
Federation held a student seminar on 6™ June.

I
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- S o dness-Se a1 <hi gy ”
e The “Business-School Partnership Programme

with Yow Kam Yuen College and Wong Fung
Ling College of Tung Wah Group of Hospitals
(since March, 2016)

This programme aims to provide training opportunities
for the young people to explore the diversity in
education, providing them what we call knowledge
for the world. With strong cooperation between the
Federation and the schools, students are introduced to
different watch industry knowledge, helping them to
explore their potential interest in their future career
development.

To make the occasion memorable, Mr. Eddie Ng, past
Secretary for Education Bureau, officiated the kick-off

. . . AR 1804
ceremony. The following activities were held in the past:

visiting Zhuhai Rossini watch factory and museum,
visiting Hong Kong Watch and Clock Fair, inter-school
contest on watch industry knowledge, watch design
competition and marketing competition, etc. The
L3 [ 4 7 5 1 2 L L 2 e £ students are very keen and involved with the activities,
/Eﬁ% ; %; f}; /\ﬁ P Ei 1 ]‘ ( k Zin Hi )T ensuring us their enthusiasm of the watch industry.
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Funding from the Qualifications Framework
(QF) on Promotion in the School Sector

The Federation received funding from the Qualifications
Framework (QF) last year to implement The workshop
of ‘Get to Know Different Industries with QF’, which is
a Pilot Project on QF Promotion in the School Sector.
The project targets students studying in Secondary 4 to 6
and provides them with simulated or hands-on operation
experiences that deepen their understanding of the
industry and QF to help them plan for further studies and
employment. The workshops were held on January 27
and February 3, 2018. Activities included: Introduction
of the Qualifications Framework, marketing and design
experience sharing, watch repair tasting and field visits
to retail stores. With good reputation by teachers and
students, QF confirmed that it has again selected the
Federation to conduct the workshops in this coming
academic year.
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Propose SCS-based training packages to QF

The Specification of Competency Standards (SCS)-
based training packages for the watch industry aim to
encourage more enterprises and training institutes
to develop courses that meet the training needs of the
industry and provide a reference for course outlines and
teaching content. The two training packages that will
be developed are for courses recognized as QF Level 3
‘Operations Officer’ and Level 2 ‘Sales Assistant’.
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Mechanical Watch Taster Course”
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Sponsored VTC Pro-Act Training and

Development Centre - “Assembly of Mechanical
Watch Taster Course”
(27" June and 4" July, 2018)

This course is targeted at current secondary school
career masters for them to learn the basic knowledge of
the watch industry and then share with their students
to promote the watch industry. About 20 teachers
participated in each session. The Federation specially
nominated Mr. Samuel Lee, Vice Chairman and Mr.
Ricky Law, Director, as guest speakers to share the
development of the industry. In addition, Mr. Frankie
Shang, Director, generously sponsored 30 sets of
mechanical watch movements and components, so that
each teacher can disassemble a mechanical watch on
the spot and learn its structure.

ELMER INGO

AUTOMATIC

# : ELMER INGO (HK) LIMITED

2242 6639

www.elmeringo.ch
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Liaison with Local and Overseas

Organizations
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Co-organized the “STRAIT Watch Exhibition”
(17%-20™ November, 2017)
Jointly organized by Xiamen Timepiece Trade
Association and Taiwan Watch & Clock Industrial
Association, “STRAIT Watch Exhibition” was held in
Xiamen Xianglu Grand Hotel in the middle of November.
The Federation was pleased to be invited as one of the co-
organizers to form the Hong Kong exhibition delegation
again.

hEEECEE M HEEECEETZEY
(i tih)

JRE R W 2 B 0 AR RAE11H20-21 H K %
TEER G RERFITH RS - EREEREREG
T B R W e KA R R A 0 R
TREANR o AN G AR AT B AT P T BR20184F 11 A
19-21 H R B HEE 6 B 52 )5 821 2 [ B ilbsEsk 2
| RS R B o on B S I S R R A
EEAEE AT R

HHR A 2017-2018 Activities Report 2017-2018

Watch and Clock Committee, Association of
China Commercial Enterprise Management
Invited by the Association, representatives of the
Federation attended their annual meeting and dinner
party again on 20%-21% November last year. Executive
members of China Horological Association, major
brand representatives and distributors were present.
Our Federation also discussed the organizing details of
the "Windows of Hong Kong Timepiece" exhibition with
the Association, which will be held at Shanghai Marriott
Hotel on November 19-21, 2018. It is an excellent
opportunity to assist Hong Kong's brand owners and
licensees to expand in the mainland domestic market.

BRI RS
China Horology Federation
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“China Horology Federation”

China Horology Federation was established in 1997
by four watch and clock associations including China
Horological Association, Taiwan Watch & Clock
Industrial Association, Hong Kong Watch Manufactures
Association and our Federation, aiming to strengthen
the cooperation of the watch and clock industry in
China, Taiwan and Hong Kong. Regular meetings are
scheduled with chairmanship to be rotated among the
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associations every two years. The Chairman of 2018-20
is Hong Kong Watch Manufacturers Association and a
meeting was hosted on 21st June this year in Shenzhen
to exchange industry information, market statistics and
future development strategy.

MLERTEREG

Federation of the Swiss Watch Industry
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Participated in the 20th International Basel

Conference of the Watch Industry
(23 March, 2018)

The International Basel Conference of the Watch Industry
is held by Federation of the Swiss Watch Industry every
year and the Federation participates in the conference
actively. The major discussion topics include exchange
of information and statistics on production and import/
export of the industry, latest development and
regulations of different regions, etc.

Bl LR

Hong Kong Watch Manufacturers Association
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To enhance the closer connection, we jointly organize

different types of activities, such as seminars,
conferences, recreation tournament, outings, etc.
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it R B R I FE (16.03.2018)
Spring Dinner of HKWMA

BB R & & A A 82018
HKWMA 2018 AGM

B s SRR A G
Singapore Clock & Watch Trade Association
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The 88" Anniversary Ball (4" December, 2017)
We always have close connection with all Asia region
associations. The Singapore Clock & Watch Trade
Association invited us to attend their 88th Anniversary

celebration. Chairman and Vice-Chairmen attended the
dinner party and expressed our congratulations.

—F—/)\FEH
August, 2018

Cheerful Global Marketing Ltd. official Global Timepicees Licensee

www.guylarochetimepieces.com

Email: info@cheerfulgroup.com.hk Tel: (852) 2763 1999
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The Acting Chief Executive of HKSAR Mr. Matthew Cheung presented a souvenir to Dr. Samson Sun, Permanent
Honorary President as a token of appreciation for the HK$2 million donation to VTG

Anniversary Tribute Dinner
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Great architecture
meets great
watch design.

Cur terrace building is one of the most spectacularindustrial structures of
the early 20th century. We are celebrating its centenary Witha limited-edition
anniversary model-of 1,000 timepieces. Junghans Meister Chronoscope
lerrassenbau; self-winding movement, engraving of terrace building on case
back, alligator leather strap www.junghans.de

Tic Tac

International

Tic Tac International Company Limited

+852-2831 9920 WEREAERELE

www.tictactime.com.hk
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red design award
honourable mention 2018 www_Kkerbholz.com

Tic Tac

International

Tic Tac International Company Limited
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The 22" Asian Horological Trade and Industry Promotion

Conference Yokohama, Japan (27%-29" May, 2018)
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¢¢ he Asian Horological Trade and Industry

Promotion Conference” is biennially
organized by different Asian associations. Asa Founding
member and led by the Co-Founder Dr. Samson Sun,
the Federation has organized a Hong Kong delegation
with 29 members. The theme of the 22" Conference
was “Future of clocks & watches to be built by
All Asia”. The organizer, Japan Clock & Watch
Association, presented a unique opportunity for all
delegates to learn from industry experts and market
leaders, and to exchange views, ideas and insights
across a key range of topics that allow industry players
to stay ahead of the competition through a general
Conference and focused Workshops. Our Federation
has nominated Mr. William Shum, Vice-Chairman,
and Mr. Philip Wong, Director, as the speakers of the
following workshops: i) Manufacturing & Technology
Workshop: Collaboration between innovation and
tradition; ii) Marketing Workshop: Pursuit of beauty
and power to transmit information. In addition, JCWA
specially arranged a visit to Seiko Epson assembly
plant and Citizen Miyota fully automatic factory for

our Hong Kong delegation. The 23 Conference will be

hosted by China Horologe Association in 2020.

NIVREL

SINCE 1936
5-MINUTE REPEATER

Dragon Ball - ta.50

* 5-minute repeater module, fine finishing
* Engraved and skeletonized by hand

e Special mechanism shown by the striking
movement and sound effect

Specially Launched at

£$ BERT(EE)ERAT

> K KAM KEE WATCH COMPANY (HOLDINGS) LIMITED
iCNAMKEE
O

ik - BB B E M T EOATRM T
since1977 G/F, No. 9A Humphreys Avenue, Tsimshatsui,
Kowloon, Hong Kong
B (852) 2783912 M@ Fig: (852) 5933 1299
Enquiry: nbi0311@yahoo.com.hk
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QF Career Path Workshop - Introduction to

the Watch & Clock Industry
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ince 2014-15 academic year, Qualifications
SFramework Secretariat (QFS) has been
organising a project with promotional activities
targeting Secondary 4 to 6 students with the support
of Career Guidance Section of Education Bureau.
Led by Industry Training Advisory Committees, the
objective of the Pilot Project is to promote knowledge
about the industries in the context of QF to secondary
school students. A wide variety of activities, including
career talks, visits and workshops with hands-on
experience, are designed to facilitate further studies

and career planning for students.

The Federation of Hong Kong Watch Trades &
Industries Limited organized two workshops based
on this Pilot Project on 27" January and 3" February
2018. A total of 115 students from TWHGs Wong
Fung Ling College & Yow Kam Yuen College, Po

Leung Kuk C. W. Chu College and
Pui Kiu Middle School attended the

workshops.

The workshop activities made references
to the Specification of Competency Standards
Level 2 Units of Competency, namely on-the-job
experience sharing, functional experience, technical
demonstration & practice and workplace experience.
Besides introducing the concept of QF, the workshops
provided opportunities for the students to explore
their own interest and career plan in the watch &
clock industry from different angles, and to learn that

career path in the industry can be multi-disciplinary.

The Federation is glad to have the Education Bureau’s
endorsement and has successfully won the tender to
organise the workshop again in the academic year
2018-19.
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A Study of the Sustainable
Development of the Watch and

Clock Industry of Hong Kong
TR {7 1 O 6

Ir Samson Suen Principal Consultant HKPC
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Hong Kong Watch and Clock Industry Forum
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OUTBOUND

MULTI-SPORT GPS SMARTWATCH

GC1-1A

*BATTERY LIFE : 12 HOURS GPS OPERATION
*SUNLIGHT READABLE ALWAYS ON DISPLAY 240°240 RESOLUTION
*BLUETOOTH LOW ENERGY CONNECTIVITY

G 0000000060

STES DIZTANCE - HEART RATE - CALORIES TARGET BLEEP SECENTARY | MOTIFICATIONS - MUSIC

Mational Electronics & Watch Co., Ltd
15/F, Shing Dao Industrial Building,
232 Aberdeen Main Road,

Aberdeen, Hong Kong, SAR,

Tel: (852) 2554 1151 Fax: (852) 2873 1737

WWW.OUTBOUNDSPORTS.COM




Encountering the substantia
fluctuation in exports for recent
years, the Hong Kong Watch and
Clock industry has been alerted of
this finding and preparing itself for
the fast-changing landscape and

fierce global competition.

Two leading associations in the local Watch and Clock
industry, the Federation of Hong Kong Watch Trades
and Industries (FHKWTI) and the Hong Kong Watch
Manufacturers Association (HKWMA) commissioned
the Hong Kong Productivity Council (HKPC) for an
industry study to look into the problems and identify
potential development areas for the industry.

The study report “Watch Out, Hong Kong! A Study
of the Sustainable Development of the Watch and
Clock Industry of Hong Kong” was released in a
sharing event “Hong Kong Industry Forum - Watch
and Clock” on 23 April 2018. This study was based
on extensive desk research on the market situation
of the global Watch and Clock industry, followed by
a study on the perspectives and businesses of key
leading players, covering component manufacturers,
original equipment manufacturers (OEMs), original
design manufacturers (ODMs), licensed brands,
brand owners, distributors, retailers, and trade
associations.

The Study identifies four key strategies - “Quality
Enhancement”, “Brand Building”, “Product Innovation”
and “Talent Development” - to help the Watch and Clock
industry achieve a sustainable competitive advantage,
and six corresponding recommendations have been
proposed - “Development of an impartial central
laboratory”, “Promotion of Industry 4.0”, “Launch

of a Design Recognition Scheme”, “Development

74 EHE Featured Topic

of Talent Pipeline”, “Development of a Horology
R&D Centre” and “Formation of a Smart Wearables
Consortium” - to the key stakeholders of the Watch
and Clock industry, including manufacturers, trade
associations, the HKSAR Government, industry
support organizations and service providers.

The study report has drawn the attention and
generated positive and valuable feedbacks from the
key stakeholders. Active follow-up tasks are in
progress by the FHKWTI, HKWMA and HKPC. The
implementation plans on the “Quality Enhancement”,
“Brand Building” and “Product Innovation” are
consolidating and some groundwork has been ongoing.
The ultimate goal is to upgrade the industry to gain

values especially for SME.

Quality Enhancement - Develop an
Impartial Central Laboratory Providing
One-stop Services

To fulfil the strategy of Quality Enhancement, it
is recommended to develop an impartial central
laboratory providing one-stop services.

The objective is to support the building of a reputable
brand name of HK-Made watch products by launching
a watch performance certification and testing
scheme which is in-line with high-level international
watch standards and quality criteria. The central
laboratory will extend the abilities in providing one-
stop integrated services including performance
and quality testing, failure analysis and evaluation,
technical advisory and research works for supporting
local watch makers in continuous improvements. The
central laboratory allows Hong Kong to be a regional
testing and certification hub in achieving the “Asia
Geneva” status by buttressing the brand of “Tested in
Hong Kong, Certified in Hong Kong”.

The establishment of the central laboratory aimed
to cover the full spectrum of watch product quality
by employing more international/national testing
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methods, which includes tests on Divers’ Watch,
Photoluminescent Deposits, Thermal Shock,
Reliability estimation, Measurement for Anti-
Reflective Coating, Indirect shock and etc. The
central laboratory will extend the testing capabilities
of existing tests of HK Watch and Clock Technology
Centre on Water tightness, Magnetic resistance,
Shock resistance, Traction-torsion aging, Static load
of erystal and Chronometer to cater the current and
future need of the industry. Recently, HKPC has
translated the NIHS, a set of Swiss watchmaking
standards, into Chinese version and it will be
published soon, showing again the importance of
quality enhancement and bridging the gap between
Hong Kong and the market leaders.

The Central Laboratory will also be also dedicated
to offer all-rounded performance testing for smart
watch products. The scope of the smart watch testing
is to support the smart watch development and
performance evaluation for the customer concerned
functions in basic communications, sports/fitness
and healthcare, such as Connectivity, Security,
GPS, Pace Meter, Heart Rate, ECG, Blood Pressure,
Oxygen Content and etc.

Technology Advancement

In order to compete with the global watch market,
another key route to fulfil the strategy of Quality
Enhancement is to adapt the latest technology and
their application on watch manufacturing. The

HH Featured Topic

application of latest technology fuels additional
value to Hong Kong watch products. Following is the
introduction of new technology based on the scope
of new materials, coating technology and sensor
technology.

Traditional materials like stainless steel, brass
and plastics are widely used in watch production.
On the other hand, novel materials like ceramics,
carbon fibre and silicone rubber required advanced
technology to process to the precision levels required
of horology. Metallic glass promises to be a new and
unconventional material for the watch industry. It
is extremely hard and tough and capable of storing
energy. This makes it highly suitable for external and
internal components alike, especially energy storage
components in mechanical watches.

Surface coatings can deliver the desired physical
appearance and characteristics for added appeal and
durability, which is always an important process
in watch manufacturing. Plasma treatment can be
used to alter the surface properties of various non-
metallic watch components such as silicone rubber
and plastics. Typical modifications include surface
roughness, anti-static, anti-dust, hydrophobic, and
hydrophilic properties. Atomic Layer Deposition
(ALD) is an emerging technology which deposits
atoms on a substrate layer by layer, forming a well-
controlled thickness of conformal coating. The fully
covered, pinhole-free coating can be applied to
the outmost layer of components with or without
undercoating to protect the base from tarnish and
oxidation. It is especially suitable for internal watch
components such as dials and hands which need
an ultra-thin coating to protect the shine without
affecting its original colour.

In a piece of smartwatch product, it is embedded with
technologies of multi-disciplinary. There are rooms of
technology development in each field of application,
such as connectivity, sports/fitness and healthcare.
These sensors are essentially fabricated by the means
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of microelectromechanical systems (MEMS) and
micromachining technology. Support on micro-sensor
manufacturing process such as photolithography,
micro-electroforming, photo-chemical machining,
plasma etching, electrochemical deburring,
screen printing and thin film technology could be
demonstrated and disseminated to the industry to
facilitate the development of cutting edge products.

Brand Building

Brand Building is one of the key strategies suggested
by the study. It is proposed to diversify the pathway
for the Hong Kong watches to enter and hold the mid-
range and high-end markets

Hong Kong watch products are well-known for
quality at competitive prices with reasonable
quality, fashionable designs, and adherence to
product standards in performance and safety. The
public acknowledges watches as high-end fashion, a
charismatic addition to standard attire in social and
business events. By emphasizing the value of the
watch as a product of lifestyles and fashion bridging
East and West, the local watch industry will find their
niche in new markets

The first pathway is to launch a Design Recognition
Scheme for Hong Kong watches. The objective of
the scheme is to commend local watch designs
with aesthetic and functional excellence as well as
unique features. The future works include developing
the scheme programme, establishing entry rules
and guidelines, developing and coordinating jury
and process, establishing publicity schedule and
establishing award structure. This scheme can
collaborate with other existing watch design
competitions in Hong Kong by a reciprocal
arrangement, such as awarding the winners of other
competitions in this scheme.

The second pathway is to conduct promotion
campaigns for “Made by Hong Kong” Branded Watch

HE Featured Topic

Products in both digital and physical way. The
objective of the campaign is to provide a digital
platform for the integrated promotion of local
Watch and Clock products with outstanding designs,
excellent functions or unique features. The works to
be done include establishing an online platform for
showcasing the selected watch products, forming a
judging panel to pick out qualified watch products,
and conducting daily operation and maintenance
of the online platform, etc. The Watch and Clock
associations can make use of the established platform
to further develop into an e-commerce platform
for other purposes, such as online marketing and
sales. For the physical promotion, works to be done
include organizing world tours to showcase Hong
Kong watch products, setting up pop-up stores
at fashion landmarks/shopping centres to attract
shoppers looking for fresh and inspiring products,
and advertising in international fashion and travel
magazines, etc.

With the enthusiastic support from the industry and
Government, it is believed that HKPC and other
industry support organizations will work closely
with the stakeholders to create a better future and
sustainable environment for Hong Kong Watch and
Clock Industry.

WATCH OUT, HONG KONG!
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Digital Revolution Reshapes Watch
Manufacturing - Innovations in the
Watch Industry
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ELMAR MOCK is a professional inventor and entrepreneur with 40 years of

international experience. He graduated as a watchmaking engineer in 1978. In
1980, he was the co-inventor of the Swatch Watch and received the Gaia Award
for its conception in 2010. In 1986, he launched his own Innovation Company -

Creaholic which currently employs fifty-five innovative experts from a variety

of fields (science, design, engineering, electronics, economics and legal). In

2014, he created Mock-Kett Sarl to cover his keynote speaking and innovation

consultancy activities.

“It is only a Matter of Time”

The digital revolution is part of our socio-economic
evolution, which consists of an incessant process of
creative destruction that modernizes our society,
including its economic, social, cultural, and political
organization. The motor of this force of creative
destruction is technological change. This revolution
has changed human lives, bringing with it both
positive and negative aspects. It has transformed the
global economy. The rules of business have changed
forever. How will the watch industry manage to stay
relevant in today's fast-moving digital age? Apple has
responded with its watch and other tech companies
have launched similar products. Will the basic
mechanical watch be able to compete? Tomorrow’s
main threat for watchmaking is the prospect of total
digital connectivity. But maybe this threat should be
perceived as a challenge. How far we are prepared to
control everything in our lives? No one has the answer
but no one can afford to ignore it.

Watchmaking has often reinvented itself, from the
nomadic object that tells the time, to the Swatch
fashion item, to the beautiful object you might be
lucky enough to inherit. When watches were first
made is uncertain. Once Humans began to develop
complicated social structures, the need to coordinate

events became vital - the concept of keeping time was
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born. People used the sun, moon and stars to calculate
time on a large scale — weekly, monthly, seasonally.
Before time was measured it was observed. It was the
cycles of the day and night, of seasons and the stars,
that defined “natural” time. As long as astrology and
astronomy were intertwined in the calendars, and as
long the same man defined both when to ring the hours
and when to say the prayers, then time continued to
testify to a divine presence. Progressively, “scientific”
time would replace the time of God. Bells and sundials
were replaced by clocks on the church steeples. Then,
Galileo upheld a “mechanistic” definition of time
and of its calculation. This “physical” time adapted
itself to science and to trade, enabling merchant
activity to be coordinated in a world that was already
internationalized. Time became portable, movable,
even at sea. Watchmaking techniques progressed and
gained in precision. The triumphant era of capitalism
in the 20th century forced men and women to
coordinate together on a huge scale in order to work,
catch the train, meet up, synchronize machines and
go to war.

The watch has always been a connected object;
time for oneself makes no sense. The notion of
connection is consubstantial to watchmaking and
it is not new. However, the nature and the extent
of this contemporary connection is different and

makes us distinguish between coordination and

connection. When Nokia started its metamorphosis in
the telecom industry, the company launched a new
slogan: “Connecting people” thereby announcing the
extension and the acceleration of the connection:
connection to oneself, to objects, to others, to the
flux of continuous information in the private and in
the public world. This surpassed the basic knowledge
of the individual, but it also went further than any
collective knowledge. What has been produced is what
the sociologists call “global knowledge”. Today’s high-
speed mobile connection allows us to work together.
The constant flux of information comes to us all the
time, everywhere. Therefore, to a certain extent,
the mastery of watchmaking mechanical complexity
no longer makes sense in relation to the world mass
market. Today’s young Westerners do not have to
wear a watch to know what time it is. The watch was
developed at the same time as the calendar.

Today, the phone, the watch, and the calendar are all
interconnected. The companies who have disrupted
the telecom landscape are looking for new growth
levers. For these firms, who have astronomical
financial means, the connected watch is an obvious
choice: It is small and portable, margins are high and it
is capable of mastering big data algorithms, platforms
of content, and exploitation systems. The watch is now
a major venture of the Internet of objects. The very
big computer companies as well as those specialized
in content and telephony will most certainly produce
massive amounts of watches. It is always interesting
to see how modern technology changes our lives:
what it gives and what it takes away. With watches,
we have a problem of perception as we do not really
think about them as technological products, the way
we do about phones or computers. So what can we
learn from this digital reinvention of the watch and...
from watchmaking?

The watch we wear on our wrist is a product of recent
history. Up until the end of WWI, it was the pocket
watch that was in every gentleman's waistcoat. The

wristwatch was a piece of jewellery for
women before turning into a military
item at the turn of the 20" century. The
wrist is above all, one of those most sensitive
areas of the human body, combining numerous
nerve ends and is visually very accessible. It facilitates
self-communication. The connected watch is
proprioceptive, which means that it is sensitive to the
perception of the positioning of the body in a physical
space. On the other hand tri-dimensional captors
transmit vibrations to the wrist. The corporal contact
with the connected watch heralds the development
of health applications already being developed on the
smartphones. Demands are no longer made on the
screen but rather on the captors behind the device
and on the bracelet; both are in contact with the skin.
The body is observed and analyzed.

The connected watch has introduced a new form of
good manners as we are more discreet when we read
our messages. I speak to someone and the watch listens
to me and decides whether to disturb me (or not)
according to the degree of urgency. The connected
watch frees the eye from the stress of screens. The
connected watch does not mean we are witnessing
the end of the portable phone. A new relationship
is being built between the two apparatuses, in a
relationship based on a sort of dependency. The watch
is not intended to reproduce the functions of the
smartphone. It certainly does not aspire to become
a system as intelligent as the telephone. Connected
watches are evolutionary. They will develop based
on the applications that their clients will design and
adopt. The watch is regenerating itself, and changing
the definition of its durability. We go from generational
durability to generative goods with new uses. The
connected watch will evolve with its new applications
and should not normally be thrown away at each new
innovation. The innovation will emanate from the
applications, but the "cockpit" that will take care of
them will be more sustainable than the renewal cycle
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of the contents. Watchmaking has switched from
the mastering of mechanical cogs to the adeptness
of electronics and algorithms. The connected watch
massively opens up the "knowledge" base of design.
The new generation of creative watchmakers will
bring together mathematicians, electronics engineers,
micro-mechanical engineers, designers, and marketing
specialists, as well as the makers because you have to
test, DIY, and prototype rapidly and often. From the
traditional watchmaking point of view, it is a new
generation of innovators who need to be trained and
associated to new ecosystems.

The arrival of social networks and this state of
permanent connection has also caused an upheaval in
the positioning of brands, distribution channels, and
design. The Swatch was a revolution because of its
business model - it was sold in a space where fashion
was bought. Time is now probably going to be part
of a technological package. Time will no longer exist
on its own — it will be a part of a bigger whole. Time
can now be connected to a machine. Watches will
communicate more and more with one another. It is
only a matter of time before the next revolution takes
place....the next revolution will be that of the business
model. There lies the new challenge for watchmakers
and maybe what is needed is a new perception of the
watchmaking industry.

In the recent past, watches were categorised into
luxury or non-luxury items based on the material
they were made of and where they were purchased.
Thus, the physical appearance of the watch and its
sales environment decided it’s price and value. These
days, however, the inclusion of high-end technology
or functions over-ride the material a watch is made
of. Watch brands must keep up with the times by
adapting to the inclusion of digital technology in their
products. It is important for companies that produce
luxury watches to ascertain the altering trends and
be dynamic to incorporate these changes for their
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products. This can be done without diluting their
unique offering and expertise. An amalgamation of
the brand name of a luxury watch and new technology
as well as an intelligent choice of the sales place
will secure its future. Reports have shown that at
least 58% of millennials currently browse products
online to compare prices, or read customer reviews
before engaging in buying a luxury item. This makes
it extremely important for watches to have a digital
store or an online presence to impact the young target
group. However, a simple online store is not enough
when it comes to a luxury watch company, as people
would still want to physically try on the luxury watch
to understand the best fitting, weight and style. Most
companies therefore, should opt for both a virtual as
well as a real store to sell their products. A coalition
must be set up between the digital sales place and the
traditional one.

Watchmaking has weathered many a storm in the past.
It has survived many challenges and fluctuations: in
watch trends and currency markets, changing labour
demands and work practices, as well as fierce and
brilliant competition, counterfeits and now it’s facing
a whole new type of competition. Certain traditional
companies are conjuring up inventions that don't
compete with smart watches for apps, but make the
mechanical watches more desirable than ever. Just
as the beginnings of the watch are unknown, so is its
future. For now, the mechanical watch is staying on
the wrist, but in what form? Will it be part-smart, part-
mechanical? Will one wrist be for a mechanical piece
and the other for a technological one? Will watches be
sold in tech shops as a part of a computer package? Or
will the mechanical watch revert to Elizabethan times
and be worn on places other than the wrist? Even Siri
can't answer that.
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Most of the factories in
Mainland China were labour
intensive in the past.

Most of the factories in Mainland China were labour
intensive in the past. This resulted in an influx of
company setting up their factories in Mainland China
due to the relatively lower labour cost. However, with
China’s rapid economic development, it has led to
a rise in standards of living. At the same time, the
government enforced stricter industrial regulations
and there is greater awareness of labour rights and
environmental protection. Consequently, there is
an increase in cost of production. To reduce the
cost of production, and avoid the negative impact
of rapid industrialization, it was inevitable for the
businesses to move their operation from the city to
the suburbs. Some even to other countries such as
Thailand, India and Vietnam. However, these are only
short-term solutions. The only resolve, that is viable
and sustainable for the long term is to implement
automation.

Common problems encountered by factories

¢ Short product life cycle.

It is extremely competitive in the electronics
industry or automobile industry. A new product
launch occurs every six months to a year. This
pose the greatest challenge to conventional
production strategy with the shortened product
life cycle.

e The huge range of products is associated with
small quantity production
When there is increased variety of products, the
production quantity would have to reduce. This
disallow cost saving that can result from economies
of scale.

e There is higher expectation on the jobs that
people would take up. This issue arises due to the
rising standards of living where more people are
educated and aware of their choices. Thus, lesser
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people particularly the younger generation are
willing to join the labour-intensive manufacturing
companies.

e  Workers are scarce and hard to find, amidst the
difficulty in managing and retaining the existing
pool of them. As a result, the quality of the
workforce is also hard to maintain.

Factors
¢ The direct and indirect impact of One-child
policy

With an ageing population and a later retirement
age, it is eminent that the problem will not be
resolved in the next 30 years even with the
abolishment of the one-child policy. This is
because the standard of living and education
level of the mainland Chinese has improved. The
number of people who are unwilling to give birth
has also increased exponentially. This strictly
reduces the chance to employ while there is a
rising cost of labour.

¢ Increased awareness of labour protection
As the country progresses further in urban
planning, the cost of production increased
significantly as well. For example, it is mandatory
for employers to ensure that employees are insured
in every aspect at their workplace. Additionally,
the basic salary in Shenzhen has also increased
annually, from CNY1,000 in 2008 to almost double
in 2017. This income inflation occurred within a
relatively short time frame of 9 years. In fact, in
August 2018, the basic salary was raised further to
CNY 2,200.

e Increase in the cost of the land
The cost of land in Shenzhen has risen over the past
10-year. It has in fact doubled. Thus, automation
would be one of the solution to overcome and
manage this issue.

The above discussed impacts on the manufacturing
company calls for the need for the formulation of
new policies and strategy in factory management and
operation.

Background on TeamWork - Introducing
Industry 4.0 in Watchmaking

Team Work is a company that stands for its ardent
dedication to quality workmanship and service. Over
the past decades, it has been a leading OEM of watch
casing. With more than 30 years of experience in watch
making, Team Work stays committed to delivering
highly esteemed manufacturing standards. Similarly,
this commitment to zero compromise also applies on
the standards of its in-house automation technology.

Team Work envisions advance automation in its
factory operations, to keep with the development of
the country and overcome the change in consumer
patterns in modern Mainland China. The first step to
its automation journey was an upgrade from Industry
3.0 to 4.0. This involves a revamp of the equipment in
the factory (i.e. the hardware) as well as the integration
of information system, cloud data management, Al
deep learning capability and IoT. It is named the Team
Work System.
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1. Modular Design
Team Work System is designed on the concept
of modularization, in which a system is divided
into several different modules, that can be
independently created to achieve the desirable
output of a factory. This modular design has high

design flexibility which in turn solves time and
space constraint. The same system architecture
also facilitates augmentation and thus the upgrade
of equipment and expansion of operations. For
example, the integration of five-axis machining
and programming to complement the operations
of a robot arm in CNC.
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2. Flexible Open Port Configuration
System communication depends primarily on
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the connection between its various devices.
Team Work system includes the integration
of information system (ERP, APS and MES)
which automates the flow of information. These
streamlines the entire automation process and
allows the collection of reliable and accurate data,
which could be used in multi-dimensional analysis
for system improvement.

3. Cloud Data Management

The data collected ranges from order tracking, to
fault discovery, statistical analysis etc. It can be
monitored via an APP or the internet. With this
real-time data monitoring, it allows the system
administrator to automate backup storage which
makes factory operation management more
efficient and effective. The enormous flow of data
also means that the information can be closely
monitored, and this ensures timely product
delivery and high-quality assurance in the
products.
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4. User Friendly Interface

Team Work system considers the dynamic in
a working environment and seeks to minimize
friction that could potentially arise from human
interaction. Moreover, it is also designed to be
user friendly. This means that it does not require
experienced and/or highly paid professionals
to operate the system. On the other hand, new
employees will only be required to attend a 3-7
days induction course to be familiarized with the
operations of the system.
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5. Al deep learning

The Al deep learning algorithms includes decision
tree learning, inductive logic programming,
reinforcement learning and many more. It could
learn and adapt to different scenarios through
experiences, to develop product with the highest
level of precision, accuracy and stability. There
is immense potential in Al and it encompasses
the future. The early adoption of Al in Taylor
operation and its continual system upgrade will
only boost production capability.
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CCD Visual Sensor

The CCD visual sensor utilizes precision
engineering which allows the robot arms
to accurately determine the position of the
workpiece. Thus, this significantly reduce
additional cost that could arise from installing
the machinery (pertaining to its positioning).
At the same time, it also facilitates the complex
process in the production of multiple products
as it allows the input of different instructions in
a single production line. This solve the issue of
huge product range associated with small quantity

production.

Facilities Management

While Team Work system provides and processes
work order information, it also collects critical
facilities data associated with the monitoring of all
manufacturing assets in the operation and tracking
of damaged components. This allows preventive
maintenance to be scheduled easily and instantly
once any fault is detected.

Workflow Optimization

Team Work system allows access to real-time data
simply via mobile phones and online portals. This
allows any implementation and/or rectification
to be done instantly without the need to go
through the traditional workflow. Thus, factory
management becomes more effective and efficient.
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1. Reduce labor cost - Uninterrupted 24/7 machinery

operation with little or no manpower required.
This allows cost saving from overtime pay.

2. Alleviate manpower issue — Automation in factory
solves the problem of high turnover rate, and
manpower scarcity.

3. High product quality assurance — The setting of
parameters to ensure the consistency, precision
and accuracy in the processing of every workpiece.

4. Accurate accounting in the quantity of materials
needed - Prevents the order of excess or
insufficient materials

5. Efficient use of storage space — Use of warehouse
inventory management system and ERP to prevent
unwanted inventory.

6. Optimization of production process — Every step in
the production process are highly interlinked and
streamlined, to ensure flexibility and smoother
operation

7. Reduce production costs - Cost savings from
effective inventory management and lesser
manpower requirement increases yield.

8. Improve Factory management - cloud data
management and real-time data monitoring.

This chart above shows the system design
architecture used in the development of Team Work
factory automation. It illustrates the entire workflow
from the conversion of information collected from
the equipment, particularly the equipment that
does processing such as the loading machine, CNC
machine, AGV etc. The next stage involves the
information collected from the CCD sensors for a
multi-dimensional data analysis. The automated flow
of information in Team Work enhances inventory
management and allows effective order tracking.
The time taken, and the progress of each order can
be monitored easily through the system. Team Work
system unlike the structure of conventional business
operation that relies mainly on manual data collection
and analysis, solves time and manpower constraint.

This forms the fundamental of Team Work system.
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Automation in Watch Manufacturing

For many decades, Team Work has been an OEM
of watch casing. Thus, based on its rich experience
in watch-making, Team Work understands the
challenges faced in integrating automation into the
making of watches. But this doesn’t stop Team Work
from utilizing its experience in the design process for
its automation arm. All factors and potential problems
faced in the production process are preempted and
taken into careful and detailed consideration. This
greatly reduce the margin of error in production.

The essence of Industrial 4.0 (automation in
manufacturing) is to transform the traditional
production process into a smart business intelligence
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system that connects R&D, procurement and all other
business units. This would allow effective data analysis
to be done to improve production efficiency. At the
same time, it also allows preemptive measures to be

taken even before any fault/hiccup in operation.
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Approaches to be taken under

the State-led Environmental Campaigns
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Paul Cheng Secretary-General, The Federation of Hong Kong Watch Trades & Industries Ltd.
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The watch industry in Hong
Kong started to flourish and
has gradually become one of
the four main industries in the
Hong Kong economy since the
1930’s. Hong Kong is now the
world’s largest distribution centre
for watches and clocks with its
exports of watches and clocks
ranked the first globally.

The watch industry in Hong Kong started to flourish
and has gradually become one of the four main
industries in the Hong Kong economy since the 1930’s.
Hong Kong is now the world’s largest distribution
centre for watches and clocks with its exports of
watches and clocks ranked the first globally. During
the drastic reforming and opening-up in the economic
policies of the Mainland in the 1980’s and 1990’s, Hong
Kong also experienced a rapid industrial development.
Facing the shortage of labour and inadequacy of
industrial lands within Hong Kong, many Hong Kong-
based watch companies seized the opportunities of
expanding their businesses by moving their
production lines up to the Pearl River Delta region
in the Mainland where the local government also
embraced such moves and rendered great support to
the development of the watch industry.

Those labour-intensive enterprises related to the
traditional watch industry such as metal watch cases
and bands manufacturers, polishing and buffing,
electroplating, etc. also benefited from the industry
expansion and consequently created a large number of
employment opportunities for the Guangdong province
and beyond, and this has made a great contribution of

rapid economic development to the whole country.
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In recent years, the state has attached great importance
to the launching of environmental protection campaigns
and has also proposed to build a market-oriented green-
technology innovation system and to strengthen the
energy conservation and environmental protection
industry, the clean production industry and the clean
energy industry. Such environmental protection
orientations have also pointed out the direction for the
future development of the watch industry in China - A

Green Development Approach.
To act in time, cooperate and be self-monitoring

In April 2016, an aluminium dust explosion broke
out in a hardware processing factory in Guangming
New District, Shenzhen, causing many casualties. The
Municipal Safety Supervision Bureau correspondingly
implemented several special rectification measures
on enterprises using dust-explosion materials with
the aim to prevent the occurrence of dust explosions
and any related occupational hazards. Since 2017,
a “Green Storm” has “swiped” across the whole
country. Local governments are in battles for
environmental protections and are fully utilizing
the implementation methods enforced by the new
environmental protection law. Many nonstandard
enterprises in different regions have been forced to
cease operation and to be rectified. Some factories
involved polishing and buffing of watch cases and
bands, electroplating, packaging and parts processing

were forced to rectify or to move to remote areas, and
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Polish Plating

this has caused a great impact on the watch industry,
especially the electroplating industry. This vyear,
all government departments in Shenzhen jointly
conducted a special conference with the mission
to upgrade the electroplating industry by the
implementation of automated production lines. All
enterprises in the jurisdiction are required to upgrade
all manual and semi-automated plating production
lines to fully automated electroplating production lines
within a given time; all manual and semi-automated
plating lines that cannot meet the requirements for
upgrading and transformation are to be eliminated.
Besides, along with many other factors, such as fierce
competitiveness in the industry, soaring raw material
prices, increasing labour costs, grim foreign trade
situations, the majority of watch companies are
facing great difficulties for survival, which is just like
“walking on thin ice” as an old Chinese saying goes.
Under all these circumstances, I believe that the
whole watch industry should not only align its future
development plans with the government’s policies
but should also carefully analyse and learn from the
experiences of both local and overseas technically-
advanced industries, and study their strategies and
plans for future developments. The production
management behaviours of the polluting enterprises
should be standardized. Moreover, we should organise
a governing body within the enterprise to act as a
self-supervising unit so as to prevent and handle the
happening of any illegal acts. Only by keeping in line
with the government’s policies to set up a safe baseline
for environmental protection can it be more efficient
to eliminate the primitive ones and to achieve a solid
industrial restructuring and eventually to lead to the

transformation to green enterprises and industries.

Let green technology empower
traditional manufacturing and promote safe
and clean production

should

move forward with technological

Watch manufacturers

innovation, accelerate the application of
environmentally friendly methods, apply new
surface treatment technology, new processes,
new equipment and new materials, and establish a
solid environmental friendly management system.
Recently many watches and clocks manufacturers in
Shenzhen have already adapted using environmental
friendly machines in certain labour-intensive processes
such as the making of watch cases and bands, and
polishing and buffing. Some electroplating enterprises
have also adapted some more environmentally
friendly technology in the cleaning and surface
treatment processes. The traditional water-plating
method can mostly be replaced by PVD vacuum
coating technology which can greatly reduce the waste
produced during the process of plating. By applying
fully-automatic environmentally friendly cleaning
technology, building our own sewage treatment

system and using real-time online monitoring system,

pollution emission data can be uploaded to relevant

Reclaimed water reuse system

governmental departments in real time as required
by the regulations. The reusable rate of the water
recycled by a fully automatic purifying system can be
as high as 80% which can greatly reduce the discharge
of wastewater generated from the plating processes.
All these new technologies will improve quality, save
costs and can also achieve safe and clean production.
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Value personnel training and talents

Among the 17 research topics proposed by the
German industry 4.0 working group, there are four
topics related to “people”. “Made in China 2025”
also puts an emphasis on multi-level talent training
system as a support and guarantee for success in the
overall national strategy. In the future, workers with
low qualifications and skills will be under greater
employment pressure, whereas high-skilled people
with interdisciplinary and cross-industry backgrounds
in the manufacturing industry will become more and
more in demand. It can be foreseen that the watch
industry is bound to evolve from manual operation to
automationverysoon. The traditional human-operated
machines will gradually be replaced by intelligent
integrated systems. Most of the production processes
will be handled by intelligent machines. This will lead
the enterprise to reconsider their talent structure.
First-line technicians will be required to have not only
the ability to analyse and to deal with problems but
also to have the ability of being a compound talent
with innovative and comprehensive qualities. This
adjustment of the industrial labour structure requires
the enterprise to explore, cultivate and to reserve high-
skilled talents. Moreover, enterprises need to upgrade
the vocational skills training of their original labour
force and to help their labour force to progress and
develop, and thus to increase the overall productivity
level of the enterprise.

Technology research and development, equipment
upgrades, personnel training, all these involve a
large amount of capital investment. For many
small and medium-sized enterprises, due to the
limitations of their scale, their financing channels
are also limited. Funds are usually insufficient. For
this, we call on the government, while they are
investigating for any noncomplying enterprises, to
enhance their encouragement of clean production by
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providing relevant policies and financial support. For
example, the government can rebate a proportion
of the sewage charges collected from the polluting
enterprises, assist enterprises in applying loans for
the relevant upgrades, delay some related charges,
and appropriately extend the time limit for the
transformation of the old production lines into the
new ones, etc. At the same time, the Federation of
Hong Kong Watch Trades & Industries Ltd. should
coordinate with relevant industry associations and
government departments to actively promote industry
information exchange and policy interpretation
between Hong Kong and the Mainland. The Federation
should lead its members to actively integrate into the
overall development of the country, in particular,
with a focus on the Pan-River Delta regional
cooperation among Guangdong, Hong Kong, Macau,
and the Greater Bay Area Development. We should
promote a deeper integration of the two places, and

explore more new ideas for win-win corporations.

As we say “sturdy grass withstands high wind and
blazing fire tempers gold.” I believe that while
facing difficulties and challenges, we strive and train
ourselves to be stronger. As long as we unite as one, go
hand-in-hand and establish a sense of responsibility,
be aware of risks, and jointly promote the concept
of green development of environmental protection,
safety and cleanness, such challenges will lead Hong
Kong’s watch manufacturing industry into another
peak in the near future!

Watch Assembly Plant
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Veterans of the Hong Kong retail watch
industry talk about the prospects of the trade
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The global economy has been sluggish in its recovery in the past few years.
The global economy has been sluggish in its recovery in the past few years.
This, together with the anti-corruption campaign on Mainland China and the

downward trend of the general economy, have brought enormous challenges

to the local watch retail industry. Four much-respected veterans in the watch
retail industry were interviewed and they shared their take on the industry’s

prospect from the forefront. They are: Dr. Wong Kam Shing, Managing Director
of Kowloon Watch Company; Dr. Tang Kui Ming, Chairman and Chief Executive
Officer of Prince Jewellery & Watch; Mr. Yeung Him Kit Dennis, Deputy
Chairman and Managing Director of Oriental Watch Company and
Mr. Lam Man Wah, Company Director and General Manager of
Tic Tac International Company Limited

Dr. Wong Kam Shing,

Managing Director of Kowloon Watch Company

Solving the problem of ‘Three Highs’
using industry wisdom

Kowloon Watch Company was founded in 1952 and

the current Managing Director is Dr. Wong Kam

Shing. He took over the family business in 1972 and

has since been working in the watch retail industry

for more than 40 years, bearing witness of the ups

and downs of the industry. He pointed out a general

problem of ‘Three Highs' faced by many in the

industry. For any of them to succeed and stand out

from the crowd, new wisdom is indispensable.

Q.

Can you give us a review on the overall business
environment and development of the watch
industry from 2017 to first half 20187

To answer this question, I will have to start
from the history of the watch industry in Hong
Kong. In post-war of Hong Kong, watches and
clocks were in excess demand. The Hong Kong
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economy was not performing well at that time
and the China factor was not in play. Therefore,
there were not too many watch and clock shops.
In my father’s time, opening a watch shop felt
more like a monopoly. Then when it came
towards the end of the 1980s, many Hong Kong
manufacturers relocated to China and the Hong
Kong market morphed into a service-based one.
The local population saw their salary go up and
more and more watch shops opened in the busy
shopping areas and inside department stores. This
continued until the outbreak of SARS, which dealt
a heavy blow to the Hong Kong economy. Soon
after, China launched the Individual Visit Scheme
(IVS) that allowed travellers from Mainland China
to visit Hong Kong and Macau on an individual
basis. After all, the opening up of Mainland China
and the market reform had made a small group
of people get wealthy. They were rich but found
it difficult to buy Swiss wristwatches in Mainland
China. Therefore, when the IVS was launched,
Hong Kong became to go to Mainland China

destination for buying Swiss watches practically
overnight. At that time, the Mainland Chinese
were very rich. They did not even bother to
take a glance at the regular watches; all they
requested at the counters were the exquisite
models. This pattern is not much different from
how the Mainland Chinese buy properties now.
This situation continued until 2010 to 2013, when
the problem of ‘three highs’ began to surface:
high rental, high salary expenses and high costs,
but since the business was still robust, retailers
were still able to reap profits. This changed in
2014 - for the single reason that Mainland China
began to crack down on corruption. The Chinese
economy was beginning to show problems as well,
influencing the sale of high-end products. Some
middle-class Chinese families no longer saw Hong
Kong as the paradise for shoppers and turned to
Japan, Taiwan and Southeast Asia as their new
shopping destinations. The drop in IVS visitors
spelt difficulties for watch shops in Hong Kong.
There was a period of rental adjustment from
2015 to 2017, but the rate that sales dropped was
faster than the savings in rent. The number of
tourists did not fall but their consumption power
did. Many were here to buy daily necessities and
few came to buy expensive goods. Watch shops
had to struggle on.

: Can you share with us the outlook of 2018

second half?

. To someone in the watch and clock industry,

this is the age of smart devices. Many in the
industry have more than 40 years of experience
under their belt. Even for those who entered the
industry at a later stage have more than three
decades of experience. 2017 was when the entire
industry started to adjust. It is expected that the
adjustments would continue up to 2018 until
breakeven is achieved. Even though profits might

not be possible, we have to bear
in mind that talents in the watch
industry are not like those working in
pharmacies who would only require one to
two years of training: we will have to keep these
talents and treasure knowledge and experience

even more.

: The Sino-US trade war is now on full swing.

What is its impact on the watch industry in Hong
Kong?

. Trade wars are nothing new. The so-called

‘301 problem’ existed as far back as 2008. The
only reason that Trump brought up this old
problem was that there were negotiations broken
down. To the United States, employment is of
utmost importance, no matter one belongs to
the Democratic Party or the Republican Party.
However, trade wars might bring inflation, then
it will all come down to whether there are other
countries which would be willing to sell cheap
products to the United States; as for China, it
has slowly transformed itself from an exporter
to a consumer country. The Beijing government
would rather handle the problem by itself within
closed doors and it is ready to ride through a
tough environment. My view is that the problem
of diminishing consumption and exports would

slowly surface in Hong Kong.

. With more and more smart wearable products

available in the market, how has the watch
industry been affected?

. Many young people do not wear watches anymore;

they would rather spend more money on new
electronic product, such as, mobile phones.
Smartphones do not just tell time; they also allow
the users to play games on them and use instant
messengers, so practically, they are a mobile
platform. However, smartphones do have one big
flaw: they live in pockets, so there will be missed
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calls. Some brands are launching smartwatches to
correct nothing but this flaw. These smartwatches
not only tell time and display messages, but they
can also check your heart rate and perform
a multitude of functions. This means even a
smaller space in which traditional wristwatches
can survive. However, high-end wristwatches
can still have their breathing room as the craft
of making them combines art and industry, such
as, the tourbillon, day/night indicator and novelty
movements. They represent a certain value to

collectors.

Q. E-commerce is a general trend. How significant is

A.

the impact of e-commerce on watch retail?

The emergence of the Internet ushered in
an age of price comparison. Scanning a QR
code will show the prices from all the shops.
Therefore, brick-and-mortar watch shops are
not the ultimate destinations for buying watches.
Customers visit these shops just to check the
design and afterwards they would go online and
shop at the cheapest website. This is a change in
consumption attitudes in the market, but some of
the buyers’ mentality has not changed, such as,
the rarity of the product and whether it is DIY.
They are still sought-after by some customers. It
is similar to ‘Daytona’ that everyone is after. The
problem of supply and demand has left customers
empty-handed even though they are willing to pay
the price, then we can adjust the price upwards.
There are many ways to do business and we will
not view new changes in a negative light.

What kind of role can the retail industry play in
supporting new brands?

The Hong Kong retail industry is already very
mature for selling expensive brands. As for brands
in the mid-range, if they can have more daily
functions, overcome the problem of batteries and

make themselves more wearable so as to establish
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a market footing in smartwatches, then we can

naturally strengthen these brands more smoothly.

. Do you think what are the strengths and

weaknesses of Hong Kong’s new watch brands?

. Apart from investing in electronic products since

the 1980s, many in the Hong Kong watch industry
flocked to establishing fashion watch brands,
or launching watches by attaching to mature
fashion brands. The trend was so wide-spread
that competition became very intense. At present,
the online platform is a convenient way for sales
and has accelerated this trend. In my opinion, the
strengths of the Hong Kong watch industry is its
rich history and traditional craftsmanship has kept
up with the advancements of the times. However,
the development of electronic watch products is
not satisfactory yet and newcomers have to work
hard on this front.

. What are your views or suggestions on cultivating

talents in the watch industry of Hong Kong?

. I have mentioned just now that Hong Kong watch

shops face the problem of ‘three highs’, with high
salary expenses being one of the sources. Can we
make changes to our relationship with the staff
so that it is not one between an employer and
employees? Can we let them be their own bosses?
A colleague may stand in the shop for as long as 12
hours, but may still not have the chance to meet
customers. Can we ask them to go and look for
customers themselves?
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Dr. Jimmy Tang MH, Jp
Chairman & CEO of Prince Jewellery &
Watch Company

Meeting challenge by leveraging on
traditional advantage

Having founded Prince Jewellery & Watch in 1984,

Dr. Jimmy Tang has witnessed the ups and downs of

the watch retail industry for over three decades. He

thinks the industry is now facing many challenges,

and what the industry needs to do is to provide

outstanding services and leverage on its innate

advantages so as to grow beyond the challenges and

bring the industry to the next level.

Q.

Can you give us a review on the overall business
environment and development of the watch
industry from 2017 to first half 2018?

From the beginning of 2017 to June 2018, the
industry had recorded a double-digit growth.
Yet, a drop of 8-10% was recorded in July 2018
compared to the same period last year, and it is
believed to be the consequence of Sino-US trade
war.

Can you share with us the outlook of 2018
second half?

The outlook of the 2018 second half remains
cautious. First, based on our experience in
the past 10 to 20 years, January to June is

traditionally considered as the
low season while July to December

is considered to be the peak season.
If we examine further in details, January
to February is busy while March to July is
slow; August is busy while September and October
are slow; and then November and December are
busy again. The low and peak seasons have a lot
to do with the market demands. Majority of our
clients come from Mainland China. The existing
HKSAR government approves Mainland tourists
visiting Hong Kong. In general, there are more
low seasons than peak seasons. For example, if
more tourists are directed from Mainland China
during March to July low season, that can keep the
business more stable all year round. Otherwise,
only about 60-70% of the business target could
be reached during low seasons. On the other
hand, 95% of the business target has been reached
during the peak season in January to February,
and bringing in more tourists during that period of
time could only benefit about 5% of the business
target. By the same token, July to December is
peak season, as such, the benefit of the demands
brought by Mainland China tourists during that
period of time is limited; that is the first point I
want to mention. Another point worth mentioning

is the uncertainties brought by trade war.

: The Sino-US trade war is now on full swing.

What is its impact on the watch industry in Hong
Kong?

. It definitely has certain level of impact on the sales

of luxury watches — with price ranging from tens
of thousands Hong Kong Dollars to several million
Hong Kong Dollars, the kind of watches only the
business-owner class can afford. Besides financial
and property sectors, 50-60% of Mainland business
owners come from manufacturing sector. The
trade war has started; in theory, orders from US to
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China will disappear in the coming four months.
That is understandable as manufacturing takes
time, and after four months when the product is
ready, it is questionable whether the product is still
marketable with the new 25% tariff. Therefore, no
business owners will buy watches in the coming
four months. Situation will only become clear after
the trade war is over. It is difficult to estimate the
direction of the trade war from our perspective. If
we really have to, we can’t do that without some
political undertone. November is the US mid-term
election. It is not unusual if Trump uses the trade
war to boost voter support. Yet, there ought to be
a resolution by the end of November. There will
be no point to continue the trade war endlessly. It
is like a boxing match that has been going on for
ten rounds, and it is not possible to continue the

match forever.

. With more and more smart wearable products

available in the market, how has the watch
industry been affected?

A. Science and technology are changing with each

passing day. The timing function of watches has
now been fully integrated into smart products. Yet,
I believe smart wearable products have impacts
only in low-end watch market, i.e. watches cost
under HK$10,000. Watches cost over HK$10,000,
such as mechanical watches, are basically
irreplaceable, as the two types of watches belong
to two completely different markets. Customers
who purchase expensive watches are pursuing
luxury and uniqueness, which smart wearable

products could not provide.

. Retail space rents remains high in Hong Kong.

How significant is the impact on retail industry?
High rental is definitely a big issue in the watch
retail industry. In the past three to five years,
given our understanding of the market situation,

we have not been very aggressive in terms of
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setting up new stores. People in the watch retail
industry know how to adjust the pace according to
the market condition. In fact, salary in Hong Kong
is also very high as compared to rent. Many of the
industry players are actually losing money. As a
result, the industry has fewer and fewer players.

. E-commerce is a general trend. How significant is

the impact of e-commerce on watch retail?

[ think this is rather similar to the case in wearable
smart products, which has a more significant
impact on low-end watches - the kind of product
you can buy with one click. However, in the area
of luxury watch retail targeting Mainland China
customers, the e-commerce platform still has
rooms for improvement. For example, according
to Mainland China’s regulations, customers could
return their products within 14 days after purchase
without a reason so as to protect customers’ rights.
Let’s say, you are selling a HK$1-2 million watch
online; what are you going to do if a customer
buy and wear the watch for one day and want to
return it afterwards? This kind of problem could

be avoided if the customers buy in Hong Kong.

. In face of change, does the retail industry have

any new idea of operation model?

Service attitude is of utmost importance in retail
industry. With good service, we can have return
customers. And, in a time when a lot of market
information is available to the public, we must
provide all the essential info to our customers
and the price has to be reasonable as well. If the
customer buys online, he/she would have to face
the problem of counterfeit and used products.
Prince Jewellery & Watch is a big platform with
transparent information, and this gives our

customers confidence.

Q. What kind of role can the retail industry play in

supporting new brands?

A. T agree, to certain extend, we must support Hong

Kong’s local brand. However, as a retailer, all we
can do is to introduce the brand to our customers,
and we could not introduce every brand. For an
introduction to be successful, the product must
have both quality and unique feature. Besides,
80% of our customers are from Mainland. We can
try our best to introduce some brands to frequent
customers; yet Mainland customers are not
familiar with Hong Kong local brands, so it is not
easy for an introduction to be successful as that
involves marketing of Hong Kong local brands in
Mainland.

. Do you think what are the strengths and

weaknesses of Hong Kong’s new watch brands?

The strength of Hong Kong’s new watch brands is,
simply put, affordable. After all, foreign brands,
such as Swiss watches, have put a lot of resources
in advertising, and the production cost is very
expensive as well. Therefore, Hong Kong watches
do have advantage in price. In terms of quality,
although that varies, a Hong Kong watch is still
better than the one made in many other regions.

Many Hong Kong watch manufacturers also do OEM

manufacturing for some fashion
brands. In terms of weaknesses, |
will say the lack of popularity. If local
market is the only market, the business will
not be viable. Watch business is very different
from catering industry, where a customer could
return rather frequently. For many people, five to
six watches is the total number of watches one will
buy in a lifetime. Therefore, it is essential to build
a business beyond Hong Kong market.

. What are your views or suggestions on cultivating

talents in the watch industry of Hong Kong?

I think that depends on the types of talents we
are talking about. If we are talking about sales and
marketing, given our knowledge of watch, service
attitude and professionalism, we probably have
the best talents in the world. If we are talking
about watch manufacturing, we definitely cannot
match up to Switzerland, a place with hundreds
of years’ history in watch making. Therefore, I
believe a better brand service and more in-depth
professional knowledge would be helpful for the

industry in the long run.
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Mr. Dennis Yeung
Deputy Chairman and Managing Director
of Oriental Watch Company

Responding to the new market situation
on a swift manner

118

Established in 1961, Oriental Watch Company is the
first Hong Kong watch retailer listed in Hong Kong
Stock Exchange. Mr. Dennis Yeung, the Group’s
existing Deputy Chairman and Managing Director,
joined the company in 1993 after graduating from a
university in Canada. He started with a junior post,
from where he gradually learnt all aspects of the
watch retail business. Facing various changes and
challenges presented by the market, he responds
positively in multiple aspects.

Q. Can you give us a review of the overall
environment and development of the watch
industry from 2017 to first half 2018?

A. T believe the overall environment of the first half
of the year is improving. Two to three years ago,
the retail market entered a period of “freezing
winter”, during which not only water and jewellery
retailers but also other retail businesses suffered.
Yet, from 2017 to 2018, government figures show
the industry has begun to pick up — not only retail
sales figures have stopped falling, but also slight
increases have been recorded, which is a big
improvement compared to same period last year.

Q. Can you share with us the outlook of 2018
second half?

A. Given the momentum and if there is no influence
of other factors, we remain positive on the
outlook of 2018 second half. The concern is the
uncertainties brought by Sino-US trade war. Now
the trade war has started. As we have concerns
on its impact on the economy of Hong Kong, the
outlook has shifted from positive to cautious.
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. Indeed the Sino-US trade war is now in full

swing. What is the impact on the Hong Kong
watch industry?

It seems there is no direct link between the trade
war and the retail industry in Hong Kong, but
there is definitely indirect effects. Since luxury
goods are not necessities, political and economic
atmosphere will affect customers' buying appetite,

which is the synergy effect — an indirect influence.

. More and more smart wearable products have

been launched. How have that affected the watch
industry?

There is definitely some impact. Hong Kong is a
diverse city, and customers will accept new things.
New products are more sought-after by customers
when they have just been launched. Yet, the heat
of some smart wearable products are more of
short-term trends. When the fervour cools down,
the demand for traditional watches will return.
Of course, Oriental Watches also represent some
smart wearable products. Some traditional watch
brands have also launched similar products. We
will work with brands to educate customers to
choose the right products. If the customer wants a
watch that counts heartbeat while running, smart
wearable products will fit; on the contrary, if the
customer wants a timing device for diving, then a
traditional watch will fit better. There are many
products available in the market; we have to help

customers finding the right ones.

. Retail space rental remains high in Hong Kong.

How significant is the impact on the retail
industry?

The impact is big. Some retail industries tend to
expand actively even during market downturn,
but we are relatively cautious and have not been
expanding indiscriminately. As such, the impact
on us is relatively low when rent increases
drastically. Facing the challenge of high rents, we

have introduced a series of measures, including
reducing inventory, negotiating lower rents with
landlords, closing loss-making stores, or sub-
leasing the stores, etc.. As a result, our company’s
revenue has returned to healthy growth. Looking
back at 2016, the local retail market sentiment
remained low, which dragged down the Group's
annual results as at the end of March to loss. In
2017, the Group’s annual results ending March 31
had turned from loss to profit. The Group’s results
gain further momentum in 2018. with annual
profit risen to 139 million dollars as at the end of
March.

. E-commerece is a general trend. How significant is

its impact on retail industry?
E-commerce is indeed a general trend, and it has a
big impact on traditional businesses, such as retail.
Watch retailers play the role as an intermediary.
Some brands can sell directly online nowadays
with the help of the Internet, and that has certain
impact on those with physical stores. Yet, as the
saying goes, crises come with opportunities. It is
not feasible to sell all high-end watches online.
Watch retailers could work with brands in
various marketing initiatives, such as, providing
after sales services — e.g.
adjusting  watch  straps
and maintenances - for
products sold online as
offline services are just
as important as online
services. In  addition,
online platform  could
bring retailers closer to
their customers. Through
Facebook and WeChat,
we could provide a lot of
information to customers.

Customers could browse

. What kind of role can the retail industry

freely on social media and they
could also get in touch with us
when they have questions.

play in supporting new brands?

A. We have supported both foreign and local new

brands. Some foreign new brands and independent
watch brands have new concepts and stories. The
role we play is to introduce the special features
of these brands to our customers. We will work
with new brands to organise events, during which
customers can meet watchmakers or brand
founders, ask questions, and try on the watches.
The customers may not buy on the spot. Yet, the
experience would leave a lasting impression and

lay a good foundation for future sales.

. What do you think are the strengths and

weaknesses of local new watch brands?

Diversity and lack of constraint are the strengths
of local brands. Yet, they also have the weaknesses
of lack of history and an interesting story. In the
Internet era with a lot of information, a brand
without a story is hard to get market attention.
Unlike traditional brands, customers have not

yet known their history and value. Yet, we will
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continue to support new brands; without new
brands, diversity of our product range will be
affected so as the future of our industry. As such,
we will carefully choose new brands with good
market potentials and introduce them to our

customers.

. What are your views or suggestions on talent

cultivation in the watch industry of Hong Kong?

. The watch industry of Hong Kong is an established

industry with a wealth of history. In addition to
frontline sales people, the industry also has strong
demands for watchmakers, maintenance staff
and other professionals. The industry may have
given the public the impression as old fashioned
and low profile. As a matter of fact, there are
many opportunities in the watch industry and
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we hope more young talents could join us. Many
educational and training courses about the watch
industry are being provided by some well-meaning
people; we also actively work with The Federation
of Hong Kong Watch Trade & Industries Ltd. in
various programs to introduce the career structure
to secondary school students, educate them
about the operations of various watch trades, and
enhance their interest in the industry. Oriental
Watch Company also has regular staff training
programs, such as frontline sales training, mid to
senior level management training, online platform

training, so as to improve service quality.
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Mr. Lam Man Wah, Kan

Managing Director of Tic Tac International

Company Limited

Hong Kong brand possessing

great potentials

Hong Kong watch brand retailer, Tic Tac International
Company Limited, has been dedicated to collecting
and introducing quality watches from all over the
world since its inception in 1997. For the challenges
the retail industry face, Mr. Lam Man Wah, Kan, the
company's Managing Director, encourages industry
peers to develop their innate advantages so as to

build a sustainable future.

Q. Can you give us a review of the overall

environment and development of the watch
industry from 2017 to first half 2018?

A. The industry experienced a decline in business
volume from 2015 to 2016. Starting from second
half of 2017, a relatively significant growth was
recorded. The growth momentum continued in
the first half of 2018 and that is encouraging.

. Can you share with us the outlook

. Initially, I was optimistic as customers’

of 2018 second half?

consumption desire was there. However,
after the recent outbreak of Sino-US trade
war, the market has started to feel the impact.
Recently, I visit the stores to talk to frontline sales
colleagues, who share that customers show more
negative emotions while shopping; as trade war
causes RMB devaluation, which lowers Mainland
China tourists’ purchasing power, as a result, they
find the products less appealing in terms of value
for money. I believe more impact will surface in
second half of the year.

. The Sino-US trade war is now in full swing. What

is the impact on the watch industry of Hong Kong?

. In the beginning, I think everyone overlooked

the US government’s capability in waging a trade
war. At this point in time, I am a bit concerned
— the tariff alone is enough a headache for many
businesses in Mainland China and Hong Kong.
I believe up until this point, the impact on the
market is more psychological. Yet, something
more substantial will surface soon. As for how
long this will continue, I certainly hope this will
only last for a few months until the US mid-term
election is over; as US is a democratic society and
politicians may behave in certain ways in order to
attract votes. Yet, frankly, I am rather pessimistic
as Trump appears to want more than four years in
office; if he wants a second term, I believe he will
continue this hardline stance.

. With the introduction of more and more smart

wearable products in the market, how has the
watch industry been affected so far?

. I mentioned many years ago that the impact of

smart wearable products on the watch industry
would be huge, and everybody should understand
what that means by now. The watch industry

B# Featured Topic 123



124

has established for more
than two centuries, and up
until today, people wear
only one watch. The reason
smart wearable products are
developing in the direction
as a wrist wear is because
that has been identified as
a market and people want to get a share of this
“wrist space”. The smart wearable products could
provide timing function as watches and have
assimilated into the everyday life of the general
public. As people are getting “addicted” to using
smart wearable products, it would be unrealistic
to ask them wearing a second watch. What the
industry needs to contemplate is how to integrate
these smart wearable products into the traditional
watch system, i.e. customers will come to us when
they are looking for smart wearable devices.

. Hong Kong’s retail space rental remains high.

How big is the impact on the retail industry?

Looking back from 2015 to 2016, although the
business environment is challenging, the drop
in rental had given us some relief. Yet, since
the business picking up in 2017 second half and
2018 first half, landlords’ attitudes changed once
again. Yet, the industry is no stranger to rental
challenges; especially Hong Kong businessmen
are known for their flexibility and adaptability,
thus, they are capable to tackle the problem. Yet,
the trade war is new to many business owners,

therefore, it could be a much bigger challenge.

. E-commerce is the general trend. How big is its

impact on retail industry?

This is a big trend in the business world. You are
either in or you are over. This has put a lot of
pressure on the industry even in a situation when
the impactis diluted, so every player in the industry
needs to think about this question. I believe
every cloud has a silver lining, and in fact, many
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retailers have witnessed the opportunity brought
by e-commerce. In the past, we did business out
of a physical store on the ground; now we have
limitless space up in the sky - e-commerce has
brought us more space for growth. Our company
has been developing online sales and marketing,

and some of the areas need further improvement.

. In face of change, has the retail industry had any

new ideas regarding operational model?

In fact, the watch retail industry had gone through
avery good decade from 2004 to 2014. The growth
engine of the decade is mainly Mainland China
tourists. The industry has been in a comfortable
place for too long, as a result, it sometimes does
not know how to respond when challenges arise.
Some manufacturers, brands and retailers simply
follow the mainstream direction of Mainland China
market. Yet, as we arrive at this point, Mainland
China customers’ needs and living attitudes have
changed. What we really need to do is to explore
a living taste that is uniquely Hong Kong, and by
doing so, we can actually attract more Mainland
China customers. If everyone makes the same
kind of mainstream products, in the long run,
price will become the only differentiator and
the business will be less viable. In terms of sales
format, we need to strengthen online sales and
marketing and adopt an e-commerce model with
enhanced online and offline interaction. Most
importantly, we need to implement that according

to the business development pace and progress.

. What kind of role can the retail industry play in

terms of supporting new brands?

Hong Kong is very famous for watch manufacturing.
Should we find ways to develop our existing
strengths? For example, many customers prefer
personalise design over mainstream style. From
retailers’ perspective, developing products with
unique Hong Kong features can help sales. We

hope this could benefit the industry as a whole.

. What do you think are the strengths and

weaknesses of the new watch brands in Hong
Kong?

In terms of strength, Hong Kong’s new watch brands
have high quality and low price, so customers get
“value for money”. Hong Kong living tastes, limited
production and catering to the current trend of
individualised design are the characteristics of
Hong Kong watch brands. In terms of weaknesses,
from the perspective of sales, some less-known

brands are difficult to market. In addition, from

whether the product will be a
success, so he needs to take a
chance. As the production volume for
local brands is small, there won’t be any
large-scale marketing. If the industry finds
local brands with good potentials and gives strong
support, that will create a win-win situation for
both parties.

. What are your views or suggestions on cultivating

talents in the watch industry of Hong Kong?

The biggest problem is the lack of newcomers. In
fact, the industry — including The Federation of
Hong Kong Watch Trade & Industries Ltd. — has
done alot in training. Yet, younger generation still
could not see the strength of the industry, and
they are not interested in the future prospect of
it. Maybe we, and the industry as a whole, need to
do more in marketing; we must have the ability to
create “stars” before we can attract young people.
to join the industry.

business owner’s perspective, he does not know

he insights of the four veterans of the watch retail industry should have given readers a general

understanding of the development outlook of the Hong Kong watch industry. All of them believed that the
Sino-US trade war might bring impact to the local economy. Practitioners in the industry should keep a close
eye on the latest developments and make preparations.

Apart from this, the retail industry is facing the triple whammy of high rent, the prevalence of smart devices and
the rapid development of e-Commerce. All four of our interviewees agreed that this situation affects the watch
retail industry to a certain degree. They spoke with one voice when they cautioned that the industry must
be proactive in dealing with these challenges so as to minimise the adverse impact. Some of the interviewees
advised the industry to keep faith alive and continue its good service to carry on the traditional strengths of
the industry; some of our interviewees believed that the industry should take heed of the sharp drop in sales
from 2013 and 2015 and take precautions before turbulent times come. One of the ways to re-energise the
industry would be to tap on the strengths of local brands.

When the subject came to Hong Kong brands, each of our four respected veterans had his own take. They
believed that Hong Kong brands have such advantages as boasting a high price-performance ratio, a wide array
of styles and a small production size. The downsides, however, are a lack of popularity and limited expansion
potentials in the local market, which make entering new markets a prerequisite for success. As regards to the
local talents, all four veterans concurred on the importance of training, but some of them emphasised on the
need for extra effort in attracting newcomers to the industry.
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Brand crossover is the trend
Mr. Fulvio RIVA
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Resource sharing is highly
regarded in the modern business
world and the same can be said

about brand crossovers.

More brands cross over products from distinct
categories are hitting the market. In general, crossover
products are launched in limited availability; the
design is innovative and out-of-the-box so that the
clientele of the brands is expanded; sales performance
is very outstanding and with such a robust response
from the market, speculative activities will then
happen online. The crossover effect will be the new

direction for brand development.

To allow more room for creativity for its design
team and to free the team creativity, the Swiss
brand, Daumier, partnered with Warner Brothers
in 2018 by initiating a crossover of its watches and
six superheroes from the Justice League, including
Batman, Superman, Wonder Woman, Aquaman,
Cyborg and The Flash. The partnership gave birth
to the design and manufacture the limited-edition

watches that feature Justice League superheroes.

The Daumier designers have a unique take on the
Justice League watches designs. They believe that
superheroes can have better time management when
they wear watches on their mission. The design
team from the brand designed a specific watch for
each superhero. Three product series, namely,
Devia, Mutate and Elites, were designed out of such
consideration for superheroes’ needs when they

transform into and out of their special identities.
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The Devia series includes dedicated watches that
superheroes use when they are on their mission
after transformation. The design inspired by
superheroes’ helmets and their armours. The
watches are equipped with automatic mechanical
movements and command the same amount of respect
as superheroes do. Each model is manufactured in

limited number of 333 worldwide.

The Mutate series are watches that superheroes wear
in their everyday clothes in their civilian identities.
The design highlights their personality traits. Each
watch is fitted with automatic mechanical movements
to satisfy the daily needs of superheroes. Each model

is manufactured in limited number of 666 worldwide.

The Elites series are watches for the entire Justice
League. Each model adopts the uniform design
that includes the logo and representative colour of
each superhero so that the superheroes can remain
in their alignment while in combat. Each model is

manufactured in limited number of 888 worldwide.

Through the habits of superheroes wearing watches,
the brand designers wanted to inspire the Justice
League fans to live out the notion wearing Daumier
watches that all of us have the need to become real-life
heroes since watches of different specifications have
to be worn on different occasions to demonstrate our

different lifestyles and professional identities.

As the Creative Director of the brand, Mr Fulvio Riva
expressed his feeling about the partnership with
Justice League: ‘In eight short months, the design and
production teams injected the Justice League elements

into the design of and created a total of 55 new watches

of 14 different styles in three different series. The
difficulties that our team faced was unprecedented.
All of our best designers were assembled to design
the full series of Justice League watch system within
a limited time. Not only did we create the designs of
individual watches, but we also had to take care of the
entire limited-edition watch set that was made up of
six watches at the same time. We worked tirelessly
and finished the design task. We immediately applied

for patents for the exterior design.

On the production front, the brand also faced a lot
of problems. Most of the watch models were not in

traditional shapes, so the production of the case and

the dial necessitated technologies
that were beyond tradition. Automatic

mechanical movement watches required
professional assembly and were calibrated

by our professional artisans. I was truly grateful
for the contribution and support from my team. Our
products are loved by everyone and we take pride in
being part of the production of the watches. In the
design and production of the watches, our team is the

“Justice League”.

Fulvio RIVA

Fulvio RIVA

Entrepreneur an

DAUMIER A1 fE 48

BARAER ~ Wik » 1R EHEES

Fulvio#Y 8 {E &% Massimo Tamburini KFfFIRCE o Massimo K Fifi L B &%
BRAEARRITEAR R L IS B SRR s Bt o

Fulvioith % — BtFH7E S A1 > BUFERIS WM K S i A 38 3L -

DAUMIER Creative Director

d creative designer, passionate about watches, cars and

motorcycles design.

Inspired by the “maestro” Massimo Tamburini, his primary area of

attention is lighting, and how different shapes and materials absorb and

reflect the shine.

Living in Asia the last few years, he has enhanced his European design
heritage with the latest Asian trends.
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Opportunities for the Hong Kong watch and clock industry
brought by the ‘Belt and Road Initiative’ and ‘Guangdong-

Hong Kong - Macao Bay Area’
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Louis Chan Assistant Principal Economist (Global Research) HKTDC
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The Hong Kong watch and
clock industry enjoys worldwide
reputation: Hong Kong is the
world’s largest importer of
complete watches and the second
largest exporter of complete
watches and
complete clocks.

However, with growth in exports in the traditional
watches and clocks market slowing down in recent
years and smart watches on the rise, there has been
an impact of a certain degree to the industry. To
bolster its leadership position, the Hong Kong watch
and clock industry has been actively exploring new
markets and strengthening its competitiveness. In
this endeavour, the ‘Belt and Road Initiative’ and the
development of the ‘Guangdong-Hong Kong-Macao
Bay Area’ have provided the staunch backing exactly
required for the future development of the industry,
injecting a new momentum for Hong Kong reaching its

goal of becoming the Geneva of Asia.

Development under the ‘Belt and Road Initiative’ is
open to all countries and there is no limit placed on
any particular country. As of now, China has signed
more than 100 cooperation documents with about 90
countries and international organisations. Of these
countries, many are emerging markets from Asia,
Central and Eastern Europe, the Middle East and
Africa, meaning that there are bountiful new business
opportunities for the Hong Kong watch and clock
industry. In the meantime, one of the emphases of the

planning and development of the ‘Guangdong-Hong
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Kong-Macao Bay Area’ is transforming the Bay Area
into a global technology and innovation hub. In the
long-run, this is conducive to making the Hong Kong
watch and clock industry more competitive in areas
such as quality improvement, brand building, product

innovation and human resource development.

Impressive growth in emerging markets
along the Belt and Road

After three years of slowing down in exports, the Hong
Kong watch and clock industry has recorded slight
growth in the first five months in 2018. However,
performance in the traditional markets was still
lagging, especially in Europe and the United States:
after a respective decrease by 2.3% and 4.9% in 2017,
there has been a dip by 8.6% and 7.3% in the first five
months of 2018. On the contrary, exports to emerging
markets have registered impressive results: Hong Kong
exports of watches and clocks to the ASEAN countries
recorded a 14.5% increase in the first five months in
2018, totally US$280 million. At the same time, strong
growth was recorded for other emerging markets
such as India, Middle East and the Commonwealth of
Independent States. These new markets for watches
and clocks are far smaller than those of mature
markets in terms of size; however, economic and
trade partnerships between mainland China and Hong
Kong and these countries along the ‘Belt and Road’
are becoming stronger, with the cancelling effects
brought along by the spreading trade protectionism in
traditional markets, these emerging markets look set
to become the key direction for development for the

local watch and clock industry..

Major Markets for Hong Kong’s Exports of
Watches and Clocks (Standard International
Trade Classification, SITC 885)

Unit: million USD

Total 8,772  -10.8 8,360 -4.7 3,284 22

China 1,456 -8.8 1,546 6.2 569 0.2
Switzerland 1,428 -13 1,085 -24 481 4.5

UsS 1,348 -151 1,282 -4.9 452 -7.3
EU 1,316 -5.7 1,285 2.3 445 -8.6
Macao 567 -12.2 601 6 318 36.5

Source: Hong Kong Trade Statistics, Census and Statistics Department

Major Emerging Markets for Hong Kong’s
Exports of Watches and Clocks (SITC 885)

Unit: million USD

- 2016 - - 2017 - Jan-May 2018
Value |Growth%| Value |Growth%| Value

ASEAN 638 2.3 626 -1.8 277 145
Middle

220 -14.8 217 -1.6 79 -7.1
East
India 107 2.4 135 25.8 60 42.7
Central and
Eastern 79 -1.2 90 13.9 36 14.7
Europe
CIS 26 14.8 30 15.7 13 16.7

Source: Hong Kong Trade Statistics, Census and Statistics Department

Sophisticated logistic networks help explore
business opportunities in Europe and Asia

As the ‘Belt and Road Initiative’ gradually enters the
implementation stage, infrastructure projects such as
the railway project connecting Europe and Asia are
commencing. Benefiting from new logistic projects
such as the Trans-Caspian International Transport
Route (TITR), goods from mainland China can arrive
by rail in Europe in 12 days. When compared with
more than 40 days shipping by sea, freight rail has
provided for Hong Kong businesses a new logistic
option what is quicker and more convenient than
maritime shipping. It also has opened a door of

convenience for Hong Kong traders
in exploring inland markets in Central

Asia as well as Central and Eastern Europe

which mainly rely on land transport.

Free Trade Agreement between Hong Kong
and ASEAN

As an important economy along the ‘Belt and Road’
and Hong Kong’s second largest trading partner in
merchandise trade, the ASEAN signed a Free Trade
Agreement (FTA) and other related investment
agreements with Hong Kong last November. The
ten member states of ASEAN agreed to a phased
elimination of / reduction in their customs duties
on imports from Hong Kong, including watches
and clocks. Singapore even agreed to reduce its
custom duties on all products to zero, reducing the
cost for Hong Kong businesses, including exporters
of clocks and watches, therefore increasing their
competitiveness in the market and created many

more business opportunities.

Furthermore, the ASEAN is a relatively more mature
and diverse market along the ‘Belt and Road’. Within
this economy with a population of more than 600
million, about a quarter of the population is the
middle class with a strong consumption demand.
Added to this is the close relationship with Hong Kong
in terms of economy and trade, it is considered that
the FTA can help the Hong Kong watch and clock
industry explore an even bigger market. In fact, it
is due to the steady economic growth and the rise of
the middle class that the ASEAN has become one of
the major export destinations for Hong Kong watches
and clocks. In the past few years, the export value for

watches and clocks remained above US$600 million.
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It is expected that the relevant FTA would come into
effect as soon as 1 January 2019 and is set to bring
better opportunities for development for Hong Kong

businesses.

‘Guangdong-Hong Kong-Macao Bay Area’
developments conducive to increasing
competitiveness

With rapid advancement in science and technology in
today’s world, smart watches and their related products
have undoubtedly become an important aspect in the
future development of the watch and clock industry.
For instance, in the last quarter of 2017, as much as 8
million Apple Watches were exported, surpassing the
total exports of Switzerland, a major country in watch
and clock trade, in the same period. This shows the
challenges that smart products pose to the traditional
watch and clock industry. Faced with the increasingly
fierce competition, the Hong Kong watch and clock
industry is now actively making its foray into mid- to
high-end markets by paying extra effort into research
and development (R&D) as well as innovation. On top
of that, being the beneficiary of the vision of creating
a global technology and innovation hub as part of
the planning and development of the ‘Guangdong-
Hong Kong-Macao Bay Area’, the Hong Kong watch
and clock trade can capitalise on this opportunity
and improve the advantages and competitiveness in

production and in-house R&D.

Taking stock of the few major bay area economies
around the world (including the Tokyo Bay Area, the
New York Metropolitan Area and the San Francisco
Bay Area), the ‘Guangdong-Hong Kong-Macao Bay

Area’ that spans Hong Kong, Macao as well as nine
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cities in the Pearl River Delta is the world’s largest bay
area with the biggest population and the fastest pace
for development. If each of these bay areas develops at
its current growth rate, it is expected that in five years,
the production value of the ‘Guangdong-Hong Kong-
Macao Bay Area’ will reach US$2,100 billion, thus
becoming the bay area with the biggest production

value in the world.

As the most open, international and marketised city
and financial centre in the Bay Area, Hong Kong has
its unique and irreplaceable role in promoting the
development of the entire Bay Area. Also, as a free
port, Hong Kong enjoys the most freedom in terms
of the mobility of the production factors. Hong
Kong can exercise its strengths as the Asian hub of
sophisticated technology in converging the innovative
resources from around the world and step up its
co-operation with enterprises in the Bay area with
increasingly advanced abilities in scientific R&D
by working together to improve the quality of the
products, ramp up production innovation and start
talent training. With smart watches and their related
clocks and watched products becoming all the rage
now, it is believed that the Hong Kong watch and clock
industry can certainly continue its leadership position
internationally and shine ever so brightly in the ‘Belt

and Road’ markets.

HANSON METAL FACTORY LTD.

No.206-208,ChoiHung Road, 2/F. Shing Kinglnd. Bldg., SanPoKong, Kowloon, Hong Kong,

Tel:(+852)23270131-3

Fax:(+852)135122605

E-muail: hanson@ hanson.com,hk
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A Hong Kong Watchmaker’s Monologue

My tao of time
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It all started with my childhood

When I was small, my mother gave me my first
analogue quartz watch because she thought that
I should learn to tell time. It was bought from a
street vendor. The watch was meant for children,
came with submarine bezels and black plastic straps
printed with dive tables. I wore my watch all the
time. When I woke up during the night and saw that
it was still at my service silently, I thought this was
simply magnificent. It was then when I made lifelong
connection with timepieces.

For my secondary education, I went to a Band 1
traditional grammar school, meaning that my life
practically revolved around only studying. Besides the
basic subjects of Chinese, English and Mathematics,
other options like metalwork and woodwork was never
on the table. I absolutely did not fancy education

in the style of spoon-feeding. On account of a lack
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of a particular interest in the main subjects and my
uncompromising personality, my school performance
suffered, with me often getting the lowest marks in
the whole form. Others often said that I did not
know how to grasp a great opportunity: having a
place in a good school yet not doing great at studies.
My mother even said that she was going to send me
abroad for studies, but I had always thought that I am
an authentic Hongkonger and there was nothing bad
with ‘Made in Hong Kong’. So I refused sternly.

My life during secondary school was boring. 1 fared
poorly at tests and exams and I did not get any
satisfaction, so I had to while away my time looking
for things to do that would interest me. Most of my
classmates loved ball games or console games but [ was
somewhat of an outlier. I loved making models and
robots... When I was in Form 3, the magazine Watch
Critics began publishing. On the cover, set against
the burgundy background, was a Cartier. When I

was going to school every day, the advertisements
for the magazines could easily be seen since they
were placed right alongside the escalators. Out of
curiosity, I bought the magazine to study what it
would contain. It covered watches of various brands,
a glossary of technical terms and structural theories
related to watches and clocks — all of these seemed
too complicated to an average pupil at secondary
school. Ispent an entire year before my mind started
tuning in to watches and clocks. Despite the long
time this took, my interest gradually grew. There is
a saying that goes like this: only when the night sky
was dark enough can one see a star-filled sky. Even
though I could not exercise my potentials when I
was in secondary school, I had cultivated a passion
for watches and I had met good friends and teachers.
In the year I left secondary school, a teacher advised
against continuing my studies at traditional schools
and suggested that I should try courses on creative
arts instead. Ilanded on interior design.

In the early days of studying interior design, my
mother was staunchly against my decision and was
pessimistic about my prospects, but I was lucky I had
my father’s support Studying design could really make
one forget about day and night: with endless criticisms
from instructors, concepts would go through rounds
of changes before they would be optimised — all just
for the sake of perfection. In one extreme case, I
stayed awake for three days and it was truly tiring.
This was the path that I chose myself, so by staying
true to myself, the hard work was gratifying. During
my studies in interior design, my passion for watches
never waned. I would even squeeze time in my
busy schedule to make small watch repairs for my
classmates and instructors. The future was like a
game of chess, they say — you never knew what would
happen next. When I was about to start my third
year, [ learnt that Lee Wai Lee Institute of Vocational
Education had just started to offer a Higher Diploma
course in Horological Science and Technology. With

much resolution I told my father my
decision to change my course of study.
He was inevitably taken aback, because I
was only one year away from graduation and
if I chose horological studies, I would have to
start from the beginning and spend three years. It
would feel like that I had wasted the interior design
course. However, when one learns or experiences
something in earnest, one could still achieve success
in the future. I was still grateful of my two years spent
studying interior design because it laid the foundation
of the current workshop and my watch creations.
My father asked, finally, ‘Do you really want to study
watches and develop a career in the watch and clock
industry?’ The answer, of course, was as touching as
the answer often heard at the marriage registration
office: ‘T do!’

The original aim of setting up the Lee
Wai Lee Institute of Vocational Education
was to nurture talents for the watch and
clock industry as a token of service to the
industry.

In my three years studying at Lee Wai Lee Institute
of Vocational Studies, I could completely feel that I

was enjoying my studies. All of the course content
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of the Higher Diploma in Horological Science and
Technology was related to the watch and clock
industry. With great patience, the instructors prepared
me well for the watch and clock industry. To me, who
was devoted to watches and clocks, I was particularly
fascinated with movements. I was lucky that the year
[ graduated I teamed up with nine other classmates
in modifying a Swiss-made movement and producing
a case for it. We took part in the Chiang’s Industrial
Scholarship and clinched the championship. Looking
back, I still think that I am proud of having known
the instructors and classmates back in my Lee Wai
Lee days.

When you are passionate about a subject, it
would lead you to a different path.

Ten years passed after graduation. Most of the time
was spent on research and development work for
mechanical movements, including a watch movement
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project organised by the Chinese University of Hong

Kong. It was jointly spearheaded by the Federation
of Hong Kong Watch Trades & Industries and the Hong
Kong Watch Manufacturers Association, with funding
sponsored by the SAR government. Later on, I also
worked foraHong Kong company that specialised in the
research and development of watch movements. My
work was mainly about testing, evaluating, improving
and optimising new designs and parts developed
through reports and suggestions. [ was also lucky
enough to join the development of silicone parts.
It was the one and only opportunity in Hong Kong
and was very hard to come by. I also worked in after-
sale and staff training for one of the most expensive
Swiss brands in the world. In these ten years I even
had opportunities to travel to Switzerland and China
to visit watch plants, movement plants, industrial
instrument manufacturers as well as watch and
clock school for exchanges and personal enrichment
of knowledge. From these visits, I understood the

essence of the watchmaking cultures of the East and
the West. The experience was extremely precious.

If the watchmaking skills are mastered and
developed into an industrial culture, then
the Hong Kong watch and clock industry
would be even more brilliant. Education is
especially important.

During an exchange visit to Switzerland, I truly
experienced how when a skill has taken root in a
place and the locals have securely mastered it, then
that skill can support the place, just like how the
watch and clock industry has supported Switzerland.
In the eleventh year since graduation, I founded a
watch workshop with my friends, with the primary
purpose of promoting the culture and education of
watches and clocks. We even ran interest classes on
watches because we wanted the public to know and
get in touch with watches and clocks and nurture
talents in the next generation. At the same time, I
also became a guest lecturer at Lee Wai Lee Institute
of Vocational Studies because I wished to make use
of different educational platforms to make as much
interaction as possible with the respected veterans
and newcomers of the watch and clock industry as
well as watch-lovers, so that the watchmaking culture
could pass on down the generations.

Having spent more than a dozen years in the watch
and clock industry, my passion for watches never
{‘ ' receded. 1 even hope that
b one day I could create and

make my own movement.

As a watchmaker, I have
always dreamt of creating
and making my own
movement. In the process
of movement making, I
slowly learnt and grasped

an underlying truth: timekeeping is
the tao (the way). ‘Tao’ is the guiding
thought in Chinese Taoism. Its origin
was yin and yang, which represented the

harmony of a balanced equilibrium, which ties
in with the principle of mechanical movements: the
parts inside the movement, whatever their size, are
equally important; none can be too strong and none
can be too weak; running out of sync was even out of
the question. The movement itself needs equilibrium;
therefore, it is an embodiment of ‘tao’. When I design
a movement, I adopt the yin and yang of the Taoist
school as the basic elements. I also analysed the main
plate, which supposedly

makes up most of the body. Higher Tsbclan Projss Compriiion
ERENATIERLS
[ practise the thinking 652006
S Champion
that ‘nothing is the most gomiiy sy
; a4

important’. Yin and yang

O L T PSS E—
LET -

i st st s L P —

represented the start of my
creations.

B Y sssmananmsnin g5 &0 SRSEL LR
Al e EEAEES T IEARER REEDE anm

There has been a renewed I"-. A
interest in mechanical

movements since 2000,
with some calling it the

second golden age of
mechanical watches. There is an ongoing culture of
independent watchmaking all around the world which
emphasises on manual craftmanship and uniqueness.
As the second largest market for watches in the world,
Hong Kong should converge the efforts from sides,
with the government pitching in its support, to train
new talents for the watch and clock industry and to
develop again a local research and development drive
for mechanical movements, thereby activating a
market for hand-made exquisite watches and clocks
and forging another summit for the Hong Kong watch
and clock industry.
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A Hong Kong Creator s Monologue
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To me, a watch is not just a
time telling machine. In fact it has
been something that changed
my whole career life.

How? I recalled at the age of about 10, I was given my

1st ever mechanical wristwatch as a gift. While [ owned
this piece, I often wondered how the mechanism
work, and not long after I decided to have it open for
further inspection while my parents were not home.
Obviously, at that age without any mechanical sense
and knowledge, I was mainly using only tools like
hammer and screwdrivers from the toolbox where
[ finally managed to access to the movement of the
watch. From here you can imagine how the watch
ended up. However, it was this click which brought
me into watches as I was so impressed with how such

micro-mechanism manages to drive the gears and

hands to tell time. Later at high school
era, I used to walk pass a vintage watch
shop everyday after school, and among all
other shops along the street, this vintage shop

was the only one that could catch my eyes and
often I couldn’t give myself any excuse to leave. Since
then, I seem to have fallen in love with all kinds of

watches and clocks related products.

At that time, while most of my high school friends
aimed for business related subjects for their future
career, I chose less popular engineering subjects simply
because I wanted to explore more on how mechanism
works. After years of studies, [ finally started my 1st job
as an engineer where I had good hands on engineering
experience. From there onwards, after years of
working in the field, spending most of my salaries on
buying watches, I was so sure that watches would be
something that I should targeted for my future. With
this continual gaining in knowledge about watches
throughout the years of buying, a magazine’s editor-
in-chief then invited me to start my media career as
a watch columnist. Then it was 2003 when I came
up with an idea of creating my own watch magazine.
That’s how I started ‘Spiral Magazine'. The initial idea
was simply to create a platform to share my thoughts
on watches with readers. During the years of running
the magazine, I explored more on various traditional
Swiss brands by interviewing their watchmakers,
founders, CEOs and visiting factories, which allowed

me to further extend my knowledge on watchmaking.

Throughout all these years working closely with watch
brands, I always had one thing in mind and that was
to create my own. After spending years on theoretical
work, I finally managed to bring all the ideas together
and came up with a project concept based on these

design philosophies. With assistance from Mr. William
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Shum whom [ met during an interview years ago when

he first founded “Memorigin” and continuous research
and development of products’ prototype, I finally

managed to create my own brand back in 2016.

At this point, though I am still a junior in the
watchmaking industry, yet I would like to share a
bit more on my last 2 years in brand development
experiences (particularly for those who would like to
create their own brand). Firstly, brand development
is a long process. It takes a lot of efforts and patients
just to survive. Besides, self-psychological adjustment
is also important, meaning you must really believe
in yourself as you are likely to face all sorts of
unpredicted issues that will affect your confidence
in continuing. Regardless how well you plan for the
project, there will always be uncertainties. I still recall
when 1 first presented my prototypes to a retailer, I
was almost immediately rejected and received a lot
of negative feedbacks. Yet this didn’t hold me back
from continuing; in fact, it was his comments that
drove my determination to continue which I honestly
appreciated. Therefore, ‘hope for the best and prepare
for the worst’ has always been my motto. Set yourself
a target, a goal to achieve, prepare for any unexpected
to happen. Product-wise, regardless you are focusing
on high-tech digital smart watches or traditional
mechanical watches, there is always room for
individual brand’s development. Furthermore, in the
world of businesses, though being profitable to survive

is important, yet passionate is more important to me,
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from which my perception is watchmaking is not just
a business but instead it’s something that I do treasure

and appreciate.

Often people around me would ask why I chose to get
involved with creating watch brand, and my answer
has always been simple. That is to fulfil my dream and
to do something which I really wanted while I still can.
Throughout the past decades staying closely with the
traditional watches market, while I have seen and was
aware of a lot of changes, from trend to pricing which
has driven the watchmaking industry to a whole
new era, I have also noticed there is always room for
new brand to develop. Watches fundamentally have
changed from the role of purely telling time to more of
an eye-catching personal belonging based and driven
by a sense of luxury. Future watch design, apart from
being trendy, functional (smart watches), it should
also be long lasting in terms of build and construction,
meaning that regardless of price level and type, they
need to be well made and most importantly value for
money. From traditional watchmaking perspective, I
personally think watches are not just fashion. They
should each be treasured as a piece of art, something
that can be passed on to the next generation. Though
current market is popularly driven by smart watches,

yet based on a traditional perspective, I still prefer

making mechanical watches.

EEEEZKAERARFA

HANVEY GROUP HOLDINGS LIMITED
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The Hong Kong Design Institute
— provides high-quality education
to cultivate knowledge and
professionalism, and produces
emerging talents who underpin the
creative industries in Hong Kong

The Hong Kong Design Institute (HKDI) is a leading
design institution under the VTG Group. It provides
high-quality education to cultivate knowledge and
professionalism, and produces emerging talents
who underpin the creative industries in Hong Kong.
The Department of Architecture, Interior and
Product Design has launched timepiece, jewellery,
and accessories design-related higher diploma
programmes for almost ten years since 2006. We have
cumulated substantial experience in timepiece and
jewellery design education and I would like to take
this opportunity to share these experiences and the
way forward with you.

Close Collaborations with Industries

Our programme emphasizes the importance of industry
collaborations, with many of the projects supported by
enterprises. Through these collaborations, enterprises
are able to discover many creative ideas from the
student works. Students can also understand the
industry requirements during their study. Apart from

collaborative projects, we have also launched the
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mentorship scheme. We will match and refer students
to mentors from different companies. Students not
only learn the professional knowledge from their
mentors, but also acquire the right working attitudes.
Students can also get to know more companies and
have a deeper understanding to the industries,
benefitting their future career development. On the
other hand, enterprises can always find potential
candidates through these collaborations. Some of
companies will directly employ them right after
graduation. These collaborations can create a win-
win-win situation between enterprises, institute, and

students!

Internationalization of Curriculum

Our institute has established Memorandum of
Understanding (MOU) with renowned universities
and jewellery schools, for example, La Haute Ecole de
Joaillerie from France, Academy of Fine Arts in Gdansk
from Poland, Geneva School of Art and Design from
Switzerland, University of Art and Design Lausanne
from Switzerland, Sheffield Hallam University
from United Kingdom, Design School Kolding from
Denmark:--ete. Through establishing these MOUs,
we can internationalize and improve the recognitions
of our programmes. We have developed student
exchange programmes with these MOU partners,
sending our jewellery design students to Denmark,
Poland, and UK for exchange in the past. We have
also launched the BA (Hons) Jewellery and Metalwork
programme with Sheffield Hallam University in 2014,
which is the first and only jewellery and accessories-

related degree programme in Hong Kong! In last
September, we collaborated with the University of Art
and Design Lausanne from Switzerland to launch a
3-day Watch Design Executive Course. The course,
supported and sponsored by the Federation of Hong
Kong Watch Trades and Industries, was well received
with more than 20 participants! At the same period,
we have collaborated with the Geneva School of
Art and Design and curated the “Swiss Accessory
and Watch Design by HEAD — Geneve” exhibition
and showcased the outstanding student works from
Switzerland. Furthermore, we actively participate in
international competitions. We have organized the
“Worldskills Hong Kong~ jewellery competition.
Three finalists have been shortlisted in June to whom
HKDI will provide training in the coming 12 months.
One of them will be nominated to compete in the
WorldSkills Competition at Russia in 2019!

World-Class Masters

In order to benchmark our programme with the
international standard, apart from our structured
curriculum, we have invited different timepiece
and jewellery designers and experts to teach at our
institute. The following experts were involved in the
past - Franz Bette from Germany, Stefano Marchetti
from Italy, Taweesak Molsawat from Thailand, Dr.
Beth Legg from UK, Christophe Lemaitre from
France, Morten Linde from Denmark, Nicolas
Mertenat from Switzerland---etc. Students not only
learnt the craftsmanship and design skills from these
experts, but also have better understanding on the
different design methodologies under various cultural
backgrounds. These experiences broaden their minds
and international visions.

Promotion and Publicity

In order to make our programme known and
recognized by the public, promotion and publicity are
both essential. Thanks for the support and referral
from the Federation of Hong Kong Watch Trades

and Industries, HKDI has been
participating in the Hong Kong Watch
and Clock Fair every year to promote our
programmes and exhibit our student works.

In May, we organized the “Five Elements —
Journey of Creation” exhibition, which highlighted
the applications of Metal, Wood, Water, Fire, and
Earth in the jewellery creation process. Other than
showing the designs from students and staff, we also
invited alumni who have established their own
brands to showcase their works and share in the
seminar. In June, we had our annual design show to
display the outstanding student works. This year we
extended the show to Tsim Sha Tsui and organized
the “Starry Night” Jewellery and Image Product
Catwalk with all the student designs, including
watches, worn and performed by professional models.
In early July, we organized a jewellery exhibition at
Loupe in PMQ Central. We took this opportunity to
deliver a seminar to introduce HKDI jewellery design
programmes to the industries.

Conclusion

As the global environment and economy changes so
rapidly, our curriculum should keep in pace with the
international trends. We must continue to evolve and
develop, and keep our programmes updated. Hong
Kong Design Institute looks forward to nurture more
talents for the creative and design industries, and we
hope the jewellery and watch designs from Hong Kong
can continue to shine in the world market!
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Award Scheme for Learning Experiences

The annual QF Award Scheme for Learning Experiences (the Award Scheme) aims to provide cash
awards to encourage practitioners from different industries to take part in learning activities (e.g.
conferences, seminars, study tours or competitions, etc.) around the world so that they can broaden
perspectives and develop network with industry partners within or outside Hong Kong. The Watch
and Clock Industry is one of the industries participating in the Award Scheme. Each year, a maximum
of 3 applicants may be selected by the Watch and Clock Industry Training Advisory Committee
as awardees. Awardees attending learning activities held within Hong Kong will each receive an
award of HK$10,000, while those attending learning activities held outside Hong Kong will each
receive an award of HK$30,000.

Eligibility to Apply ' ‘
Applicants must " ,

(a) Be a Hong Kong resident; and

(b) Be an incumbent practitioner in the Watch and Clock industry; and
() Have completed a QF-recognised programme, or have acquired a Recognition

of Prior Learning qualification.

The next round of Award Scheme will be open for applications in Spring 2019. Practitioners in the
Watch & Clock Industry are encouraged to prepare themselves to apply. For details about the Award
Scheme, please visit the HKQF website at www.hkqgf.gov.hk.

* To search for QF-recognised programmes, please see the Qualifications Register at www.hkqr.
gov.hk

Ms Lin Ka Ying participated in the Baselword 2018 - The Watch and Jewellery Show

Recognition of Prior Learning

The Recognition of Prior Learning (RPL) mechanism
is a measure to recognise work experiences and

competencies acquired by practitioners at the [EESFEEO] | N
o ‘ - S S

workplace. Since the launch of RPL mechanism,

many practitioners in the Watch and Clock industry
have attained QF-recognised qualifications based
on their work experiences and competencies.
Practitioners can apply for RPL, by clusters of units of
competence, according to their years of service and
relevant work experience. An applicant who has

successfully completed the assessment will obtain a i

: e : 54
Statement of Attainment indicating the title of the S
cluster and QF level, and would be eligible to apply 19

for reimbursement of the assessment fees.

Vocational Training Council (VTC) is the RPL
Assessment Agency for the Watch & Clock Industry.
For details about application, please visit the website http:/rpl.vtc.edu.hk or call 3907 6868 for
enquiries.

Application Procedure

Application Assessment Recognition Apply for reimbursement of
Submit the Level 1 - Level 4; An applicant assessment fee
application form ™  Interviewor [ successfully completed > An applicant who has
with assessment Practical the assessment would successfully completed the
fee and supporting Assessment obtain a Statement of RPL assessment is eligible
documents Attainment to apply for reimbursement
of 75% of the assessment
fee. The remaining 25% of
the assessment fee will be
reimbursed to the applicant
upon completion of a QF-
recognised programme
afterwards.
Qualifications Framework Secretariat
Address  : Room 901-903, 9/F Sunlight Tower, 248 Queen’s Road East, s E= hO
Wan Chai, Hong Kong ® = ﬁ ;JR m%
' Qualifications
Telephone : 3793 3955 * Framework

Website : www.hkgf.gov.hk
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ANSON GROUP LIMITED
\ h‘.&.’.*.i : Unit D, 10/F, World Tech Centre, 95 How Ming Street, Kwun Tong, Hong Kong
! ' Tel: (8522345 4466 Fax: (B52) 2797 8409 ansonmfg@ansonband.com http:/fwww.ansonband.com
La Place No.1, 1274 Grens, Switzerland
A

Tel: +41-22 776 8670 Fax: +41-22 776 BG671 swissoffice@ansonband.com
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Please visit us at
H.K. Watch & Clock Fair
Sept 4-8, 2018
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Diamond setting service for watch case, band & dial
is avaiable with reasonable price. Enquiries welcome.
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A ] (A 3 v ; DOFEGMETEREDUET
9,958,064 %[ 1,229,711 3 & % Setzen von diamanten fuer kunden auf schalen,
g s Ly & o baender, zifferblaetter. preiswert.
2.940.398 #I0% 915,678 i i erkundigungen willkommen
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&% 138,216 i TEUHS R MR 45 200 o
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HK$ 34,682,481
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JEEE 21,823

G ® Umt A, 9/F., Southgate Commercial Centre, 29 Granville Rd., T. S T , KIn, H.K.
Dlamon_dT)_e‘slgn Ltd Tel: (852) 2721 6872 2367 5128 Fax: (852) 2367 5126
E-mail: ddesign @netvigatorcom

Home Page: http://www.diamonddesign.com.hk T
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Hong Kong’s Total Exports of
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With over 50 years:experience watch straps manufacturer
s Our designs range from basic to high-fashion styles

HTES G LEHER WATCH STRAPS MFY, LTD.

. - o . . . Flat V, 12/F, Block 1, Kwun Tong Industrial Centre, 472-484 Kwun Tong Road, Kowloon, Hong Kong
158 F kiR SERHE A 1 #F Hong Kong's Totla Exports & Imports of Watches and Clocks Tel. (852) 2345 9588, 2344 6563 Fax: (852) 2797 8257 E-mail: edmondng918@gmail.com



75 5 M B BRI B 5 e

7 F885.7)Be i H

Hong Kong’s Total Exports of
Complete Clocks (SITC 885.7)

%E
i 151,247
223,205
= 48,813
B 47,745
FhE At 47,740
& Bt 42,253

301,670
EE 21,199

BAF 15,342

{788 6,002
£ 4,995
N 4,917
ENEE 2,104
#RE 2,054
MR 477

PER it
16,149

A7
128,832

160 FisdE R SERAE A 3 Hong Kong's Totla Exports & Imports of Watches and Clocks

cansz;  Confi Metal Finishing Co., Ltd.

B

Specialize in Precious Metal Plating for variety of fashion jewelry pieces and
accessories, watch cases and parts

BT ELECTRO-PLATING SERVICES
H7EEETEYE  IPG -~ IPS ~ IPBK - IP RoseGold
18/23K&EH  18/23 Karat Gold Plating
Wi Rose Gold Plating
#(HE) Rhodium Plating
s Palladium Plating
gt/ I3RESE  PCP/PNP
MR EE Silver Plating
20174 48 i R E Two Tone / 3 Tone Plating
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Block E, 3/F, On Wah Ind. Bldg.

41-43 Au Pui Wan St., Fo Tan, N.T.
Hong Kong

Tel: (852) 2697-0345 / (852) 2692-4499
Fax: (852) 2695-9052

EMAIL: confi@confimetal.com.hk

No.5, Center Road, Jiangbian Industrial Estate,
Songgang, Baoan District, Shenzhen, China
Tel: (0755) 2746-8756

Fax: (0755) 2746-8775

Jin Yuen Industrial City,

Heng Gang Town, Shenzhen, China
Tel: (0755) 8976-6497

Fax: (0755) 8976-7070



J\

ABA COATING

o =1 1 7 R it B B e A
Winning Entries of the 35" Hong Kong ANTE BACTERIA
Watch & Clock Design Competition ANTI BACTERIA COATING
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Open Group Winning Entries

A new invention PVD anti-bacteria coating is now
available. It can be coated on metal, plastic,
ceramic or fabric which can kill both bacteria and
virus in short time. Without the help of any chemi-
cal, electricity or sunlight can perform contact
killing bacteria function.Available in black color
and transparent. High hardness and glossy look.

Material: Tungsten Carbide  Nano Silver  Tungsten

R

Theme of Design

BHNEBXPVOREEE  TURELE
B WAL L - EESRBETLSS
BASKBELSHRT - FUARRTCAE RS -
REXRLHE - ERERECREN T

ABA Anti-Bacteria Coating

[e]

Stainless Steel

7 ¥ Champion

The Dual Sterilization * SGS Test Report no. :
o ] Z it HKHC1707005465HC
(FTPA: ,
Title of Design  1ime Capturer @ @
e AR +
Winner Mr Lee Sheung Wah, Dennis Nano Silver Tungsten
DR - ALEMRSA) - Bacteria deads because of Form an acidic surface

W& ER 4 : the strong nano silver ion that most bacteria

‘ positive charged. cannot survive on.

Time is valuable. It's love. It’s life. It's everything.
Time Capturer, a watch that truly takes hold of every second and Awa rd: Hong Kong Innovative Invention
minute that makes up our lives. Award - Gold Award

The Hong Kong Exporters’ Association
Hong Kong Smart Design Awards "

Modelled on the look and feel of a classic camera. It pays tribute
to traditional photography, the sole method that we as individuals
can truly capture time. Driven by the longstanding form of
precision and craftsmanship, the Time Capturer’s vintage appeal
reminds us to seize every moment in our lives.

“Technology Awards” { (
Houseware - Corporate Group
Bathroom & Personal Care “Bronze”

2018 Readers’ Choice Awards 4
Best Critical Cleaning Product

ABA COATING

Hong Kong Brand Corporate Association

Product Innovation of the Year 2018

FRERIEARAT Tel: +852 26483870
Good Season Creation Limited  info@abacoating.com.hk www.abacoating.hk
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Winning Entries of the 35" Hong Kong
Watch & Clock Design Competition

oy B AL B AT
Open Group Winning Entries

5 1% Runner-up

= T
fiam  RAAT
Title of Design SAGRADA

1348 HE AL

Winner Mr Wong Ting Bong

BB A WP ERA PR A A B SRS R PR A v
Sponsoring Youngs Watch Company Limited
Companies & Po Fai Precision Ltd

AR AR AR R 5 RR S U RS 2t VRS - iEfik
HERAEZMAER  DEXTHIHTE > ZRARE TR AR
T B H AR « MRS G R B BRI - W
BT B T - -

The Sagrada Familia, a non-completed great architecture, is a World

Heritage Site. The colourful stained glass is one of its signature.

SAGRADA was inspired by this epic architecture. The design is a
combination of ingenious glass craftsmanship and watch movement
mechanism.

It is a magnificent timepiece that merges the art of mechanism and
world of colours.

Z=Hi 2 Runner-up

se
faam M
Title of Design Space
2y g
Winner Mr Lee Cheuk Chung

LL“SPACEZ (A8 » kBB KN T 220 0 B 2
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¥ > LABL & SPACERY 7 — AR — K% o o

As “SPACE” is our design theme, a hemisphere glass layout is applied
which greatly increases the design capacity of the dial. With the metal
3D printing and unique case design, the watch is moulded in an UFO
shape which matches with our design theme “SPACE”.
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HRILTHRAT
PINDO ALIPRANDINI

H O N G K O N G

Since the European Union [EU) has imposed directives of RoHS and WEEE, Pino Aliprandini has made an important technology break-
through in karat gold electroplating and electroforming by launching ALINORME® for gold-copperindiumbased [Au-Cuin-based) thick
karat gold electroplating and electroforming to replace gold<coppercadmium-based plating bath which has been banned already.
ALINORME® is an alkaline electroplating technology which is cadmium-free. Bright, even color and luster surfaces of 1M/ 14 K and 2N
18K layers with their high hardness can be electroplated by using ALINORME®. With use of AUNORME®, the AuCu-ln-based thick karat
gold layer can be plated up to 300 pm thick with full brightness.

ALIDOR 185 can be used for plating 4N 14 K or 18 K thick karat gold layer up to 200 pm thick with full brightness. ALIDOR 185 is also
RoHS and WEEE compliant because it is cadmium-free as ALINORME®. Surfaces of 4M 14 K and 4M 18 K karat gold layers have high
corrosion resistance as a result of electroplating with use of ALIDOR 185, so their colors and luster can last longer.

Acqua-Series Electroplating Bath

Acqua-Series are safe and stable cyanide-free electroplating baths that can provide new plafing technique for 2N {pale yellow), 4N (rose)
and white karat gold under cyanidefree environment. With use of Acqua-Series, the cyanide-free karat gold layers can be plated up to
thickness of 5 pm with their non-brittle, high corrosion resistance and anfi-4arnishing properties. Acqua-Series are fully comply with the
most updated REACH, WEEE and RoHS in the European Union's directives. We will ensure our products that con provide the safest and
most efficient way in eladrcpluh’ng to cur customers.

T Oyl AT L + = D Toh
I IiE =8 0 o5 SR s 0B A e

EHEE BRoHSEWEEEIE SR « PINO ALPRANDINIEKEH#ME TE PG BN - SEEHAUNORME®S ~ - EK2 B
ISTE: B TERANE-A-HEE -

ALNORME® &~ ~SRKE R TE - 2Rt WETH - TSEWMABUD - ATLABEHINIAKENISKZEEE 8 - BEdiE
300pmiE 2 K5 o

H—KEEE—ALDOR 185 + S28iTi4N14K3E 1 BKEKE & - BEAIE200pmed £ A0 E - BAUNORME*—HEET 248 - rlER
RoHSEWEEE - # B & Ra Bl AES2EHRERA -

Acqua-Seri !
- ‘-._1_:
Acqua-Seriesi MUEIE R3] - BRAERRULADOEAT « BEHN BANE R EKE - a1 -
Acquo-Seriesi lE 25T « Al WA AL SANSN) - HRB(ININBEERR « 8 BT EE5M0k - GETSNLY  BEE
i BREE B - EE RS R EUEREACH - WEEEERCHSIEE - EEFBRET S BAOMR FRTEE -
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—

=5
=3

Head Offica: Hang Kong Office: China Dffice; Hady Offica:

PINO ALIPRANDINI LABORATOIRE Pt B, 11/F., Phase 2, Yee Lim Ind. Bidg., B L A R0 — A T A MARZSHIOSE VIA ARTURO CHIAR,

45 CHEMIN DE BEZALEY 8 Ka Ting Road, Kwal Chung, N. T. Hong Kong Tel: (85) 13301860780 TOV-TOIL,

1247 ANIERES, SWITZERLAND HFEFAE RS ERE M IR AN B — e Fax; (85) B5542030 52100 AREZZO, [TALY

Ted: (41) 227512710 Tel: (852) PB02 0698  Facc (B52) 2609 1034 HEFEN TSR AR RSO Tol: (39) DET5302815

Faue: (41) 227512416 1 # 1 Emall adidress: contact@pinobil.com Tet: (86) TH523625008 Fau: (38) Q0575408806
st Web Site; www.pinohlccom Fau: (86) 75533625509
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Student Group Winning Entries s — Established in 1998 with 20 years’ 1
\Experience in PVD plating. -
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Quality & Bl - coE - WA 2RE PR

Innovation - Quality -
Worldwide Customer Base

Integrity

7 . Champion

Y /2
(FrEa bk

Title of Design  AUrora

P e B IRR SR N
Comply with National
Environmental Protection

13483 LSVA U ] :
Winner Miss Lam Yuet Wan \R'E'qu iIrement
R BREHHERR
School School for Higher and Professional
Education

%L*ﬂﬁ)‘ﬁ  REVRA RS » ALTEETE DTS HDEER - R — (8 @R

H B4 SRR

B H BUTE MR A R 22 b ) (% » IR B KB kL T HE AR RS

FS BTSSR 5 - )
;EI@%E%ﬂ%ﬁ%ﬁ%ﬂﬁ%%ﬁ%ﬁ@%@%ﬁwﬂ%&“%‘fﬁﬂﬁz‘é% Automatic production line and
WK

equipment
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FEEMm PR AR

An aurora enters your magnetic field, turns into different light rays
and forms a colourful world.

Aurora is a colour that appears on the sky at the North and South
Pole. It is produced due to the Earth’s magnetic field when solar
particles are burnt while entering the Earth’s upper atmosphere.
The four colour gems and bridge represent different colours with
different heights in the sky and the magnetic field line respectively.

Contact Us Ff%EER{:

AR EA bl - FEIBE R E R
_i_. [,_ 1 Iml 1 Ty f1 ,t_té}jL:.F

Wt . +852 23712690

_EE’FU. evachan@senfung.com.hk

Hemispherical glass simulates the excitement when overlooking
the earth from mid-air.

It can genuinely display a colourful world on your hands in every
minute and every second.

el TRtk ¢ T R RS B i
it FHL R BT

2555 © +86-755-29619384

i ip@senfung.com.cn (] 3 [=1
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Winning Entries of the 35" Hong Kong
Watch & Clock Design Competition

B B4R
Student Group Winning Entries

s 1¥Runner-up

L]

e _
Title of Design Axis

BHEE ) 5 $R 5 /M

Winner Miss Szeto Yuk Yu

BR A R FBE PR

School Technological & Higher Education

Institute of Hong Kong

RATERR S PARBREBR 2 REG - % BREE? 2

CEBE BN TR B o B BREADEEUE o EIREERREII—Z] 0 R e F
BIRZE P — SR80 o SR WP e B P TBUR EbMBE 1 - EEREBRZ
ot AL ERE B HEIR EEREH SERTERERZE IO - o B TR
AW~ AL BT o KB R SO AR B (R R A FH S R A R o iE
FAUMTE AR INERE o WA e R AR R B -

R RS TR — A B

“Axis” shows the colour of the world. It is an orbit of the darkness and the light. What
makes you think that it is the day or night? Is it colour, light or shadow?

The moment when you put up with darkness, you will see a silver lining in the sky.
Like how “Axis” shows the colour of the starry light in the dark. Stars are the light of
colour. We see it as dots but in fact they are the light tracks which are far away from
the space from many million years ago. They are always different when “Axis” turns.

We know it is a day when we see many colourful reflections from the sun and shadow.
This is how we see the color of light. When there is light, you can see the colour of
the world.

With day and night, it is an “Axis”.

Z=% 2" Runner-up

)
ftaem
Title of Design Merge
38 BRZERE /ML
Winner Miss Hattie Chan
B A R FEHE RS
School Technological & Higher Education

Institute of Hong Kong

R ZFAF B AP AL AR T AREEREE o BEE R
MRS » BRGNSt E ABE B > L)L R B IRFIE €
LR YN ZoRoy ks PN B S5RIN: 5-F -
] AR R A G AIE 1A NEERER

The colours used for the hands in Merge represent various races
and views. When time flies, these three colours will overlap and
form different shapes and colours, reminding people to respect
different races and views. The integration of diverse voices will create
something stunning and inspirational.
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Strength

Inheritance

N

BEER(ER)EBRAT

Ying Tong Enterprise (HK) Limited
Flat 13, 10F, Block A, Hong Kong Industrial Centre,
No. 489-491 Castle Peak Road, Kowloon, H.K.

Tel: (852) 2332 4098/4016

Fax: (852)3020 5094

E-mail:pvd@yingtong.com.hk

B REEEREHRAFH Z— -

Ying Tong Enterprise (HK) Ltd. / Chang "s Co. Ltd.
are specialized in providing PVD services more than
20 years and has achieved as one of the authorized

PVD suppliers by international well-known brands.

Please feel free to contact us for PVD enquiry.

FY £ RRBFZERAE]
Chang’s Company Limited

Tel: (0755) 2768 5353/2768 5363
Fax: (0755) 2264 1616

TR EEVARONE=TFECENE —
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Winning Entries of the 35" Hong Kong
Watch & Clock Design Competition

B 2 0 R
Student Group Merit Award

5 B4 Merit Award

kA =
enam
Title of Design Blossom

B B4 Merit Award

fepam LW

Title of Design Life is a Shuttle

{5 B 4% Merit Award

kaew  RE _
Title of Design Dream Reminder

BaeE K I/ BagE i v U S A gk RN

Winner Miss Leung Yan Lum Winner Mr Szeto Ling Fung Winner Miss Cheung Yee Lam

B A B HEBE PSR BT M B b B U St B

School Technological & Higher School Hong Kong Design School Hong Kong Design
Education Institute of Institute Institute
Hong Kong G BRI - B2 R b 10 > SRS 2 51805 11 L2

TS ) MRt s [ vh B 2l A
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“Blossom” is inspired by the traditional Chinese
art and dance. The design of this watch is like a
plum blossom dancing beautifully in the snow.
The texture and colours, i.e. marble, copper,
and red, aim to create an impression of a
staunch, loyal and elegant lady. The bracelet is
in a shape of long water sleeve flapping in the
air. The hands of the watch are in the shape
of Chinese fans with different patterns of plum
blossoms on the surface. When they move, they
are similar to the blossoming of flowers and
dancing of dancers. [

A e o

PEARAE ML A — AR R i ] AR R e AT
FIMME ~ 50y R — e A AR o HRA AR
Bk o SR > FEr AR E D FIREE o B
I A AR AR o 3G E > SR
I —8 o TSGR — SO M o
TAMBIAN > 2 FAM LB I FIBEEAEAF o B
A BA LT AR A — BRAV R - SRR mE
FEWRE BRI i JTAIAT o

Life is a shuttle. Every second is a short period
of time. If we can add up all the seconds, it will
form our lives.

Our lives are born in blood. When we talk about
blood, we may think of violence which creates
negative emotions. However, I think blood is
full of energy and vitality. Our blood vessels are
responsible for delivering energy. In the design,
the minute hand is like the blood vessel and the
index is like the cell. A branch of blood vessels
run through the cells to provide us with energy.
Therefore, I hope that everyone will also think
that blood can be warm, energetic and lively.

W AL o BRI A > R AR R
BRI o (B REREHE » BRI R
HAREMEFE -

FREBIEWMTE  HEPHZE — 5K -
A BRKREETEE > IRE EEET B
BB -

What's your dream?

Do you dare to dream? Did it fade away because of
the bites of reality?

Here's a message from the Dream Reminder:
Forget-Me-Not.

Hopefully, the reminder will make you remember
“All our dreams can come true, if we have the
courage to pursue them.”- Walt Disney
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Father Financial Father Asset Management
Company Limited
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Dr Peter Cheung Ms Agnes Lau Ms Iris Lee Mr Richard Leung Mr Elvis Liao D018 LH » AMREEERERG [ 20 SEHFERG, « %0 _
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EE - KEEY - LGB ZBEIHEI LR RIRIEGBM GBSACHAL: » BAE
ZEGRITEREFGBMAHIL - ITHREEARARAGEEGREE
FEGBSASEHIL: » HPIRIET R LS MR - BERRRGEEEAT
MLFABETANGTERE - FHHEER - HR kg RERHM—
MBUNER - BUERSEE - @ 1,3002 LB —5 - BHEAX -

EREER SRR T B THEE - MBS WERE > A998 Y]
T IR BNERE - BWHIGEAZSE - AUSHERCR - FrlE
/1202 - AFRCAEBRREBRIAK « BiEER/ TR W%

B BRI B BBRAREZRLA C ZEBHFEZEIA - 2 - g T ——————
BAARELIIA  TEBEIGEE39A 5 BEASERBET A « S5EHE 2017TEEOHTH - AGEFHHR A G T ElE v m bR B R

Mr Frankie Shang Mr Solomon Sun Mr Roger Tse Mr Wayne Tung

TV e BRI e A 1O EFEEITA  FEMBEIIA  REMEIIA - fFa | PRm s RICRILER - REMGHEIREI IR AE#R GBM SCATAIE:

ERLEIRESR 14 BREATLS A - SRR -
The 35" Hong Kong Watch & Clock Design Competition is a concurrent event of the HKTDC Hong Kong Watch & Clock Fair 2018. The final -

entries will be displayed at Hall 1B Concourse, Hong Kong Convention & Exhibition Centre during fair period.

BT T EFRERIEIHEATEE R EFEERRE018EH » ABEMERRESHMRTEERRE S O REMIBRERL -
For enquiries, please contact WG 2 » 74 + Tel®maE ¢ (852) 1830 668 / Email BH : hktde@hktde.org
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The 35" Hong Kong Watch & Clock Design Competition has successfully completed. The Organisers would like to
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A BT RS 4/ Outlines On Members’ Children Scholarship and Grant Scheme

In order to encourage members’ children
to study hard and get good academic
results as well as helping those members
who have financial difficulties in
supporting their children education, we
have devised a Scholarship and Grant
Scheme. Every year, we have a number
of successful applicants. The application
date is around September. Detailed
information as below:

1. Requirements

i.  Anyone who is children of FHKWTI'S corporate
member representative or personal member and
suits any one of the requirements at item 2 can
apply the scholarship.

ii.  Corporate member’s employee who applies must
have worked in his/her company for at least
one year. According to 2b, corporate member
application must not exceed two while personal
member application must not exceed one. This
restriction also applies to children of corporate
member representative.

iii. Application from children of non-member will
not be accepted.

2. Types
A. Scholarship

i.  Anyone who has registered in one of Hong Kong’s
full-time secondary, primary or technical schools,
is top three in his/her school, has attained grade
B or above in conduct and attitude and has an
average of 70 or above can apply.

ii.  Anyone who get five A’s in Hong Kong Certificate
of Education can apply the scholarship

AEEE TS

B. Grant

Anyone who has registered in one of
Hong Kong’s full-time secondary or technical
schools, is not a failed student, has attained
grade B or above in conduct and attitude, is
promoted and has financial difficulty in continuing his/
her education can apply for the annual grant.

The amount of Scholarship and grant will be decided
by the board of directors.

3. Procedures

Hand in the completed application forms with
photocopies of any required documents. Applications
will be handled on a first come, first serve basis.

4. Approving Procedures

In order to ensure equal opportunity and rightful
distribution of the scholarship and grant money, we
have set up a special committee who is responsible
for this scheme. We will not disclose any reasons for
accepting or rejecting applications, but we are sure
that the whole process will be done in a fair situation.
Anyone who gives false information will lose his/her
application right forever.

5. The scholarship and grant money is from
charity donations. We have absolute authority in
distributing this money.

6. No one who has already accepted scholarship or
grant from other organizations can apply. If such
case arises, we will cancel his/her application.

=~

The application date is around September every
year.

8. We reserve the right to amend the above outlines
withoutinforming members.

This Scholarship and Grant Scheme is devised for
member’s children who got good academic results
and those members who have financial difficulties in
supporting their children’s education. Welcome for
application!
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i LTD. Unit 2A, 16/F, Kwong Sang Hong, Centre, ¢ admin@asahigroup.com.hk
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23 Hung To Road, Kwun Tong, Kowloon ¢ accendo@accendo.com.hk ,ﬁ www.bergeon. ch'
- o R (FEE)DEAR SR JUREBE T AT 1095848 B T2 K E J 27933830 TOKYO
ACESTAR CONCEPT Bl JUBEAT Y 5 5 838 39 HRAT il o 2 rhl> O 24129333 S = AT TSOI CHUNG FU  11E#E= @ 2790 7938 | CLOCK &
LIMITED ESTHER WONG ABET011AE @ 24127997 4 BEST POWER (HK) Flat E, 11/F., Wing Cheung Ind. ¢ bestpow@asiansources.com TOKYO
Unit 1011A, Tower A, 5« esther@acestarconcept.com & ENTERPRISES LTD. Building, 109 How Ming Street, A — WATCH
Hunghom Commerical Centre, a“ — <> Kwun Tong, Kowloon
SRR {chom. Kowloon TR ERARAT 0% JUREG 5 £ 11 6 HE A B T b 02 o 23626222 o —
A BRA 27K 5 JUREAT B 75 4 15 2 2 8 V8 B J 22126838 5y s — BESTRAP LEE SIU KEUNG 3162 @ 27642197 L
ACTING DRAGON STANLEY LAU SEIE1103% B 22126832 <> MANUFACTORY LTD. Unit 16, 3/F., Phase 2, New Port Centre, =« bestrap@netvigator.com
LIMITED Unit 1103, 11/F, Two Harbourfront, =« pdw.stanley@gmail.com ‘ 116 Ma Tau Kok Road, Kowloon A —
£ LA E G B, [OTe ) CeTS CLUS T T Bt LB 2 B T2 BT 021 6B O 27631303 NANO
e A BR A i BT L B A B 30-3S HERE A T30 J 22962905 o = BETA ENTERPRISES ~ AMY MAK Unit 216B Inno Centre, 72 Tat Chee @ 23417278 & BLOCK
AFAIR MICHAEL WONG  16#C=E @& 26131623 A LTD. Avenue, Kowloon Tong, Hong Kong ¢ eddieng@betaent.com
INTERNATIONAL Flat G, 16/F., Waylee Industrial Centre, = esthery@afair.com.hk A —
—— BRI eout, Tsuen Wan, # MENEEARAT  HeR NHEDEEREISIAN TEROSTH O 2307 1653 s
- o S T YTy remraet BETTER TIME CHAN MI CHING  5/F., Wing Ming Industrial Centre, @ 27851792 V g
/ %E@%fiiﬁﬁyl‘ﬁ/&ﬂ (TS JUREAL R S P2 98 & D 10M T J 2362 62(79 6 {a"( ALCONDA INDUSTRIAL 15 Cheung Yue Street, Cheung Sha Wan, 2 china@allanchina.com
o R Hanghom, Kowtoon e R e@aleonda.com = LINITED Kovloon & wallanching.com
’ % _ SR B T R TR AU AT 8 f5 JOE 213555 KK 35 J 28987330 o —
- - : AR 3513% @& 2889 7987 A
Y/ FEREGERAR R BRI B/ 2-265 B4t 010 9 27226133 ?3<:) = BIU CHUN WATCH Unit 3513, 35/F., Wu Chung House, =« info@biuchun.com
ALHAMBRA WATCH CHIU YING 10/F,, Gl‘mngdong Textile _Bldg-» ) & 272_2 6629 HANDS & PARTS 213 Queen’s Road East, Wan Chai, A www.biuchun.com
¥ CO., LTD. CHEUNG 22-26 Minden Avenue, Tsim Sha Tsui, ¢« main@alhambrahk.com a MANUFACTURERS Hong Kong
Kowloon Hh — LTD.
Sk THEAMRAT  HishE TSR RE T 32-4 0 BIL AR T 25 K J8 J 2407 4028 o = B A TR T B R RS TR 7 1-TS I e 9 24199848 _ _
ALPS PRECISION TSE KAM HUNG ~ 22HiF% @ 2407 1848 & BOMASS LAU WAI LUI 704% A @ 2481 1681 @ I
INDUSTRIAL Unit F, 22/F, Houston Industrial Building, &  alps@alps-hk.com INTERNATIONAL AGNES 704, Join-In Hang Sing Ctr, 71-75 = agneslau@bomassintl.com
LIMITED 32-40 Wang Lung Street, Tsuen Wan, D — LTD. Container Port Rd., Kwai Chung, N.T. A —
New ferritories ’ORT HK LTD MATTHIEU Flat C, 6/F., Jonsim Pl Jd 3549 6908 —
Y/ EERMERATN MBS EOSIGE R LI0MDIE 9 2345 4466 o — . = BOILEVE 228 Qucen's Road East, Wanchai @ 35496900 @ T
cin ANSON GROUP LTD.  ANSON CK. Unit D, 10/F., World Tech Centre, @ 23426876 - P 4 ) o info@h -
el YEUNG 95 How Ming Street, Kwun Tong, Kowloon % ansoncky@ansonband.com / ong Rong =y Infolgbrasport.
! & = N 4 www.brasport.com
ansonmfg@ansonband.com
A — HEMELRLT N T SRR A A BT 1R AHL T J 25763341 ‘ —
S A AT R T B U A VB 2 A O R U 2 o D 23633832 o g}({)OADWAY WATCH WAI YING HANG ﬁ/l by 1}2, 1 Yee Wo St., Causeway Bay, 9 3376 0750
AOM-SUN LIMITED  SOLOMON SUN  1301% @& 27643385 « @ : ong Kong :‘h;‘ —
1301, East Ocean Centre, 98 Granville ¢ haroldsun@aomsun.com
Road, Tsim Sha Tsui East, Kowloon A www.aomsun.com A WA RATF I I B AT EE391-407HH A 031 O 2815 1968 ./ﬂ“" CARL F.
ART TIMES ANTHONY Shop 1, G/F., Faerie Court, 9 Kiang His St., @ 2363 4155 \ ; » Hong Rong N kav cirl—‘f—bucherér o =
CULTURAL CHEUNG Hunghom, Kowloon =« anthonycheung73@yahoo.com.hk N - ’
COMPANY LIMITED A www.royaldesigns.com.hk 575 FL R AT BER J 25416822 = =
J —
\Y/ BHETHIRAT  MAY POON NERWITHRSA-IBIRMAKE 9 2366 1074 2 - PRDSON WATGHCO., LIV WANFEL @ —
= ARTLAND WATCH N9 K165 & 28452546 N : % _
iV CO., LTD. = —
A — BIERRBHARAR  £4445% AU IOR AR 10-165% J 26483392 o
C & G Enviromental ~ WONG LOK TAK, i T2 0885 @& 26482032 A
Technology Ltd. LUTHER = admin@c-get.com
A www.c-get.com
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TR
Company Name
R A IR A E
CEBA PRECISION
CO., LTD.

CHEERFUL GLOBAL
MARKETING LTD.

Y/ B

CHENG TAK KEE
LU

IRALHRAT
CHEUNG KEE WATCH
CO.

B A AT PR )
CHI LUEN WATCH
DIAL WATCH
LIMITED
TR A PR 7]
CHING CHI
INDUSTRIAL CO.,
LTD.

FEAT AR LR AT PR )
CHIT HONG
ENGINEERING LTD.

PERE BRI AT IR A )
CHIT TAT CLOCK &
WATCH CO., LTD.

AR A PR )
CHOPARD HONG
KONG LIMITED

Y/ FEERTEAT AR

o A

CHOW SANG SANG
JEWELLERY CO.,
LTD.
JARAGERE 47 A R
AT

CHOW TAI FOOK
JEWELLERY CO.,
LTD.

AL AIRHE A IR A A
CHUANG'S
INNOVATION
INDUSTRIES
LIMITED

i CGHUN HING METAL
WORKS FACTORY

LR AT RAT
CHUNG HING HONG

o L B
CHUNG HING WATCH
DIAL MFY.

T B R AR T
CHUNG KWOK
CLOCKS & WATCHES
MATERIALS CO.

[Elincgs
CORPORATE MEMBERS

(= IN

Representative

Y
LO HIU TUNG

EDMUND NG CHI
HUNG

W
CHEUNG YUK
LIN

TRAFR
CHEUNG CHING
PO

HRAE
MA LEUNG SANG

B f
CHAN CHI WAI

RAAHE
CHEUNG PAK
KUEN

B
PHILIP LAU HEI
LAP

HEBER
LAW CHAN SUN

JASLE
CHOW WUN
SING

AR

B

DAVID YEUNG
MAN YUNG

B
TANG NG

P
LEE CHIU CHUN

LEE KWONG
WAH

7535

178 795 € B Corporate Members

Hudik

Address

B2 2R A 535 TR AR S K [ 2203 %
Rm. 2203, Fook Yip Bldg.,

53-57 Kwai Fung Crescent,

New Territories

U JLREYEE 2 BE 7298 AI M 22 16B %
Unit 216b, Innocentre, 72 Tat Chee
Avenue, Kowloon Tong, H.K.

B B R AT 1458 CH T
14C, Sun Kin Street, Sheung Shui,
New Territories

B 2L TR T 68 RN L TRET23BE
Room 723B, Well Fung Ind. Centre,

68 Ta Chuen Street, Kwai Chung,

New Territories

Unit 12, 17/F., Cheung Fung Ind. Bldg,
23-39 Pak Tin Par St., Tsuen Wan,

New Territories

R i 23-39 B R W T 2R
1748125

R AL TSR TN 0234125
Unit 12, 23/F., Asia Trade Ctr.,

No.79 Lei Muk Road, Kwai Chung,
New Territories

JUREH LIZE 70455 & B TR 4MBE
Workshop B, 4/F., Hop Hing Ind. Bldg.,
No.704 Castle Peak Rd., Kowloon

JURERVPIH R L A 3ESHE2048 2 g
20/F., 8 Obserratory Road, T.S.T

ILRER Utk AT SR 2 THE
27/F., 9 Wing Hong Street,
Cheung Sha Wan, Kowloon

Fots B B 5 O 16 185 HH K
23148

31/F., New World Tower,

16-18 Queen’s Road, Central, Hong Kong

T it P RS T 1SR L K B 25k
25/F., Alexandra House, 18 Chater Road,
Central, Hong Kong

B TC B TR K TR 5 90 LS B 2
31HBE

Rm. B, 31/F., Block 2, Sherwood Court,
Kingswood Villas, Yuen Long,

New Territories

ST S 0 B R K R 5 80 L S S 5 2 e 3 1
MIBZE

Rm. B, 31/F., Block 2, Sherwood Court,
Kingswood Villas, Yuen Long,

New Territories

T AT I S A S U A K L THEB S
Rm. B, 7/F., Luen Lee Building,

No.8 Lun Fat Street, Wan Chai, Hong Kong

(B SUBS

e AX

MBS SUEBC DB SUB

>

B SUB

]

MBS SHBS >

»>

B SHEBC > WBS IEUBS

>

B

[X

(B

>

2419 1612
2419 1591
2203@ceba.com.hk

2763 1999

2763 1982
chrisng@cheerfulgroup.com.hk
www.guylarochetimepieces.com

2679 7131
2679 7131

2376 1088
2376 2322

2481 7331
2485 0354
clara@chi-luen.com

2499 8113

2499 8182
cew@chingchi.com
www.chingchi.com.hk

2427 2718
2489 9722
info@chithong.com

2745 6188

2770 9605
chittat@asiansources.com /
cteoltd@netvigator.com

3406 9300

3406 9333
ricky.law@chopoard.hk
www.chopard.com

2192 3333

2730 9683
webadmin@chowsangsang.com
eshop.chowsangsang.com

2844 6123
2810 4297
chengkambiu@chowtaifook.com

2342 0165

2763 6769
davidyeung@yuensang.com.hk /
franciskwan@yuensang.com.hk
www.yuensang.com.hk

2617 8900

2617 8900

AR

Type Of
Business

e ¢

¢

=

i et
Brand
Name

Guy
Laroche
Tinepieces

Chopard

o s
N wrR

AL
Company Name

o R SR A FR A H
CHUNG NAM WATCH
CO., LTD.

BIRE(HF)ERAR
CITIZEN WATCHES
(H.K.) LTD.

P A AR S AT PR ]
CIVIS
MANUFACTURING
LIMITED

COFFER INDUSTRIAL
(H.K.) LTD.

COLOR MAPLE
LIMITED

WAL 2% $ik i R 2 A PR
NG|

COLLECTORS
WATCH & JEWELRY
COMPANY LIMITED
FREESEER A R AW
COMTECH WATCHES
CO., LTD.

f O 2 T R EAT
MRAH

CONFI METAL
FINISHING CO., LTD.
R A A PR A
CORTINA WATCH HK
LTD.

SR B AT PR 2 7]
CREATIME
INTERNATIONAL
LIMITED

D'Arte Gallery Ltd.

DANIEL KLIEN
GROUP LIMITED

FH5A R A
DAUMIER COMPANY
LIMITED

M TRARAT
DAYTON
INDUSTRIAL CO.,
LTD.

B R A
DELTA LINK
ENTERPRISES LTD.

DESIGNTIME
INTERNATIONAL
LIMITED

HAD
1&E

(EIN

Representative

LI KA MING,
HERMAN

PEGGY KWAN

HUME

DARSHAN
DAREKH

KO SHUN HUP

CHAN YEE LING

=i
LEE CHUNG

LB
DORRIS CHEAH

8 T ML
GABRIEL AU

T
MAGGIE HON

SR
WU CHANG
LUNG

i AR
LO KIN FAI,
STANLEY

IR

E Ll
LUI YEE KIN

e o
LUK KWOK WAH

) <> ey ﬂ e o &
Wholesale Retail Agent

Hudik

Address

AP S 1R P R 17214
17-21/F., Chung Nam Building,

No.1 Lockhart Road, Wan Chai,
Hong Kong

JUBEBLYE UG Bl E o4 koM
2/F., 64 Hung To Road, Kwun Tong,
Kowloon

JUHE A B A 6 (B 7B 19SS 05 %
Room 505, 5/F., 1 Hung To Road,
Ngau Tau Kok Kowloon

JUREAL R RAR 3655 R F 12D 1%
Unit D1, 12/F., Winner Bldg.,
36 Man Yue St., Hunghom, Kowloon

JUBER VP i+ BEO R 108 22 g
10/F., Ashley Nine, 9-11 Ashley Road,
Tsim Sha Tsui, Kowloon

SR S5 A 33-39 9 #E W T2 s
115HA-DZE

Unit A-D, 15/F., Block 1, Wah Fung Ind.
Ctr., 33-39 Kwai Fung Crescent,

Kwai Chung, New Territories

D T KT T 8 41-43 5k

£ SN RELTNI

3/F., Blk. E, On Wah Ind. Bldg., 41-43
Au Pui Wan St., Fo Tan, New Territories

A B 5L 5 R T 53R T
G/F., 53 Queen’s Road, Central, Hong Kong

T LT 385 55 B HE K B
1902%

Flat 1902, Massmutual Tower,

38 Gloucester Rd., Wan Chai, Hong Kong

JUREYEE 2 B 729581 #2482 16B %

BT SE I 5 W 33-39 R HE W T3¢ rhls
BM=MOE

Unit C, 3/F., Block 1, Wah Fung Industrial
Centre, 33-39 Kwai Fung Street,

Kwai Chung, New Territories

JUHEAL M) 15 BHIE 78 37-39 %%

AL R LA 12812095

Room 1209, 12/F, Tower A,

Hung Hom Commercial Centre,

37-39 Ma Tau Wai Rd., Hung Hom, Kln.
BRI 2- 1298 KA TR
1A

Block A, 11/F., 2-12 Kwai Fat Road,
Kwai Chung, New Territories

A 103 491-501 555 71 T3l
BJAES#E20-21%

Unit 20-21, 8/F., Block B, Hi Tech Ind.
Centre, 491-501 Castle Peak Road,
Tsuen Wan, New Territories

AU I RIE 653 PR AU TSR BIABE 151
Block A, 15/F., Tung Chong Fty. Building,
653 King’s Road, Hong Kong

Components

B

>

[X

B

»

B

MBS SHEBC DYUBS )X

»

(B SUBS DB SNBSS FUBS

e AX

PUB

FUBS

B DUBS DUBS

e AX

2529 6111
2865 0331

www.chungnam.com

2364 0251

2764 0574
herman_li@chk.citizen.co.jp
www.citizen.com.hk

civis@civis.com.hk
www.bulova.com

2344 3222
23459012
cofferindhk@hotmail.com

3167 7007
3167 7004
info@colormapleltd.com

3622 2238
3622 2283
info@collectors-wj.com
www.collectors-wj.com

2419 2829
2419 1516
comtech@comtech-hk.com

2697 0345
2695 9052
confi@confimetal.com.hk

2522 0645

2522 8898
dorrischeah@cortinawatch.com
www.cortinawatch.com

25202701
2861 3757

3427 5178
3427 5179
info@modextime.com

2612 1669

2409 7782
info@sunmex.com.hk
sunmex.com.hk

2356 9300

2356 9799
stanleylo@richburry.com.hk
www.daumierwatches.com

2422 4404

2480 4627
tonychung@dayton.com.hk
www.dayton.com.hk

2417 3078

2417 3915
deltalink@watch-parts.com
www.watch-parts.com

2563 0171
2565 7772
julian@designtime.com.hk

5 BE&
A= Trade “ Investment

Jy 2o

Export

EEEA

Type Of
Business

o

G

5y

& AR
IC Design
le Vlﬂ
Brand
Name

VERSACE,
CASIO,
ROAMER,
OCTO,
TUGARIS,
CATERPILLAR,
PIERRE
CARDIN
Citizen
Watch ,
Vagary
Watch,
Independent
Watch

BULOVA,
Accutron,
Caravelle,
Wiftnaner

CARLY REX
DENMARK,
BARBIE,
ACGTION
MAN

PATEK
PHILIP,V.C.,
BVLGARI,
OMEGA

SEIZAIKEN,
SUPERPART
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kA==t
GORPORATE MEMBERS G ﬁ% v %é\D <> \%Eilesale ﬂ i%ail j\%%m @ %Etﬁponems AL %ie “ I}tnﬁ\;%slmem :! meEort ﬁ %%iiﬂ

AR i HEA i
Type Of Brand Type Of Brand
Business Name Business Name

AN R4 REN Hunk

Company Name Representative Address

AR fREA ik

Company Name Representative Address

DIAMOND DESIGN [rase NFERIHANE R E205EEHMEKRE 9 2367 5128 . — PHRREE A PR ] itk JURE LRSS H A OBk A SE B 15 O 23180223 o FS, Fine
LID. YUEN HENG OMEAE @ 23675126 <> @ FAST SHINE ALBERT YAU 13 FES03 % & 23180414 o P Selection
TING, LILY Unit A, 9/F., Southgate Commercial = ddesign@netvigator.com INDUSTRIES LTD. R3 803, Enterprises Square Tower 3, =4 info@watchbracelets.com.hk
Centre, 29 Granville Road, Tsim Sha Tsui, 4 — 9 Sheung Yuet Road, Kowloon Bay, Kin. 4 www.watchbracelets.com.hk
‘ Kowloon = - o TRMERARAT  HEE JURERT KA B34 SRR B 221 O 21922727 Hy Jazma
V/ PSR RO PR W A AT -7 EEE L RSB 9 2427 7181-2 o = FAT TAT LEE WATCH WONG NGA CHI, 2216% @ 27894233 o U
g DIAMOND WATCH CHAN LIN PAK Blk. B, 8/F., Che Wah Ind. Bldg., B 24203079 b CO., LTD. ANGIE Room 2216, 22/F., New Tech Plaza, No.34 §% angie.wong@ftlwatch.com
BAND 1-7 Kin Hong Street, Kwai Chung, = diamondw@hkstar.com Tai Yau Street, San Po Kong, Kowloon A  www.ftlwatch.com
AT . . .o .
IQISVII{ITEM He New ferrories i FLOWER DIAMOND  Brig# A 71; é‘éé LAVINELY R Rl A R HE N 2211 1866 i @ —
AREEARAR WS T T AT U 65 Y BT > o 28733616 DIMINOY, LD T T I & e, P10
DOMINION WATCH ~ WUKU CHUEN  255#:DJE & 28731725 DEMAIN, 29 Granville Road. T.S.T., Kln. A
CO., LTD. Block D, 25th Floor, Gee Chang Hon, ¢«  dominion@dominion.com.hk PEGASUS
’ sy iy u i B (e BT A e B JUREA VLV U 30UE B K B T o 27239989 é
sz, s Ko it £ (7 ) 44 T LAM LUEN AR @& 27236886
3 7 ~ 3 I lwav Plaz S i i V.
\Y/ REMERE(RE) Sl TR PR 144-15085 4 K 5 O 25173000 = LUKCOM EI%IL{,’II;LI?(]?SB{I’?DE’[I‘{/A KWONG ggo(f’h‘:ﬂgnlﬁf‘?l: T I;g‘ii’mn ’,‘n\' i&ﬁ’vw@ggeev‘z:fsﬁsggﬁ
an RAT CHUNG SAI TAK, #—#16MD=E @ 25173050 w T PP : D
"' EAST ASIA WATCH HENRY Flat D, 16/F., Phase 1, Goldfield Ind. Bldg., »%« admin@eastasiawatch.com.hk . P . I = . 5 .
MANUFACTURING 144-150 Tai Lin Pai Rd., Kwai Chung, A — (f@ﬂﬁﬂéé{% EREEE =4 JURETE M E32-36 5 & AR P 2E 2B O 6943 7867 = m =
(HK) LTD. New Territories AR LIJIN LI @ 27823320 :“'
P A A i WREMERML1LRLMTHKRHSBE 9 3618 6818 e — R ety S OO
EASYTEC (ASIA) LEE SHU HANG Room B, 5/F., Kam Shing Industrial @& 24226681 TS INTERNATIONAL \\'\x’\\"citole—(\x'atc.h com
LIMITED Building, 1-11 Kwai Wing Rd., ¢ richard@radarinternational.hk INVESTMENT ’ ’
Kwai Chung, New Territories A — LIMITED
Y/ BHET Bl v PR A T G0 R A T J 25227155 & . \Y/ AR R LAUGARY SN AHEWEEREISIAN TETLOFH 9 27443193 JEAN
= ELDORADO WATCH  CHANPAKMAN  G/F, Peter Building, 60 Queen’s Road, @ 28685372 TREBTOWNWATGH  TAG O/F., Wing Ming Industrial Centre, & 27449219 e DEVE,
CO,, LTD. Central, Hong Kong = .Sf* PRODUCTS LTD. 15 Cheung Yue Street, Cheung Sha Wan, ¢ sales@free-town.com BULER,
& — Kowloon A — SULTANA
?%ﬁﬁﬁﬁiﬁﬁﬁﬁ/&ﬁ HO KWOK CHI,  JUBERVMHBEHGESRIfFE F100722-723% ) 31019692 ‘ — \VALTE T TR BOE 15T T O 25722450 —
ARG WENCIEL - RS e (22, Qe BT, () ZiEp s @n FUNGLEUNGKEE  FUNG TING Ground Floor, 157 Johnston Road, @ 28310132 &
& JEWELLERY CO., 5 Canton Road, Tsim Sha Tsui, Kowloon = jack.ho@elegantwatch.net WATCI CO. CHEUNG Wanchai, Hong Kong = —
LTD. A www.elegantwatch.net A —
ﬁ%ﬁ%%ﬁiig(éﬁ) AR U JE 288 R e (L AR [ h25HE ) 2836 2442 a — A B R Sl LR I L 83 S 5 200 2 31030600 e _
HRRATH ROGER TSE 25/F., Emperor Group Centre, & 28916286 GALTISCOPIO LTD. WONG EMME B& (% @ 31183318 *‘Ii <>
EMPEROR WATCH 288 Hennessy Rd., Wanchai, Hong Kong ¢ cindyy@emperorgroup.com.hk 20/F., Unit B & C, EGL Tower, = secretary@galtiscopio.com
% (‘)J E\E}%LERY (HK) A — 83 Hung To Road, Kwun Tong, Kowloon A www.galtiscopio.com ‘
’ . = il M 1) Y o A . S re S VT DR T k2 ol 7 AQ= _
EEEHRAT Wk SRS SOW RS TIB09E 9 2389 1620 B — Y/ TRERNERAR  THETEEE S OURRANDE 9 2416 1485 =
3-TECH INDUSTRIAL ~ TANG WING LUN  Room B09, &/F., House of Corona, @ 2389 1800 o a &8 WONGHTLIRSH IO SR s
DEVELOPMENT LTD 50 Hung To Road, Kwun Tong, Kowloon ¢« etech.bracelet@gmail.com WY GIANT METAL N pIBldg; 62-70 Texaco = giant@giantmfy.com.hk
’ ? ? ;h‘\ o ’ MANUFACTORY LTD. Road, Tsuen Wan, New Territories A —
P " . e e PREE IR BR ) AR £ JUBERE Z B T2 9% AT L2168 J 27631303 a NBA,
RHEEE (S A IRAT) BRI JURER] L f) 8 P LSRR B 0 B 1O J 28050574 ﬂ — GLAMM HOLDINGS  BLISE TSUI Unit 216B Inno Centre, 72 Tat Chee @ 23417278 & o
ETERNA (ASIA) SHEUNG HOO 1902-04% B 28652583 LTD. Avenue, Kowloon Tong, Kowloon, ¢ info@glamm.com.hk BLOCK,
LIMITED FAI, FANKIE Units 1902-04, Level 19, International ¢ frankie.s@eterna.com A  www.glamm.com.hk SOLTEK,
Commerce Ctr., 1 Austin Road West, KLN 4 — ANDREA
R 5 A BRA ) NSRS JUBE I VP NEL S0 P88 i 35 6.5 5% 22 B v HL T J 27230623 ‘ ALange PALAMA
EUROPE WATCH CO., YAU CHI KIT, G/F., Auto Plaza, 65 Mody Road, @ 23113995 & Sohne/ S () B3 JURE L VD I i SO 2S5 11 B e 13 i B o b I 27308883 . —
LTD. JEFFERY Tsim Sha Tsui East, Kowloon = — Audemars AR KIU MIU 301% B8 — <> ﬂ
A www.europewatchcompany.com Piguet/ GLOBAL BOND Unit 301, 3/F., Lippo Sun Plaza, ¢«  Candy.chau@globalbondhk.net HoAty
Blancpain/ HOLDINGS (HK) LTD. 28 Canton Road, Tsim Sha Tsui, Kowloon 4 www.olmawatches.com
ey RIBRITARAT  LAUSUNTING,  LMERWERBHISIANTEFLOFE O 27454203 Py -
Chopard/ GLOBAL RONALD 9/F., Wing Ming Industrial Centre, @& 27458333
Franck TIMEPIECES LTD. 11(5 Clheung Yue Street, Cheung Sha Wan, % renley@renley.com
Muller/IWC/ owloon -
Panerai/Patek SRS A PR H L MR EESII B RIS — 7068 9 28810298 5y _
Philippe/ GOLD FUNG LI SHU KEUNG Unit 706, 7/F., Tower II, Cheung Sha @& 28810650
Piaget/ RELIANCE CO., LTD. Wan Plaza, 833 Cheung Sha Wan Road, = goldfung@netvigator.com
Richard Mille/ Kowloon a —
Sl Lidor Y/ MEnASAHRAT D 24760397 =
TR A BRA 7] Fr. B Flat D3, 4/F., Ka To Factory Building, J 35291509 Epos Swiss = GOLDEN AGE JOHN M. SO B 24421154 ‘
EVER FOUNDATION YAU KEI 2 Cheung Yue St., Cheung Sha Wan, & 35291507 .]]]]1111]1“" Watch, .Siéﬁ JEWELLERY LTD. = —
CO., LTD. Kowloon =« everfoundation(01@yahoo.com.hk Hong Kong A —
A — Ry
. o China Y/ EESESRRARAT B L BB 32-40 BEBLAR T3k O 24074711 o =
RN REA R ) TANG OI JUREJLHE SE RINGIE 33 5% J 23703761 = — n GOLDEN CROWN STEPHEN YEUNG  21F#DJE @ 2407 5969 LA
EVEREST TIME LTD.  SHEUNG, 33 Cambridge Road, Kowloon Tong, B 2370359 \ & WATCH BAND MFG. Blk. D, 21/F., Houston Ind. Bldg., = scwatch@netvigator.com
DAPHNE Kowloon =4 everest@netvigator.com CO., LTD. 32-40 Wang Lung Street, Tsuen Wan, A —
A — New Territories
\y/ 15 FEEARA KIESE J 23422192 o — SHEHEARA A TAPAS GHOSH B 2 B e 26 SR B TN J 21210810 o —
P EWIG I\II)UQTRIFS CHU LUK WAH, & 23435799 A GOLDEN DRAGON 10#10A1%E & 21210877 V
"' CO., LTD. JACKSON = ewig@netvigator.com INDUSTRIAL Unti 10A1, 10/F., Hoover Industrial Bldg., =4 tapas@excelvast.com
a — LIMITED 26-38 Kwai Cheong Rd., Kwai Chung, A —
BEbEEARAT WL 0 B 2 A S B o D10 O 27963595 — New ferritories
FAITHTEX TIME LTD. JOHN WONG 10/F., Chinabest International Centre, @& 27960712 & S PR A (LLZES SN EH O IELI613 & 1615%E 9 3977 6988 5y —
8 Kwai On Road, Kwai Chung, = heidi@blauling.com GOLDEN MILES 1O MING YUK & —
New Territories 4 www.blauling.com GROUP HOLDINGS ¢« winniehojacobandco@gmail.com
LIMITED A —

180 7495 € & Corporate Members 9% & B Corporate Members 181



Y/

3
eﬁf

Y/

@

\Y/

\Y/

TR

Company Name

EIEEGEB)ER
N

GOLDEN POWER
CORPORATION
(HONG KONG)
LIMITED

SRR B R A A
GOLDIAQ CREATION
LTD.

L RF A A R
GOOD SEASON
CREATION LIMITED

GOOD WORKS
METAL MFY,, LTD.

A PR
GORDON C. & CO.,
LTD.

RABSFRATA RA T
GRACE CLOCK &
WATCH CO. LTD.

S RA RA T
GRAND LION
INDUSTRIES LTD.

A RA T
H INNOVATIONS
COMPANY LIMITED

fEE B FRA T
HANG KEI
ELECTRO-PLATING
CO., LTD.

15 25k AT
HANG ON CLOCK &
WATCHES

A FRAT

HANG YIP WATCH &
METAL PRODUCTS
LTD.

1B 175 46 J S R A PR
|

HANSON METAL FTY.
LTD.

PR R R AT

HAPPY GARDEN
WATCH CO.

ERAERA R
HENGDELI
HOLDINGS LTD.

= SRR B A R A
HENRY WATCH

AND JEWELLERY
COMPANY LIMITED
BLA T T kA PR T
(BLA S

HERALD
ELECTRONICS LTD.
HEE AT

HIND CORPORATION

LI HE AL
HING WAH COMM.
CO.

[Elincgs
CORPORATE MEMBERS

SN

Representative
R
CECILIA CHU

SRR
YIP MEI CHU,
BRONIA

HFR
MAK WING YAN

PRI FER

JlgRG

CHOW KAM
KWONG,
GORDON

PR A

CHAN WAN TAK

L =P
TSOI CHI LI

AR
ERIC SO

ZHEIR
CHUN CHUN
CHUEN

s

W fix e

YIU CHUN HANG,

CHRIS

ki
JACKSON LAM

HE
PAK CHEONG
LOONG

HUANG YONG
HUA

5 0
GEOFFREY KAO

ROBERT
DORFMAN

GIRISH
JHUNJHNUWALA

PR

182 795 € & Corporate Members

Hidk

Address

RT3 STHRAR T L p 55 1
207 HCE

Flat C, 20/F., Blk. 1, Tai Ping Industrial
Centre, 57 Ting Kok Road, Tai Po,

New Territories

JUREAL B A A S DEAEHE P D2 B 204 %
Room 204, Tower 2, Harbour Centre,
8 Hok Cheung St., Hunghom, Kowloon

Room 909, Block 11, 9/F,
Sterling, Cheung Yue St.,
Cheung Sha Wan, Kowloon

JURERT I (o 177 B2 A7 24 5% 073 1 K L CJE
10#C8%E

Flat C8, 10/F., San Po Kong Building,
24 Yin Hing St., San Po Kong, Kowloon
Unit 1101-2 & 1109-12, 11/F., Tower 2
Metroplaza, 223 Hing Fong Road,

Kwai Chung, New Territories

JUREEE AN BURA i 1 2 4 7 9EA L T AT
47A, A1, G/F., Fung Wong Village,

Po Kong Village Road, Wong Tai Sin,
Kowloon

R K I A 33-35 5k AL T3
4HEBE

Unit B, 4/F., Century Ind. Ctr., 33-35 Au
Pui Wan St., Fo Tan, New Territories

Room 1804, Eastern Harbour Centre,
28 Hoi Chak St., Quarry Bay, Hong Kong

B SEM AR S8 E A h 1241201 %
Unit 1201, 12/F., Riley House,

88 Lei Muk Road, Kwai Chung,

New Territories

JUREBIE - EE
1608-09%

Rm. 1608-09, 16/F., Seaview Centre,
139 Hoi Bun Road, Kwun Tong, Kowloon

13951 .0 1645

JUBEHTIH 7 206-208 57 Ak 5t L2 K i od
2/F., Shing King Ind. Bldg.,

206-208 Choi Hung Road, San Po Kong,
Kowloon

BT A R A SR 42 10

Room E, 10/F., Block 4, Bayview Garden,
Tsuen Wan, New Territories

JUTE SV MEL g I I K JBE 55 6 1
3805-09%

Unit 3805-09, Tower 6, The gateway,
Harbour City, Tsim Sha Tsui, Kowloon

AU A 3£ 297 0ne South Island
184

18/F, One Island South, 2 Heung Yip Road,

Aberdeen, Hong Kong

B B R 2- 129 KA T3 o
BJE

Unit B, 2/F., Tai Tak Ind. Bldg., 2-12 Kwai
Fat Rd., Kwai Chung, New Territories
T IR A R AES SRR h0 1704 %
Room 1704, Universal Trade Centre,

3 Arbuthnot Road, Central, Hong Kong

JURE X — B PHEE B 14 55 PR PR 3R C
Flat C, 3/F., 14 Osmanthus Road,
Yau Tat Chuen, Kowloon

B

B

(BY DUBS FUBC DB FUBSC SUBSC IUBSC SUBSC IUBS DN

PN

(BY DUBS SUEC DUBS SUBC DB SNBSS

PN

2667 2125
3125 2000
battery@goldenpower.com

2356 7638

2356 1738
goldiag@netvigator.com
www.goldiaq.com

9301 6266

amy@abacoating.hk
www.abacoating.hk

2420 2246
2420 0014
gworks@netvigator.com

3793 7000

2480 4667
genco@gordone.com
www.gordon.com

2321 5730

2795 7090
2795 5101
grandlion@hennex.com

3422 3098
3422 3099
eric@hidwatch.com
www.hidwatch.com

2420 3368
2420 6883
hangkei@163.com

2838 0939

2343 5296
2797 8327
hangyip@hangyip.biz.com.hk
home.netvigator.com/~hywatch

2327 0131
2352 2605
hanson@hanson.com.hk

2317 0392

23750788
2375 8010
elaine@hengdeli.com.hk

2554 1231
2873 5008
enicar@enicar.com

2426 4221
2480 4622
info@heraldelectronics.com
www.heraldelectronics.com

2165 1000
23411165
watches@hindcorp.com

2381 0514
2381 6038

BwEA R il i
Type Of Brand
Business Name

o

L

Y/

o s
N wrR

NEIPA

Company Name

BLEgRA A IR A R
HING YIP
WATCHSTRAPS
MANUFACTURING
LTD.

b JBLRE s AT BR2S )
HIP SHING LEATHER

WATCH STRAPS MFY.,

LTD.

Ak 3
HK WATCHBANDS
CORPORATION LTD.

ER R R A
HONG KONG METAL

WORKS & GENERAL

EXPORT CORP.

*‘%/M(E
AIRAT
HONG KONG SEN
FUNG VACUUM
PLATING CO., LTD.

ICE UNIVERSAL
LIMITED

TREGERR

51 B AR A PR ]
IMC GROUP LIMITED

THRARA A
IMPACT LINK
LIMITED

RERAT
IMPERIAL
JEWELLERY &
WATCH CO.

AR IR I R A PR )
INDEPENDENTIME
INTERNATIONAL
CO., LTD.

JE A R A
INFANTRY COMPANY
LIMITED

A PR T
INSPIRE WORKSHOP
LTD.

INTER CITY FAR
EAST LIMITED

gL (75 5 ) A PR 22
INTERNATIONAL
TIMERS LTD.

ERF AT AR R
JOHN KAISER-TIME
LTD.

FRERER AT IR A )
K & S WATCH
PRODUCTS LTD.

H TR S A PR A
KA SHING
JEWELLERY &
WATCH LTD.

HAD
1&E

EIN

Representative

HARA
WONG WAI KAI

#A
N‘_El_hb

NG CHOR
CHUNG,
EDMOND

RAMESH AHUJA

TR
SHEN VEN YAO,
VINCENT

N
WONG BING
KEUNG, ALAN

CHRISTY SO

frl e
CANDY HO

KA
YEE KWAN
YEUNG

SRR
MA FUI LEE,
PHILIP

MR
TAY KA CHUNG,
CLEMENT

R
WAI KA LUN
JASON

FUNG KA YEE

o
Da
O

L WONG

B
HUI WOR LAM,
WARREN

e
WONG YIP KONG

EEES
KWOK WAI YIP

RIGR
DAVID NG

) <> ey ﬂ e o &
Wholesale Retail Agent

Hrdik

Address

7 s P 2 P 48 HE P [ 017025
1702 Western Centre, 48 Des Voeux Road
West, Hong Kong

JUREBI A 472-484 5 BIYE T2 DR 1
124V

Flat V, 12/F., Phase 1, Kwun Tong Ind. Ctr.,
472-484 Kwun Tong Road, Kwun Tong ,
Kowloon

JURELR VP NEL A S 1 25 AR i 14748
14/F., Hart House, 12 Hart Avenue,

Tsim Sha Tsui, Kowloon

i LB
2305-7%
Room 2305-7, 23/F., Wayson

Commercial Building, 28 Connaught Road
West, Sheung Wan, Hong Kong

ILHE RV E RAGET1 198 E E h 0909%
Room 909, Sterling Ctr.,

11 Cheung Yue St., Cheung Sha Wan,
Kowloon

Tt 28 PG 28 5% I P SR I 23

JURER DI AR - EL A 258 6171810 %
Unit 1810, 18/F., Star House,
3 Salisbury Road, Tsim Sha Tsui, Kowloon

IR R A 11550 B R B AFEOMEG R
Unit 6, 9/F., Block A, Profit Ind. Bldg.,
1-15 Kwai Fung Crescent, Kwai Chung,
New Territories

9/F., King Fook Building,
30-32 Des Voeux Road, Central,
Hong Kong

TSR SRR 2- 120 T3 R S
811%

Room 811, Tai Tak Industrial Bldg.,
2-12 Kwai Fat Road, Kwai Chung,

New Territories

Unit A, 6/F, Wah Fung Industrial Centre,
Block 2, 33-39 Kwai Fung Cresent,

Kwai Chung, N.T.

LI 25 W 33-30 SR W T2 rhy
ZHAGHEAE

Workshop Nos.8-9, 17/F, Lucida Ind. Bldg,
43-47 Wang Lung St, Tsuen Wan, NT.

Room 401-6, 4/F, New East Ocean Centre,
No.9 Science Museum Road,
Tsim Sha Tsui, Kowloon

A v A U A H AR O 9 0 T3 L 164
A-DE

Unit A-D, 16/F., Sun Ying Ind. Centre,

9 Tin Wan Close, Aberdeen, Hong Kong
2RISR L 8 5 P (5 B B +h L 1OMEB,
DE

Unit B & D, 10/F., Chinabest International
Centre, 8 Kwai On Road, Kwai Chung,
New Territories

FUREVE U Wi 32-38HE B LR b R 3CE
Shop 3C, G/F., Bon On Building,
32-38 Bowring Street, Jordan, Kowloon

Bt

Components

B B

»

MBS SB

»

MBS > WBS DB DUBC INEBS FUBS

»

MBS INEBC SABS DB DB

>

MBS SNBSS

>

2547 0179

2858 1422
hingyip@hingyip.com.hk
www.hingyip.com.hk

2345 9588
2797 8257

edmondng918@gmail.com
www.stylewatch.comlhipshing

2369 6999
2721 6665

straps@hkwatchbands.com
www.watchbands.com.hk

2545 8044-5
2544 7968
hkmetal@iohk.com

2371 2690
2371 2448

senfungpvd@biznetvigator.com

www.senfung.com.cn

3188 5909
3188 5910

christyso@ice-watch.com

www.ice-watch.com

24197734
26120664

marketing@ime-groupltd.com

www.ime-groupltd.com

2302 3300
2877 6433

2368 4883
2311 6963
imperial.watch@

imperialjewwatch.biz.com.hk

2317 0890
2414 3928

clementtay@independentime.com.hk

2439 9499

2439 9429
jason@infantryco.com
www.infantry.com

2401 1808
2401 2808

orange@inspire-workshop.com
www.inspire-workshop.com

2403 2407
2490 1234
info@icfe.com.hk

2554 0225
2873 5946
intima@hkstar.com

2796 3595
2796 0712

johnkaiser@netvigator.com

2424 1102
2420 2153

2724 0999
2722 7829

davidng@kashingwatch.com

www.kashingwatch.com

5 BE&
A= Trade “ Investment

Type ()t
Business

& Jr st
IC Design

it et
Brand
Name

ot
S HY
&
e

=
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INTIMA
EN
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TR

Company Name

SRRLRAT(E M)A R
A
KAM KEE WATCH
COMPANY
(HOLDINGS) LIMITED
\y/ & SR ERAT

KAM SZE WATCH CO.

S VR (4 1) B P B
]

KAM YUEN (GROUP)
INTERNATIONAL
LTD.
SAERE T T2 BRA A
KENTEX CRAFT LTD.

Y/ (ReEsEEeT

KIM TAK WATCH CO.

IEREAT IR 7]
KIMSI COMPANY
LIMITED

BEBEATA RN A
KIT SHING WATCH
COMPANY LIMITED

w e 8RAT

KOON ON CO.

\y/ i

@ KOWLOON WATCH
{
‘@ co.

FRls kBB AT
ﬂ KWAI KEE WATCH &
PLASTIC CO.

V/ 18] 2 4 G 44 it
KWOK WAH METAL
WORKS

HRC R R R PR 7
KWUN KEE LEATHER
WATCH STRAPS MFY.
LTD.
B L RATHBRA
7 LA SUISSE WATCH
@Y co.vrrp.

/) A
/ LAM KEE LEATHER
WATCH BAND CO.

LBW TRADING CO.,
LTD.

LE INTERNATIONAL
LTD.

\y/ Flsicis

@ LEE FUNG WATCH

@ co.

V/ 2= HRRRAT

e LEE JIM KEE WATCH
co.

[Elincgs
CORPORATE MEMBERS

fREAN

Representative

B
ROCKY NGAN

ZEN e
LEE HO KUEN

7 s
HASHIMOTO
NAOKI

vEfR T
SIN KIM TACK

TRz
NGAI WANG
FUNG, EDMOND

it 3
BORIS CHIU CHI
HO

U5TERE
FUNG BUN
SHING

L
WONG KAM
SHING

B>
CHAN SUI SUM

SR
CHOW TIM

phAGE
LAM POON TAT

AL
LAM KUEN KIT

T R
SZE KWOK PAN

JElER S

CHOW

KIN WING,
CAROLLIO
i B
LEUNG MOON
SUM

[ 278l
CHAN CHAU PO

184 7495 € B Corporate Members

Hidk

Address

JURER VP B 1 LIE AT
G/F., No.9A Humphreys Avenue,
Tsim Sha Tsui, Kowloon

JURESR VP IEL B A3 1 7- 19 S5 BR BR Gl o 0
JLEE 1611607 %

Suite 1607, 16/F., North Tower, World
Finance Centre, Harbour City, 17-19
Canton Road, Tsim Sha Tsui, Kowloon
BB R R 1 2-455H7 B TR
11184 %

4, 11/F., Sun Cheong Industrial Building,
2-4 Cheung Yee Street, Cheung Sha Wan,
Kowloon

Frsde A o 46395 T

G/F., 463 King’s Road, North Point,
Hong Kong

BRI 11-1990 L 16157-8%
Room 7-8, 16/F., International Trade
Centre, No.11-19 Sha Tsui Road,
Tsuen Wan, New Territories

BTRTC I LA B 211-223 55 3 R i 5
T 591

Shop 5 6 G/F., Healey Building,
211-223 Castlc Peak Road, Yuen Long,
New Territories

JURER YL P 955 R Ha M4 22 %

Rm. 422, Man Keung House,

9 Tai Hang Sai Street, Kowloon

Room 16-18, 22/F., New Tech Plaza,
No.34 Tai Yau Street, San Po Kong,
Kowloon

T B e M 41 9 SIEB A
Flat B, 4/F., 41 Kennedy Road, Hong Kong

JLRERV AL HUE 1658k 44 K oM 1655 %

JURETBL U R 11 S8 28 A 7 v 0o 1348
4-5%

Flat 4-5, 13/F., Wah Shing Centre,

11 Shing Yip Street, Kwun Tong, Kowloon

7 ik S RIS T2 S 481 9%
481 Hennessy Road, Causeway Bay,
Hong Kong

JUHER VP H B B R 67-715%
AR E 22015

Room 201, 2/F Oriental Centre,

67-71 Chatham Road South, T.S.T. Kin.

1611, 63 Wing Hong Street,
Global Gateway Tower, Cheung Sha Wan,
Kowloon

U IR e FPE 294 58 T
G/F., 294 Hennesy Road, Wan Chai,
Hong Kong

MBS

»>

MBS B

>

B

MBS SHEBC DUBS

>

B

(BY DUBS SUBC DSBS IUBSC SUBC PUBSC SUBC DUBS SHBS DX

X

>

2392 2928
3421 0998

2527 4466

2301 8188

2723 4965
cato.fung@kamyuen.com
www.kamyuen.com

2744 6881

2744 4911
calvert@kentexcraft.com
www.kentex-jp.com

2564 3456
2811 5289

2798 0989
2796 4678
kimsi@biznetvigator.com

2476 1482

2442 1454
chiuchiyeunghk@yahoo.com.hk
www.kitshingwatch.com

2779 4686

2391 7483

2789 4233
kowloonwatch@kowloonwatch.com
www.kowloonwatch.com

2573 9483

2368 9884

2344 0382
2343 9545
info@kwunkee.com.hk

2893 6088
2838 4981

2542 2062
2851 3208

3105 0045
no7watchgroup@gmail.com
www.no7watch.com

2552 6229
2518 4100
stephen@louiserardintl.com

2722 0083
2573 7120
sam@royalartwatch.com

2376 2788
2376 2090

B
Type Of
Business

® &

o s
N wrR

AT
Company Name
Y/ Ak
b

LEE MAN WATCH CO.

BEIEAT AR 7
\Y/ LIFE TIME WATCH
CoO.

AR B PR AR T ()
AR T

LIN TAI
INTERNATIONAL
GROUP (HONG
KONG) LIMITED

LIONROCK

BATTERIES LIMITED

H AT PR 2 7
L'ORIGINS LTD.

V/ EHEEARAH
- LOYAL LEOPARD
@) INDUSTRIAL LTD.

N/ S TR
FHBRAT

LUCKY PRECISION
CO., LTD.

\y/ S T

LUEN HING DIAL
WORKS

o
i

V/ WA T

LUEN HING HONG

V/ Tk B ERAT

LUEN HING WATCH
4y CO.

INHRAE AT R
LUK FOOK

HOLDINGS CO., LTD.

L3
LUK NUEN KEE

LVMH WATCH &
JEWELLERY HONG
KONG LIMITED

5T 25 4 i
Y/ AIRAF

’ﬂlﬁi
@Y MANSION WATCH

CRYSTAL MFY., LTD.

Y/ SIEEEA R A

MARIDO INDUSTRIAL

CO., LTD.

\y/ EARA
MARTEC LTD.

MASTERMIND
MANUFACTURE
LIMITED

HAD
1&E

EIN

Representative

BRI
MOK KIN MAN

Bttt
DONNY YEUNG

LAM CHUN YIN

P33T
YEUNG MAN
YUNG DAVID

ZEEEX
LI HING MAN

LA
KENNETH KWOK

BRAIR
CHEN CHING
KWEN

R R /AR B
TSANG HON
KAU/

LAM KAM MING
BKAE

THEN SUI SEN

FE w2

Benoit Toulin

] EH
HO MAN FAI

NIO KAM KIE

FHEE
S.K. KWOK

b
DEREK PUT

) <> ey ﬂ e o *
Wholesale Retail Agent

Hudik

Address

JLRER VIR INE25 3 12D T
Ground Floor, 12D Carnarvon Rd.,
Tsim Sha Tsui, Kowloon

Room B, 6/F, On Fat Ind Bldg,
12-18 Kwai Wing Rd, Kwai Chung, N.T.

JUBE R & & 685

e T3 L\2$§A§

2A, Freder Centre,

68 Sung Wong Toi Road, Kowloon
JUHES B 75 1L 658 5%
HETHEKRE208%

Room 208, Fast Industrial Bldg,
658 Castle Peak Rd., Lai Chi Kok,
Kowloon

BT AR HE A 32-40 5 B T 36 K
20HEKPE

Unit K, 20/F., Houston Ind. Centre,
32-40 Wang Lung Street, Tsuen Wan,
New Territories

ST M S3-STIR R R 6T
5-T%

Unlt -7, 6/F., Fook Yip Building,
53-57 Kw'u Fung Crescent, Kwai Fong,
New Territories

EU AT L POE 1658 T

G/F, 16B Johnston Road, Wanchai,
Hong Kong

JUREAE B A 239 3 AN R EREL hL
Luk Fook Jewellery Centre,
No0.239 Temple Street, Jardon, Kowloon

T B 21 SN B R THEA T

24/F., Oxford House, Taikoo Place,
979 King’s Road, Island East, Hong Kong

TR 25 B 6 40-52455 25 B L T
1058

Sulte 710, 7/F., Kwai Cheong Centre,

40-52 Kwai (‘heong Road, Kwai Chung,

New Territories

JURESR VP IE Mt L B R 355 2 6T 1748
1720%

Room 1720, 17/F., Star House,

3 Salisbury Road, Tsim Sha Tsui, Kowloon

MBS IUEB FHBS

»

MBS DUBS

»

FUBS

MBS IUEB B

>

B

B DSUBS DUBS D)

X

D= A

»

B

(B SUBS HN

E AX

g ; i
Catﬁponents A- "I"rie “ I}tnﬁv%slmem :! meEort
Type ()t
Business
2711 8099
2367 2369 ‘
2724 5140
2614 3778 3
2614 3288 <> ﬂ

accounting@lintaihk.com
frankie@lintaihk.com
www.locman.hk

2603 8516 =
2319 0723 N
info@lionrockbatteries.com
www.lionrockbatteries.com

2803 7603 3
2803 7855 <>
chrisli@lorigins.com
www.lorigins.com

2407 5535 =
2408 8331 |
timeciti@netvigator.com

2511 6198 o
2519 7883 b
lucky@luckyco.com.hk

- =

2795 9702 o
luen_hing@163.com

2421 3808 o

2489 8365 ¥

vykin@netvigator.com

2527 3156 ‘

2783 2728 &
2782 6016

www.lukfook.com

3324 6311 m

2881 1631 ~p

2881 1632 <> ﬂ
mendy.cheung@

Ivmhwatchjewelry.com / benoit.

toulin@lvmhwatchjewelry.com
www.lvmh.com

2426 2021 =
2489 9234 |
mansions@netvigator.com

2314 2888 =

2376 2663 W
marido@netvigator.com

2707 9050 D
2318 1966

info@martec.com.hk

3998 3691 Eiin23
3998 3697

T
‘@.- IC Design

it it
Brand
Name

Itlay
Watch

MARTEC

MIRADA

9% & B Corporate Members 185



N R A
Company Name

RREAT
MEI MEI WATCH CO.
il

AT R R A IR ]
MEMORIGIN WATCH
COMPANY LIMITED

MGI LUXURY ASIA
PACIFIC LTD.

Y/ A R
am MILAN WATCH
BANDS CO., LTD.

H R R AT PR ]
MING FUNG
INTERNATIONAL
LIMITED

S G AT R A
MIRA WATCH
INTERNATIONAL
LTD.

MODERN CONCEPT
WATCH LIMITED

IE A 24T A FRA
MONG KOK WATCH
CO., LTD.

AR F
MONTRES SA LTD.

\y/ AR
@ MUIFA WATCH CO.,
@y L.

B E GG AT PR W]
MYER WATCH LTD.

Rk R
N

NAM KEEN WATCH
PRODUCTS FTY,,
LTD.

HE R AR R4
NAM WAH WATCH
CASE FTY,, LTD.

YRGB BT AT IR
NATIONAL
ELECTRONICS &
WATCH CO., LTD.

BARE T ()
HBRA
NATIONAL
ELECTRONICS
(CONSOLIDATED)
LIMITED

St A R T
HBRA T

NEW WORLD TIME
INT'L LTD.

[Elincgs
CORPORATE MEMBERS

fREAN

Representative

LEUNG WAI TAK

TR
WILLIAM SHUM

M
TAM CHEUNG
YUI

W
HUR WAI MING

JAsE R
BRENDA CHOW

JrRafE
FONG PAK KAI

A
TSE PING KWAN

R
JOIN NG

2
KOH PUAY CHER

BENEDICT SIN

=
LEE LUT

iz

BT
TSE SIU KONG

AR
LEE LOEWE BON
CHI

ZFEH
CHEV. RAYMOND
LEE

186 7495 € & Corporate Members

Hidk

Address

BRI 1 522D I
Flat D, 22/F., 1 Tai Hang Road, Hong Kong

s S AR GO BE 2
804 %

Unit 4, 8/F., Phase I, Chai Wan Industrial
City, 60 Wing Tai Road, Chai Wan,

Hong Kong

T AL A I B 18 5% A B B rh 20
29/F., Citicorp Centre, 18 Whitfield Road,
North Point, Hong Kong

A — 8

JUHET BE AR 610954 A T2 L1
MR

Rm. 1, 1/F., Sunray Ind. Centre, 610 Cha
Kwo Ling Road, Yau Tong, Kowloon

T LT 223 5 A B 5 2 FE 1811801
07 X%11-12%

Units 1801-07 & 1801-12, 18/F.,

Tower 2, Metroplaza, 223 Hing Fong Rd.,
Kwai Chung, New Territories

T A AT FH SO SRR o5 T3 01548
A-C=E

=

JUTE TH R, R 57 1 3 9 e A 55 — I
28MGE

JURESR VPN IS0 5055 4 3R H I JEB117A
Shop B117A, Holiday Inn Golden Mile,
50 Nathan Road, Tsim Sha Tsui, Kowloon

7 BLRS H BE A F L3 70-74 5%

EIMITEE SNERER

8/F., Amber Commercial Bldg., 70-74
Morrison Hill Road, Wanchai, Hong Kong
JUHEAL M RAA A4 1 SESIUE T35 rhoCo b R QB
Flat C, Ground Floor, Kaiser Estate,

41 Man Yue Street, Hunghom, Kowloon

BT 5 5 B SR M AR T3 KR A )
471

No.2, 4/F., Yee Lim Ind. Bldg., 8 Ka Ting
Road, Kwai Chung, New Territories

JUREGR K 22 MR 109981 T4
1/F., 109 King Lam Street, Sham Shui Po,
Kowloon

B A E 23290 AR T2 K BT 154
15/F., Shing Dao Industrial Building,
232 Aberdeen Main Road, Aberdeen,
Hong Kong

T BT A 1 198 B R

HEE AT RE3201%

Suite 3201, Gloucester Tower,

The Landmark, 11 Pedder Street, Central,
Hong Kong

B S 2R A4 1455 T AR TR 108
AG.ILJE

Block A.G.I, 10/F., On Fook Industrial
Building, 41-45 Kwai Fung Crescent,
Kwai Chung, New Territories

MBS B

>

MBS SHEBC DB > B

>

(B SUBS

e 4X

MBS SUEBC DB SUBS

>

B PABS

£ 4X

B

B

2890 8800

2976 0108

2556 6390
shum@memorigin.com
www.memorigin.com

2736 0820

2736 1362
customercare-asia@
mgiluxury.com

2390 0368
2789 8366
mln@netvigator.com

2346 5255

2772 7650
enquiry@mingfunggroup.com
www.mingfunggroup.com
3793 7000

3793 7111
brenda@mirawatch.com
www.mirawatch.com

3563 9243
3563 9250
chrisfong@mew.com.hk

www.giorgiofedon1919-watch.com

2787 6632 /9438 7922
2870 2020
tsepingkwan@gmail.com

9195 1869

montres.sa@hotmail.com

2891 5663
2572 1780
info@muifa.com

2773 0773
2773 1773
info@myer.com.hk

2426 6821-4
2480 4243

2741 4081-4
2785 3552

2554 1151
2873 1737
info_nati@national.com.hk

2529 2021
2529 7436

2425 2298

2420 7844
newworld@netvigator.com
www.hk-newworldtime.com
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Type Of Brand
Business Name

< CONCORD,
y MOVADO,
EBEL
. -
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. _
Qs

o _

L <>

ﬂ BALL, TITONI,
ERNESTBOREL,
ENICAR,
SANDOR,
SEIKO, CASIO,
CITIZEN,
TISSOT,
BULOVA

(= 3e =

. TITONI

o MYER

L WATCH

- _
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_ _

L

(=3

\

. _
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@

o s
N wrR
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Company Name

\y/ s
NG CHAU SHUI KEE
@) warch co.

UAEED i Iy

HBRAT

O.R. CRYSTAL

MANUFACTORY CO.,

LTD.

\Y/ 1 B A
OCEAN PLATING
@Y FACTORY LTD.

N/ B R E)

ro AR

OLYMPIC WATCH
& JEWELLERY CO.,
LTD.
ST AT
ON HONG WATCH
CO., LTD.

OPTIMO GROUP
LIMITED

HRT7 b it
ORIENT OPTICAL
CRYSTAL MFG., CO.

N/ H R
o™ ORIENTAL WATCH
@ co., LTD.

PAC ASSET LTD.

Y/ AR
= PAO HUNG HONG
LTD.

Al R A A
PAPER
COMMUNICATION
EXHIBITION
SERVICES
TR A A A
PARAGON
INTERNATIONAL
LTD.

AR A RA T
PARCEL PRO (HONG
KONG) LIMITED

EEA IR R
PARTURE CO., LTD.

PBF LIMITED

PEARL TIMES(FAR
EAST) LIMITED

\Y/ ERIEAHRA
cn PERFECT PRODUCTS
%Y co., LTD.

HAD
1&E

EIN

Representative

i F
CHAN SHI PO

B
YEUNG TAT
SHING

Bl
LAU LIU

500
YEWN KAI YIU
DELON

ST
NG LO LO

SRR
MAN WAI WA

fif s B
HO CHE SHING,
DAVID

By
M. B. YEUNG

e
KWAN SO KAM

R
CHEUNG PUI
LING, FANNY

JH
CHAU YAT FAN,
RAYMOND

JOAN NG

SIMON MAK

BRKHE
VINCENT TANG

RRHE
WU CHANG
LUNG

AZHAR JAVEO
PARACHA

s
TAM TSE KIT,
DOMINIC

) <> ey ﬂ e o &
Wholesale Retail Agent

Hudik

Address

TR K B R AR 4 4E & 13001 %
Rm. 3001, Heng Fu Hse., Tin Heng Estate,
Tin Shui Wai, New Territories

JUREB YR 139-141 55 o0
701-702%

Rm. 701-702, 7/F., Seaview Centre,
139-141 Hoi Bun Road, Kwun Tong,
Kowloon

JURER FA MEL AR 70 S T 280 T2 K 6T 67 4
6/F., Style Factory Bldg., 9 Elm St.,

Tai Kok Tsui, Kowloon

206, Central Building, 1-3 Pedder Street,
Central, Hong Kong

MM HAE167-175 3G M TR
—HEIMEAZE

Flat 3A, 3/F, Kingsway Industrial Building,
Phase 1, 167-175 Wo Yi Hop Road,
Kwai Chung, N.T.

AR A i 22097 25 T
1213%

Rm. 1213, 12/F., Tsuen Wan Industrial
Centre, 220 Texaco Rpad., Tsuen Wan,
New Territories

B P 1339

G/F.,133 Des Voeux Road, Central,
Hong Kong

JURE R 0325 R 5 8 B

Flat B, 8/F., Grandion Plaza,

No0.932 Cheung Sha Wan Road,

Lai Chi Kok, Kowloon

Ayt BRI Th SOR T REAT 1274
12/F., Chung Nam House,

59 Des Voeux Road, Central, Hong Kong

JUREBLE BLETE 11 552 L 7 O S A
15%

Rm. 15, 5/F., Wah Shing Centre,

11 Shing Yip Street, Kwun Tong, Kowloon

JUBEAT Y B AR A7 5 198 ILUIE T h 0o 28]
HEJ1E

Unit J1, 4/F. Kaiser Estate II, 51 Man Yue
Street, Hunghom, Kowloon

JUHEF5 5 B 4 3O SR AL ) e S v L A JRE 1 1A
1105-1106%

Unit 1105-1106, 11/F., Tower A, Hunghom
Commercial Centre, 39 Ma Tau Wai Road,
Hunghom, Kowloon

BT 2 15-33 R 2 A T L2 )
SHETE

Block 2, Flat I, 8/F., Kwai Tak Ind. Centre,
15-33 Kwai Tak Street, Kwai Chung,

New Territories

BT S 25 W 413339 R FE W T2 Hh 0
SEM3MECHE

Unit G, 3/F, Block 1, Wah Fung Industrial
Centre, 33-39 Kwai Fung Crescent,

Kwai Chung, New Terrtitories

JUBEE AR 16916 2L T3P DAL AESHE
Block A-1, 8/F., East Sun Ind., Centre,

16 Shing Yip St, Kwun Tong, Kowloon

s B (L 18 B P 2K 21 T 4
21/F., Car Po Comm. Bldg.,
18 Lyndhurt Terrace, Central, Hong Kong

Bt
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>
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e AX

5 BE&
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2458 2246

2343 0610
2342 8677
orcoltd@netvigator.com

2395 0308
2789 2450

23111192
2311 0518
206central@gmail.com

2576 9517
2577 8297
bbng@netvigator.com

3529 1519
2422 2772
kelvin@optimo-group.com

2408 8661
2407 6167

2543 5112
2543 5857
info@oriental.com
www.oriental.com

2424 6522

2420 9327
sales@pacasset.com
WWW.pacasset.com
2524 7381

2845 0318

2763 9011

2341 0379
raymondchau@paper-com.com.hk
www.paper-com.com.hk

2303 1030
2330 6912

3102 0229

2331 3004
pph@parcelpro.com.hk
www.parcelpro.com

2426 0361
2410 0117
vincent_t@parture.com.hk

2612 1669
2409 7782
info@sunmex.com.hk

3746 3500
2344 3453
info@fuelwatches.com
www.fuelwatches.com

2815 2838

2541 4594
sales@perfect-products.com
www.perfect-products.com
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POMAR,
SANDOZ

INSURED
SHIPPING

PARTURE
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Type Of Brand
Business Name

& Jr st
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it it
Brand
Name

<> fies ﬂ E RE & B o -5 “ wa
Wholesale Retail Agent Components ~ Trade Investment

fREA Hitik

Representative Address

N R A REN Hunk

Company Name Representative Address

NP

Company Name

Type ()t
Business

R ZE A TR A ) T B T I RHOTORE Ay B i3 K R 2248 O 25283083 3 & Watches & R (&) ARAR  BJRRE A ;sszpe L 12-14953E R TR ARE2E 9 2410 9379
PHILIPPE CHARRIOL  TAM TSZ CHIU, 2203-4% @& 25297604 <> Jewelry RISEN (HONG KONG) KWAN SIU 131#15% @ 34604143
(FAR EAST) LIMITED  MERVYN Unit 2203-04, 22/F., Oxford House, Taikoo s sw.wong@charriol.com LTD. KEUNG Room 15 of Factory Unit 2 On 13/F., ¢ risenho@netvigator.com
Place, 979 King’s Road, Quarry Bay, 4 www.charriol.com Wah Shing Industrial Building, A —
Hong Kong Nos.12-14 Wah Sing Street, Kwai Chung,
FAAAL LA FR 2 A B3¢ A5 1 37 E R S TRAR AR LK 25 240 Jd 2602 0698 PINO New Territories
PINO ALIPRANDINI SIMON TANG 11 B B 2609 1034 (W TR BB R A SR JUREBE TS B 10998 58 B R 1 1R E J 21872300 @1 —
(HK) LTD. Flat B, 11/F., Phase 2, Yee Lim Ind. Bldg., =4 contact@pinohk.com ROMAGO DESIGN TSAI CHUNG FU  Unit E, 11/F., Wing Cheung Ind. Bldg., & 31010019 <
8 Ka Ting Road, Kwai Chung, 4 www.pinohk.com LIMITED 109 How Ming St., Kwun Tong, Kowloon = romago@netvigator.com
New Territories A www.romago.com.hk
A A R A R SR A 29 58 B 02601 E J 28976308 e Y/ BEHRAR KINSON HUNG W E RO ERAT 19 RSB 9 2542 0249 o RONDA
PIONEER TECH YAN SHEK YAN Room 2601, 26/F., Trend Center, @& 28976756 ) RONDA LTD. 27H19% B 28542124 V
INDUSTRIAL 29 Cheung Lee Street, Chai Wan, = design@pioneer-t.cn .gjgl% Unit 19, 27/F., Tower B, Southmark, =« cywong@ronda.com.hk
LIMITED Hong Kong A www.pioneer.cn 11 Yip Hing Street, Wong Chuk Hang, A www.ronda.ch
Wi PR A ) Ll FEFATHMYOHOSHE BT ILI6E ) 25188070 > - Aberdeen, Hong Kong
PLANWAY LTD. CHENG HED A B 25184100 N ‘ HEARA T Bl 2 AR B EE 71-75 5% J 24811923 S
SHU SHING, Flat D, 16/F., Gee Chang Hong Centre, = planway@planway.com.hk SALINGER CO.,LTD. JACKY LAU SR S L T04% @& 24811681 ./ﬂﬂw
RAYMOND 65 Wong Chuk Hang Road, Aberdeen, & — mﬂ Flat 704, Join-In Hang Sing Centre, = —
Hong Kong 71-75 Container Port Road, Kwai Chung, A —
HEEAT R T PATRICE JUREIR I A 13T BN R 0203 % O 27361150 h = gy Wl
PLEASURE TREND MONVIN Suites 203, Pan Asia Center, @ 27360468 g R PR A Bl SL JURET ILETO4BE A BL LR BATHBE 9 27456188 S i =
LIMITED 137 Wai Yip Street, Kwun Tong, Kowloon ¢ info@pleasuretrend.com SANG TAT PHILIP LAU Workshop B, 4/F., Hop Hing Ind. Bldg., @& 27709605 L4
a — INDUSTRIAL No.704 Castle Peak Rd., Kowloon ¢« info@elmeringo.com ‘\<>
V/ Y TR D 23745588 . o LIMITED 4 www.louisardens.ch
PO FUNG WATCH CO. CHEUNG HING B — SARAH ZHUANG SEV R JUBEIR VD RE B2 ip 6 B 7% 6357 T A S J 2498 9999 3 —
gg‘ = JEWELLERY LIMITED ZHUANG SARAH  808% @& 24951111 <> ﬂ
A — NA LUO Room 808, 8/F., South Tower, = sarah@sarahzhuang.com
V/ B S A FRAA T BB ke R B 112-114 980 B E 1015 S — _ - C(Tncordia Plz}za, 1 Science Museum Road, @ www.sarahzhuang.com
gy PO WAHWATGH CO.,  C.PWONG Room 101, Sunwise Building, & — ‘ Lt Kowloon
LTD. 112-114 Wellington Street, Hong Kong = — Y/ K LR (A ) A PR HIDEKI OTAKE JURE A A 11 7 8 0255 E 78 T 36 K B 8748k J 27866311 (mm LASSALE,
A — o A 8th Floor, Ying Tung Ind. Building, @& 28459012 ‘ SEIKO,
e 5 A BR A B LYTHRUM MAK i HEREERE 1 30-32 8 AR K H ol J 28228671 e = g ﬁgﬂmmemG 802 Lai Chi Kok Road, Kowloon f T%ﬁwmmmmk EE?K
POLYVIEW 9/F., King Fook Bldg., @ 2877 6433 s : ) LORUS
INTERNATIONAL 30-32 Des Voeux Rd., Central, = lythrummak@kingfook.com SEIKO INSTRUMENTS  MARIAN A e e 2 9 20200 .
LIMITED Hong Kong & — c c b AL NG -/t Wyler Centre <, e
POWER BRANDS ANDREA G HRERMEAE167-175 SR TEAE 9 35720295 I — (LK) LTD. ;Zﬁ?;%f;ﬁ:ﬁ e T E fﬁiz ﬁ?étimemodule com gl
LIMITED TANUCCI —FEIMEAE @ 35720293 : - "n\ S ‘
Unit 3A, 3/F., Kingsway Industrial Bldg., ¢ holly@invictawatch.com.hk ————
Phase I, 167-175 Wo Yi Hop Road, A www.invictawatch.com.hk BRI A B AR %ﬁ§§7ﬁ¥%ﬁ26-32ﬂﬁﬁ§§l¥ﬁgi é 3568 9419 .‘a‘
Kwai Chung, New Territories SERAPH DESIGNS CHENG CHUNG 261EEE —
“yéﬁ@ﬁﬁ@ﬂi MAY POON Fis At A BRI 169552 1HAZE J 25213218 = ‘ — LTD. PONG, GALVIN %ﬁ%ﬁ?ﬁ%ﬁﬁ%ﬁ?@?ﬁ’ f f@mmMm@mmmm
PRECISION WATCH @ 28684324 N £ & S8R IS S Bl LSTR QIEg,
@ co., L. = — N.T
A — i FEE A PR ) FER h%%?%ﬂ%rﬁﬁ%¢@%ﬂ$uﬁ J 26353282 N =
5 P T e SHEER-ON YAN YUK KUEN, I &4=E @ 26365133
V/ KT IR S 7 ) RH R . LR Fﬁﬁiaﬂm%ﬁ’iﬂﬁﬁ]ﬁ; J 273(_) 0488 ﬂ o INDUSTRIAL LTD. DYAN Units 3 & 4, 12/F., Harbour Centre, =« sheeron@sheeron.com
PRINCE JEWELLERY  AMBROSE CHU 1715-16% & 2377 408$ Tower One, No.1 Hok Cheung Street, A —
ke & WATCH COMPANY Unit 1715-16, 17/F., 3 Salisbury Road, =« watchjew@princehk.com Hunghom, Kowloon
Star House, Tsim Sha Tsui, Kowloon A www.princejewellerywatch.com PO LA ek ’ 9 27597290 -
I 27 B2 Z=fmAn jLﬁEQ%(¢uﬂﬁgﬁﬂﬂfi)§i%}ﬁ94%%ﬁﬂmb J 27214309 m E Conmerce SHI TAI SHAN CHEUNG CHUN a — ‘
PROBLEM-PROOF LEE KA WO, 905% & 27241242 = and Brands Sjgi = —
COMPANY LIMITED CALVIN Unit 905, 9/F., Inter-Continental Plaza, ¢ leekwcalvin@hotmail.com A —
%;ﬁ?hR%¢RMNMRmM$ ® KERET (HE) FLICS JU BB B R S AR MR 0 12005 D 27900433 e
WARMARAR o WRE BRSS9 24282727 Brother, enl DORISHEY Syl i (ro Sitoitoen @ ZOIEN bk
PRO-TECHNIC DOMINIC WONG  3808-12% @ 2480 4764 o Bumotec, ELECTRONICS (ILK.) ’ ’ A - N
MACHINERY LTD. Unit 3808-12, Metroplaza Tower II, ¢ main@protechnic.com.hk / Citizen, LTD.
233 Hing Fong Road, Kwai Fong, noelchau@protechnic.com.hk Eguro,
New Territories A www.protechnic.com.hk Seibu, Fify (2 A B i o] R JUREM b B R 58755 /A A J 23855962 = —
Komatsu, SHUI CHEONG HO HEE Flat A, 7/F., 587 Canton Road, a8 — &
Solidscape, G METAL WARE MFY. Yau Mai Tei, Kowloon = —
Rofin, Foba, H —
Objet, \y/ HRAT A PR PRELSI JUREBURE R0 TRREOMIE O 25454719 o —
oland @ SHUI CHUEN CO., C. C. CHAN Flat I, 9/F., Yip Win Fty. Building, @ 25419793 A
JewelCAD LTD. 10 Tsun Yip Lane, Kwun Tong, Kowloon = —
FLEEFEB) AR JUREZR VD WH SUE et jgi 7 98 5% Jd — Cbit Elle Paris, A —
= ¥ _ iy
o L 130 oz A el Nl i SRREf BB BT FSIUE 9 23963125 2 —
PYXIS ENTERPRISE Room 1301, East Ocean Centre, = P ‘ Lircorne SHUN HING HONG LAU SHUN Room J, 7/F., Yuen Fat Bldg & — (]
(HK) LTD. 98 Granville Road, Tsim Sha Tsui East, H — <> 1 Ncls0171 Stl."cct Mongkok I.(Yowloon = =
Kowloon o ? ? ’Ah\ -
wHEMARAT JBE (AR JUREAL M) 5 5R B 37-395% J 23569300 5 Watches = S _
RICHBURRY LTD. LO KIN FAIL ATRT PR D ARE 12412005 & 23569799 C & \Y/ 5 57 EIAT R ) PRt o PRSI IREA2-46BEIR LR 9 27430811 S -
STANLEY Room 1209, 12/F, Tower A, = oliviawoo@richburry.com.hk SHUN SING . CHAN HON SING,  110#B6 @ 218 = 0880 .
Hung Hom Commercial Centre, 4 www.richburry.com.hk o EI(‘)E(JI:I"I‘II{)O PLATING ALEX ;Xn: info@shunsing.com.hk

188 7495 € & Corporate Members

37-39 Ma Tau Wai Rd., Hung Hom, Kln.
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189



[Elincgs
CORPORATE MEMBERS

TR

Company Name

#AD <> o ﬂ 28 K@ * B4 Lt B8 “ BE Jy 2o %ﬁ @Rt
18E Wholesale Retail Agent Components = Trade Investment wedl  Export ‘@.- IC Design
Eil| A

I=-IN bk e
N . Brand
Representative Address )
Name

o s
N wrR

EEELLR i et
Type Of Brand
Business Name

NEIN Huht

Representative Address

AT
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Business

FRTEARAH Pk v S B AR PR 42-46 5 B B T 2K J 27430811 SWISSAM PRODUCTS a7 T AL AR M 1SR B 029 O 2736 0564 ESQ by
SHUN SING CHAN HON SING, 1#110#B6 @& 27850805 LTD. PHILIP WONG 29/F., Citicorp Centre, 18 Whitfield Road, @ 27307716 MOVADO,
INDUSTRIAL LTD. ALEX = info@shunsing.com.hk North Point, H.K. ¢ irischan@movadogroup.com COACH,
A — A — HUGO
W R SEA A ) gk JURE LL13489-491 SE T s T 3vh L6 O 27440810 — fgg
SILCON NG KAM WING C9-10% @ 27861902 & COUTURE
ELECTRONICS CO., (C9-10. 6/F., Hong Kong Industrial Centre, = kng@silcon.com.hk L \SCOSTlé
LTD. 489-491 Castle Peak Road, Kowloon & — T‘bMMY ’
SINCERE BRAND AR AR RS IEA B M 0 O 2506 1868 th — HILFIGER
MANAGEMENTLTD. — GHU KINGSTON — 6f602% =~ R Hhkat AR CEE) T e s A 25 Ak [ 1 2 J 25400529 2 -
LOOE et a;g g‘;e }f_““;’ g B hel "“fe' Slﬁcere;‘l’m '°°mhk HIRA T XI ZHOU ZHAN 12/F., Block E, Des Voeux Bldg., @ 25591334 & <>
ce Lrdens wo, (TR AT LRl #  www.frankmuller.com. SWITERLAND NOBEL 25 Des Voeux Rd. West, Hong Kong =« nobel@nobelwatch.ch
A o ?a;s;wgfhi;y%}lﬁ‘}‘;g K°;:g e INT'L (H.K.) LIMITED e ST
A2 /NG HeES ST A 2 B HERS B B S S YK A5 A 35 1 J 3568 8038 = = :
=4 \ S o7 b [ e i S 3 SRR _ o
SMART HILL AU SIN MEI, 15H1506% @ 35680028 w FIHE FATRA RA% JURETT LLIH489-491 97 LK OBIE 9 24812655 =
ENTERPRISES STELLA Flat 1506, 15/F., Tower 1, Ever Gain plaza, s marketing@smarthill.com STATE ! I:AI YUET FUN, 101.3 = B 2481' 2347 L
LIMITED No.88 Container Port Road, Kwai Chung, A — ELECTRONICS LTD. YOCKI Unit 10'13, 10/F., Block B, Hong K()l)lg 31: yocki@statewatches.com.hk
New Territories gldlj]st;’(ml ?entre, 489-491 Castle Peak A —
oa owloon
WRERARAH NOTAN TOLANI  JLREARVPIH 85+ A 33 5% S .00 1548 J 2376 0009 = — ’
Kt < T 0 e P —— v B A — = o
SOLAR TIME LTD. 15/F., Kowloon Centre, 33 Ashley Road, @& 23757227 © I ‘Qyw@%%ﬁiﬁm i I A ﬁﬁﬁﬁﬁf&%&wﬁilﬁﬁ%%4 J 26140502 G
Tsim Sha Tsui, Kowloon = marketing@solartimeltd.com ARAT 11 T B 26144138
A — G SZE HING LUNG Flat F, 11/F., Phase 2, Kingsford Ind. Bldg., s —
. WATCHCASE MFY. 26-32 Kwai Hei St., Kwai Chung, A —
AL THRAT U5 R A J 23633233 o = LTD. New Territories
9 O KW 2 g "
ESESTRIE(I%TIES LD B Al @ 1“132%: O) lggbri N T & G (HK) HOLDING.  {# i ZEH 101 491-52198 5 /1 T .0BEE J 21391011 m 5 —
: e ¢ : o LTD. FU HOI FUNG 4035 @& 2490 9839 Q
a Room 403, Block B, Hi-Tech Ctr., = candycheung@tnghk.com
A TR R FUREBYE IS B33 7-39 9k PB4 T2 K Jd 2768 7891 o = 491-501, Castle Peak Road, Tsuen Wan, A —
SPL WATCH & CONNIE SOON 114208 % & 2368 7886 V <> New Territories
JEWELLERY LTD. JUK WAI Flat 8, 11/F, Hung Tai Industrial Building,  #%¢  info@splbracelet.com.hk ‘ B (BB EE) R A JURE L RERE 9458 5 4 T2 DBIEOMI3E ) 3460 2051 5 —
37-39 Hung To Road, Kwun Tong, Kowloon 4 www.splbracelet.com.hk A RA CINDIE CHAN Room 3, Block B, 9/F., Merit Ind. Centre, @ 3460 2054 &
V/ FREARAF iR 7R EWERETI369-37SIE AU 41 9 — - - T &Y (H.K. IND.) No.94 TokWaWan Road, Kowloon = enquiry@tandywatches.com
= SUM SHUI CO., LTD.  W. S. TONG, 4101-10% @ 28582744 & LIMITED A www.akins.hk
el WINSTO 4101-1(_), 41/F., Hong Kong Plaza, = sumex@sumex.com.hk V/ KEFET BH e s i H272-284 S5 Hl T J 25458658 a —
369-375 Des Voeux Road West, Hong Kong & — cn TAICHEONG WATGH ~ KWAN HONG G/F., 272-284 Des Voeux Road, Hong Kong @@ 2543 3061
537 L 7 B sk AU IEA0-50 95 45 W T 26 K & J 2416 3268 = — @ Cco. KEUNG D
SUN HING ELECTRO- PAUL CHENG 19481245 B 24114080 S a —
PLATING FACTORY No.12, 19/F., Wing Fung Industrial Bldg., =« sunhingeltrpltg@netvigator.com V/ T F£IT BB BT AT R 118A- 12095k BERE29E O 2552 6689 —
40-50 Sha Tsui Rd., Tsuen Wan, A = TAI SENG WATCH PAK KAM TAK & —
New Territories ‘{E CO. = —
\Y/ #rERSARAH BREE JURERW ISR AR BB OSHERIERE O 2722 6868 LUMINOX, & —
¢ SUNINTERNATIONAL  HAROLD SUN FL1301% @ 27398648 v MONDAINE Ny 305-8675 Fremlin St., Van Couver BC J 23762893 —
& TRADING CO., LTD. 1301, East Ocean Centre, 98 Granville ¢ harold@sunintl.com.hk TAK CHEUNG CO. V6P3X4. Canada a — (ﬂﬂﬂn
Road, Tsim Sha Tsui East, Kowloon A — ) ) = —
Y/ HEHEATIRA R AR A2 BB O SR AT AR AR R 3248 J 27438815 = = D
SUNJUICKS YIU KA CHEUNG,  3206B% @ 31046289 & Y/ WHATRSEAIRAT R FUB AR LIE100- 111 85RBREKRE ) 25119888 CATOREX
@Y ELECTRO-PLATING DEVILLE Rm. 32068, 32/F., Cable TV Tower, 9 Hoi ¢ deville@sunlick.com TAK FAT WATCH LEUNG FAI MAN 12012012 @ 2507 5880 m
i 4 3 g : fag J— (I 3 S S
CO., LTD. Shing Road, Tsuen Wan, New Territories & %Y COMPANY LTD. 1201, 12/F.,Tung Wai Comm. Bldg., = takfaico@netvigator.com
BB ER IR O 27156325 @ — 109-111 Gloucester Road, Wanchai, A —
SUN NGAI WONG YOOK B 27153592 w Hong Kong
WATCH-BAND WING = Y/ L AT R HHEY) HIAEMZEEHO0-08HE EMIIERE4ME O 2423 6739 o —
FACTORY A — A HAR WAH CHOO 74 @ 24805137 A 4
S o 2 e N - - ¢ 1 ] 7 S0 —
AR EREAT IR 7 E N JURE L HEMS B L 1998 ) ) T3 e oA J 27957907 2 AMUNDSEN . G METAL 478 &7/F., Mai Wo Ind. Bldg,, 90-98 Kwal &
SUN TAI WATCH CO, YIP SIU FAN 1115% ﬁ 2795 7829 v ' j WARE FACTORY CO, Cheong qu Kwai Chung, New Territories /ﬁ\ -
LTD. Rm. 1115, Blk. A, Tonic Ind. Centre, 19 B¢ suntai@suntai.com LTD.
Lam Hing Street, Kowloon Bay, Kowloon 4 www.suntai.com TEC TECHNOLOGY A3 AR 73-7 7S IE 0 1 54 J 24281181 = ﬂ —
Y/ FETEATRAR Egiti LB 60 B 5 64 7 S T3 KT 2 O 27903188 o — gg‘?\f;ﬁ%ﬂ D (CIEIONY VAU RV %592§1_m S . L & 24?(; 7?1/3 — -
= SUNCITI Sunciti Building, 64 Hung To Road, @ 2763 4452 A : b G 2, USHAR, iseaponier Qumirs, 7807 lkal - 0 ixsCiseihewim,
@) MANUFACTURERS Kwun Tong, Kowloon = — Muk Road, Kwai Chung, New Territories @& —
LTD. A — Y/ HEBERLT A s H B B S5 K 4995 J 23844668 a —
}ﬁi*"l’?ﬁ(ﬁ%) UL ERER }ﬁﬁ$?§kb”ﬂ?ﬁ40—50%’§é%liﬁﬁf§ J 2416 3268 _ _ THE KING'S CO. LEE FAI G/F., 49 Queen’s Road, Central, Hong Kong @ iJ%Q ?4‘}(1)(‘)1 - o
HFRA T CHENG SHUI 1912% @ 2411 4080 s R Rngswaichooltc@hotmat.com
SUNMAN YAM Flat 12, 19/F., Wing Fung Industrial =4 paulcheng@sunhingep.com ()
TECHNOLOGY (HK) Building, 40-50 Sha Tsui Road, A — Y/ FATA T AR F AR AL B3 2 1SR E J = -
COMPANY LIMITED Tsuen Wan, New Territories THE LAK HANG CO. LAM CHEUN MU Flat F, 15/F., Tower 32, South Horizons, & 2566 5306 V
&3 .
IR (i ) B 2 M TSI R R 25326 1R 2ERE 9 2369 5502 ‘Eti Tophill, o Ap Lei Chau, Hong Kong =
HIRA T LIN XU SHE801-2% B 26686025 - Superus, A
SUPER TIME (HONG Room 801-2, 8/F, Easey Commercial = 569723090@QQ.COM Swiss V THE SWATCH GROUP 10/F, Kerry Centre, 683 King’s Road, J 25105100 = —
KONG) INDUSTRIAL Building, 253-261, Hennessy Road, A  www.tp-tophill.com Royal = (H.K.) LTD. Quarry Bay, Hong Kong & 28063104 \ 4
CO., LIMITED Wanchai, Hong Kong = —
\yﬁhﬂ%ﬁﬁﬁWQm e fiE JLHEM U5 6 [ 78 42 5 H 2] .0 1608 = J 27276708 fw SACOM ® —
SWISS WATCH TO MAN TAK, Rm. 1608, Treasure Centre, @& 27726107 :
‘@Y SERVICE LTD. DANNY 42 Hung To Road, Kwun Tong, Kowloon =4 swssacom@hotmail.com
)’h\ R
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BwEA R i
Type Of Brand

& Jr st
IC Design

fi b

Brand

p e 25 RE * Bt £ 5 “ BE& .. o
Wholesale Retail Agent Components — Trade Investment Yudl Export

NCIEA fREAN ik AP I=-IN bk ? i
ype Of
Address

Company Name Address

JUHERH 7 K T8 6985 B 2 L
=t
21/F., Stelux House, 698 Prince Edward
Road East, San Po Kong, Kowloon

\Y/ ‘EmFEEARAR
e THONG SIA WATCH
CO., LTD.

KABHLBIEA PR A
TIAN WOO
TECHNOLOGY
PLATING LTD.

ik 2 13 A BR A
TIC TAC
INTERNATIONAL
CO., LTD.

VA

p TIME CREATIONS
W@y Co.

I B4 A A F
TIME WATCH
INVESTMENTS
LIMITED

U B8] 52 A BRZA )
TING FUNG
INTERNATIONAL
CO., LTD.

FIRFSE SR RIS (i)
HIRAW

TIME SOLUTION
(HK) LIMITED
TONNY STRAPS MFY.

AR A
TONY COMPANY

V/ TOPACE CO.

R I RESE [ A RN ]
TSH Group Limited

RS A R A ]
TSINLIEN SEA GULL
CO., LTD.

H A R R
N

TUNG FAI LEATHER
WATCH BELT FTY
LTD.

OB (AR
TUNG HING WATCH
COMPANY LIMITED

S A B AT PR )
TWINNING WOODEN
BOX MFY LTD

\Y/ B F AR
4 UNION ENERGY
HONG KONG

INDUSTRIES LIMITED

\y/ FH R IR

s UNIVERSAL TIME
(FAR EAST) LTD.

Representative

e
WILLIAM HUI

ZERIEL
LEE KIM KWOK

AL
KAN LAM

RAMESH
JHUNJHNUWALA

HAREGE
TUNG WAI KIT

Rtk
LEUNG CHUNG
HIM

ZEIRE
SAMUEL LEE

B
CHAN CHEUK
HON

B g A
SAMMI CHENG

=24
H. P. CHENG,
BOB

R
KENNETH YUEN

MIL CHAN

p vyl

WONG CHI
TUNG

HE PR
WONG SHUN
YUEN

BEHA
KEVIN HUNG

SORE
MAN FAI MING

LRSS
YEUNG CHI ON,
DAVID

192 P95 € B Corporate Members

BT A 6 TR 2 1 M
H/21, Dan6, 6 Fui Yiu kok Street,
Tsuen Wan, New Territories

JUREHT i [+ B #5133 5% Port 33 154
1501-1502%

No.1501 & 1502, 15/F., Port 33, 33 Tsuek
Luk Street, San Po Kong, Kowloon

B A AR OG0 L3 rhulo 15
A-CE

Unit A-C, 15/F., Sun Ying Industrial
Centre, 9 Tin Wan Close, Aberdeen,
Hong Kong

JUBE RV K R 77 SR B vh D2 T
27/F., CEO Tower, 77 Wing Hong Street,
Cheung Sha Wan, Kowloon

B AR AR 11 9 TE L3R 302%
Room 302, 3/F., Wang Lung Ind. Building,
11 Lung Tak Street, Tsuen Wan,

New Territories

T S B TP 40-4 25 A L 1/F
1/F., Henry House, 40-42 Yue Ping Road,
Causeway Bay, Hong Kong

JUBE JUTE 5 B B 21 % D6 4 0 5 3
1235%

Unit 1235, Metro Centre II, 21 Lam Hing
Street, Kowloon Bay, Kowloon

Flat B, 10/F, Tower 3, Park Royale,
38 Town Park Rd, North Yuen Long, N.T.

Room 107A, 1/F., Singga Comm. Ctr.,
148 Connaught Rd. West, Hong Kong

JUREHTH i KA 34 R 352017%
Room 2017, New Tech Plaza,
34 Tai Yau St., San Po Kong, Kowloon

HR A 113388 HE YL K 11 6BE
6B, 11/F., CDW Building, 388 Castle Peak
Road, Tsuen Wan, New Territories

JUREBIYE 2 137 SRIZ B D 122
Rm. 2, 12/F., Pan Asia Centre,
137 Wai Yip Street, Kwun Tong, Kowloon

7 s e BRI T 140 5% b (AR K 260
26/F., China Insurance Group Bldg.,
141 Des Voeux Rd., Central, Hong Kong

JUREBTHH [l KA 5325528 1 T3 rhl
1006-1007%

Rm. 1006-7, Laurels Ind. Centre,

32 Tai Yau St, San Po Kong, Kowloon

BRICHET A STHE KT T3 05—
181D

Flat D, 18/F., Blk. 1, Tai Ping Ind. Ctr.,
57 Ting Kok Rd., Tai Po, New Territories

B

MBS SHEBC DUBS

>

B

B

(B SUBSC FSUBC DUBSC FUBC DB FSUBC DB SHBC DB SHBC D

>N

2736 0235

2957 8681
sales@thongsia.com.hk
www.thongsia.com.hk

2499 1866

2499 1183
kim_lee@tianwoo.com.hk
www.tianwoo.com.hk

2508 3503

2834 0312
garychan@tictactime.com.hk
www.tictactime.com.hk

2552 4106
2873 0109
time@timecreations.com.hk

2411 3567

2413 6001
katwong@timewatch.com.hk
www.balcowatch.com/
www.stylewatch.com/wingroup
2406 0728

2406 1690
plbarry@poluenwatch.com

2816 7208
2816 7099
samuellee@timesolution.com.hk

8330 1439
8330 2829
tony_sammi@21cn.com

2559 6178
2858 0316

2710 7628

kenneth@tshgroup.com.hk

2291 6108
2291 6078
tsinlien38@biznetvigator.com

2345 2120
2343 9110

2815 0063

2541 2948
secretary@tunghinggroup.com
2326 4422 /2326 4299
2354 5544
info@twinninghk.com

2666 5898
2666 7302
marketing@unionenergy.com.hk

2827 4908

Business

HoAth

Y

Name

SEIKO,
ALBA,
SEIKO
CLOCKS,
GRAND
SEIKO,
ASTRON

Watches

XE,
BALCO

RAYMOND
WEIL
WATCH

Company Name

7
UNIQUE TIMEPIECES
g!i‘% WATCHES HOLDINGS

LIMITED

V/ UVW LTD.

Wi
&t

Y/ # AR S A
s VAREN INT'L

ﬂw N

WV TRADERS

IR TEATA IR R
VENTURA
INTERNATIONAL
LTD.

V/ ELHERMFHT

WAH CHUN WATCH
@ SPARE PARTS &
TOOLS
Y/ TR
=¥ WAH HING WATCH
@ co., LTD.

Y/ AR
WAH MING HONG
LTD.

\Y/ s R R A
am WAH TAK WATCH
CRYSTAL FTY. LTD.

\y/ MR AR 7
WAI KEE JEWELLERS
LTD.

AL BB B AT A
WELLGAIN
INTERNATIONAL
INDUSTRIAL
LIMITED
Y/ KRR R
WENG CHEUNG WAH
KEE IND. LTD.

LT3 R
N

WILSON WATCH
CASE MFY. LTD.

BRFERAT IR 7]
WINCY
HOROLOGICAL LTD.

TR EEER AT IR 7]
WINFAST WATCH &
JEWELLERY LIMITED

7K SR A PR
WING FUNG MFG
CO., LTD.

N/ kAR IR
N

WING HON METAL

MFY. LTD.

’ﬂlﬁi
il

RALFATARA T
WING KEE WATCH
CO., LTD.

Representative

KIMMY WONG

CHAN WAI SUN,
SUNNY

FRA
MARY WONG

ZEWIAE
LEE CHIU CHICK

SIMON LUK

45 S B
GEOFFREY KAO

ZEHESL
LEE YIU HING

iSiz2
HARRY LAM

S
NG MEI CHEE,
NORIS

BRI
WONG DING
WAH

Rt
NG SHEK
KWONG

PHERS
LAWRENCE
CHENG

VICKY LUK

RET7
SHIRLEY SIT

BT
SO CHIN PING

11 BEF
SHEK HAN BONG

JUHE 2R VML SR8 1 2
SHES02A K 503A-504%

HO2 R SEAR L

T A 2R A 00 SR IS K BT R
9/F., Henan Bldg., 90 Jaffe Road, Wanchai,
Hong Kong

JUREZS B 75 1135 489-491 57 s T2 0>
ABETHEO=

7/F., Blk. A, Rm. A9, Hong Kong Industrial
Centre, 489-491 Castle Peak Road,
Kowloon

JURERE /4 I ZCE 646 55 T
G/F., 646 Nathan Road, Mong Kok,
Kowloon

FH WA WAT AL 2950ne South Tsland
18#%

18/F., One Island South, 2 Heung Yip
Road, Aberdeen, Hong Kong

T PRI TE 109K TR 1745104
Shop 104, 1/F., Prince’s Building,
10 Chater Road, Central, Hong Kong

JUREBLE CEAT2T5E A 7 0111102
Unit 1102, 11/F., Sunbeam Centre,
27 Shing Yip St., Kwun Tong, Kowloon

RS 25 B 18-24 9 HIE T 3K R
OB

Block B, 8/F., Mai Shun Ind. Bldg.,
18-24 Kwai Cheong Rd., Kwai Chung,
New Territories

BT SE I AT PR 63-7 5987 Al 36 K &L
ITHECIBE

Unit C33, 3/F., Koon Wo Industrial
Building, 63-75 Ta Chuen Ping Street,
Kwai Chung, New Territories
T2 i PR AT 1 8 R HE P 101 -5
Room 1-5,10/F., Trans Asia Centre,
18 Kin Hong Street, Kwai Chung,
New Territories

G/F., No.135B Sai Yee Street, Mong Kok,
Kowloon

JUREE BE AEAT19-21 98 E TR 7/F
12%

Room 12, 7/F., Shing Yip Ind Bldg.,
No.19-21 Shing Yip St., Kwun Tong,
Kowloon

TR 25 1 33-39 W T3Pl
SE—I10°FAEA-BIE

Unit A-B, 10/F., Block 1, Wah Fung Ind.
Centre, 33-39 Kwai Fung Cresent,

Kwai Chung, New Territories

JURE R EGE 301-309 5% % [ £ Hh i

MBS SUBC SNBSS SUBS

»

MBS DUBC DB DB DSBS SUBS

>

PUB

FHUBS

MBS IUBS B

>

B

PUB

2734 1888
2736 1862
soniatsui@halewinner.com
www.halewinner.com

2527 0178
2865 6180
uvw@netvigator.com

2310 1887
2310 2501
webe@castlequartz.com

2541 0510
2815 5717

2384 5755
2789 4157
wahhing@netvigator.com

2554 1231

2873 5008
enicar@enicar.com
www.enicar.com

2487 1293
2421 9678

2521 0471
2868 4992

3409 0000

3409 0111
shirley@wellgain.com
www.wellgain.com

2423 3796-7

2415 7647
2412 3335

2485 0163
2485 0843
marketing@wincy.com.hk

2392 6138

2392 0908
vicky.luk@gmail.com
www.winfastwj.com
2345 2691

2342 8605
wf@wingfungmfg.com
www.wingfung.mfg.com

2427 2141-3
2480 5547

Business

o

Name

CONCORD,
TAG HEUER

EWADO
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AR i HEA i
Type Of Brand
Business Name

N R A REN Hunk

Company Name Representative Address

N 2R =Y "
Type Of Brand ARG fl#A Sk

Business Name

Company Name Representative Address

\y/ K FFAT RA 2 J — = = J  23280935-6
WING LEE WATCH CHEUNG SHU & — @ 23511633
@ co. WING = — = —

d — » —

\y/ TKIRATE 5 A IR A ) R Tt FIBRK4EAS29E B B K S O 25455383 o — R R A R A LIR-$23 Flat 12, 20/F., Wing Hing Industrial O 3998 3665 o —
@ WING LUEN H()N(; DANIEL VEN @ 25417478 & ZELO TO TSZ LING, Building, 83-93 Chai Wan Kok Street, @ 3998 3667 A
@Y TRADING CO., LTD. D< INTERNATIONAL JULLY Tsuen Wan, New Territories = info@zelo-hk.com

A — LTD. A —

Y/ KERAT B s JUHEE AT SCRTA3 E3 J — — — TRESREBEARAT A B R 12058 A I 7THEL A J 25400529 ‘ =
e WING ON WATCH LAI CHUNG AH & — ZHONG FU ZHOU JIN 17/F., Flat L, Yuet Ming Building, @ 25591334
’Q,.‘E, CO. = — INTERNATIONAL 129 King’s Road, Hong Kong = —

A — LIMITED A —

Y/ TR HE 4 G Y R WAI SIU KIT BOB  Room 1316, Tower A, Regent Centre, J 24254121 = — \y/ WRRE S SR A BRA ) Ak JURER VDI S 91-93 95 b J 2369 0620 a ROLEX,
P WING WAH METAL 63 Wo Yi Hop Road, Kwai Chung, @& 24804617 A e ZURICH WATCH CO. C. H. LEE, JAMES  G/F.,; 91-93 Nathan Road, Tsim Sha Tsui, @ 23113646 TUDOR,
FACTORY New Territories = info@wingwahmetal.com ﬁE& LTD. Kowloon = info@zurich-watch.com PATEK

A — A — PHILIPPE,

\Y/ ES30r PR B 1 41 B TR 5 T O O 25491939 & - f)lf\};:(”\

WING YIP TRADING TONG LAI PING Flat C, 15/F., Caravan Court, @& 25495480 e
i co. 141 Caine Road, Hong Kong = — BAUMELS:
A — MERCIER,
IWC, EBEL,
K S WA IR T i T S AR AT 2 TR R TR J 28894078 e ¢ SWINGY, HEUER,
WINMIX HONG KONG IRENE KWONG  24F#2% @ 2976 0268 A {& SWINMIX GUCCI
LIMITED Room 2402, Tak King Ind. Bldg., = winmix@swingy.com.hk
27 Lee Chung St., Chai Wan, Hong Kong A —
B R A2 BRAA B Room 3, 1/F., Sunray Industrial Centre, J 27533333 = —
WINOX ENTERPRISE LI CHIN KEUNG 610 Cha Kwo Ling Road, Yau Tong, @& 27548291 V
COMPANY LIMITED Kowloon =4 sobing@winox.com
4 www.winox.com
\y/ SEH R AE A R &M JURE A B R AR AT 1 25 A2 T 35 33 Q29593111 @ —
o N 33/F., Comweb Plaza, & 29593328 A
WINSOME WATCH- 12 Cheung Yue Street, Lai Chi Kok, D<N
CASE MFG. LTD. Kowloon A —
V/ REREBTHRAT Bl 2 R TS R 0 20M2003-5% 9 2814 7417 =
g WINSUM CHAN WING Rm. 2003-5, 20/F., Grandtech Centre, &8 —
ELECTRONIC CO., HON 8 On Ping Street, Shatin, New Territories = —
LTD. A —
BEEARAF BBk JUFEIRYE TS A H710955 45 B K 11MFE J 21872300 =
WISE LEADER CHEN CHIU YU Room F, 11/F., Wing Cheong Ind’l Bldg., @& 21857444
LIMITED 109 Hon Ming St., Kwun Tong, Kowloon ¢ vo.chen@bestpowerhk.com.hk
/h\ J—
7 4 A i Bl IR BRI 40-50 57 5 T 26K JE O 2416 7528 =
WINTECH METAL CHAN SHUK 1912% & 24114080
MANUFACTORY KUEN No.12, 19/F., Wing Fung Industrial =« wintechen@hotmail.com
Building, 40-50 Sha Tsui Road, Tsuen Wan, & —
New Territories

Y/ ARG ARA B2 J 23453436 =
D WOO’S WATCH WOO KA SHIN @& 23414783
BANDS CO. LTD. D< I

/ﬁ\ [
BT BR A 7 Z{ifi AR ZEE R TS-84 R E A LERE1IM 9 2489 9881 s Chevalier,
WYLDAR MACHINE LEE PUI TIN 1/F., Fabrico Ind. Bldg., 78-84 Kwai @& 24804721 TS Crevoisier,
TOOL LTD. Cheong Rd., Kwai Chung, New Territories  $ wyldar@wyldar.com.hk Imada
A www.wyldar.com.hk Kanon,
Kira, KTC,
Mahr,
Nikon,
Peacock,
SK, S-T,
Sylvac,
Wasino
i RAT LI JUBE L4255 T J 23844854 —
ma YAU ON WATCH CO. HOONG CHIU G/F., 425 Shanghai Street, Kowloon & 26260854 ﬂ
KAI = —
/ﬁ\ J—
V/ %.ﬁd%@ﬁwﬁim& B MR BT R 2 A 1159 2 TR s O 24191388 = —
) LING CHI FAI 18% @ 2419 1375 ot
YING KEE METAL Flat 18, 8/F., Profit Ind Bldg., = info@yingkee.com
MFY. CO., LTD. 1-15 Kwai Fung Crescent, Kwai Chung, D —
New Territoires
L i Bl ffe L il LR 44445258 F I TR Q28189202 o —
YU HING MFG CO. SIMON CHAN JZ7A-D & 28182738 w
WAI HING 7A-D, Hong Kong Ind. Bldg, =« simon.chan@yuhing.
444-452 Des Voeux Rd. West, Hong Kong A com.hk

www.yuhing.com.hk
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. Type Of Brand
Representative Address . i
Business Name
JHAFE R AL A 9 R 416 R AR 1643E O 25780206
CHOW NIN SING Flat 1643, Block D, Metropole Building, @ 28072435
iy O

416 King’s Road, North Point, Hong Kong nsc2002hk@yahoo.com.hk

[X

A

i A —
Representativ ‘\Jluli_”—;‘ Type Of Brand A
nepresentative Address Business Name V/ SEptA Bt R IR I 2 ) 2 5 A 5-S R IR R K E 801 % J 25231320 o —
V/ i TE Jiic T AR E 17 ol O 2890 4620 CHOY TAK MOU l}m 801, Hu.ng KE.EI Bulldlng: @ 28106206 N
CHAN CHING YAN, DANIEL  5/F, 17 Fontana Garden, Causeway Bay, Hong Kong @ — § y 5-8 Queen Victoria Street, Central, Hong Kong
\y/ EEH JUBER AR AL 701 % J 27764935 a
V/ B E e TG 25 BT B 4 3298 A 1A HEA% J 2817 0698 ﬂ gs CHUI YIN PONG 701 Tung Fai House, Tai Hang Tung Estate, Kowloon @& —
=% CHAN CHUNG CHING 1/F., 32A Li Po Lung Path, Kenndy Town, Hong Kong @& — e
\y/ SEH JUHEA a8 R SEAE [ 45 3 S 24 C J 23454838 ‘
V/ (o FUBE 2 2 7B 45 2 1] 48 55 1O RE Bk 9 24236034 mﬂ CHUNG MO KAY Flat~C, 2<l/F, Block 3, Bayvifiw Garden, @ 23435438
CHAN KAM 19B., No.48, Phase 2, Mei Foo Sun Chuen, Kowloon @& — ) 2 Wing Ting Road, Ngau Chi Wan, Kowloon
L \y/ W 2 O 26931377 =
Y/ B JUBEE MY A SC B M43 7H J 27712682 DJEN DING WAH @ 2693 0753 e
= CHAN KIN B — .mrmﬂ“' =« info@owada.com.hk
ta il d
e 21N YN 7
\y/ sy JURLE R AR 1 703% O 27143468 g y/ At NERUEMEFEIDHT J 23672369 &
CHAN MING CHOR Rm. 1703, Sun Man House, Oi Man Estate, Kowloon @ — FONG YUET KWAI G/F., 12D Carnavon Road, Tsim Sha Tsui, Kowloon @ —
g =
VAL 9 23762788 ﬂ \74 FEHE JUREBLUE R AT RIS I327 S J 2793 0607 a
CHAN PAI & 2376 2090 FU MIN CHEONG @ —
,%{E ==
> 3 s - e Vi V
Y/ Hme Tl 5L IG KA TR 60BEHY F 4 1A T J 25227155 ‘ Y/ Eti Front Block, 9/F., 31 Mody Road, J 2727222 o
» CHAN PANG FEE Eldorado Watch Co. G/F., B 28685372 GUYK. LING Tsim Sha Tsui, Kowloon @ 27227262
‘ 60 Queen’s Road C., Hong Kong A % ffO@lmg-blz
V&S JURE AT L7 0E B B L3R B 4 T HEA I J 23935195 o - . S— - .
CHAN WANG Flat A, 4/F., Cheong Shing Ind. Bldg., iy = ¥ V/ PR JUBERE AT 4 1L B0 B A K B 107 HEA2 J 211:1 2953 o
i 17 Walnut Street, Kowloon HO CHI LAM AV\VZ l(i/F ll{\loznltl'ﬁrul){COIurt Hor Yu Lane, @ 27893467 \
aterloo Road Hill, Kowloon
A/ MR s T EATYEGS B B AT L 16 F D J 25188070 = ‘ =
@ CHENG SHU SHING Flat D, 16/F., Gee Chang Hong Centre, a — L V/ it J 61883663 m
65 Wong Chuk Hang Road, Aberdeen, Hong Kong, HO KANG POR, ALEX & — '
W QE ¢ alexhol238@gmail.com
ﬁ —
RIER JURESE 7 1 77 #3812, 104 J 27850303 = o 1 A =
W CHEUNG CHEE WING 12B, 10/F., Lai Wan Road, Mei Foo Sun Chuen, @ 23102754 Y/ xR A LERURIERREAT16E Ay R b
o - 5{; HO TIN BO Flat A716, Foon Yan House, Tung Yan Court, B —
= Shau Kei Wan, Hong Kong ¢« hoselinasy@gmail.com
\y/ SR 3 WA LK AR EA11209E J 26682559 ‘ A —
=" CGHEUNG FAI SHENG Post Box 1120, Tong Kung Ling, Sheung Shui, & — _— =
W ; =
New Territories \/ goéE\\T K., PETER ﬁ%rj(?iﬁ%a@?ﬁlgf glém e é 3;4112 24712(7) ‘
s Fontana Gardens, ., Block C, 5
\y/ AR RSB 28 SRR K B 12 G g 27300911 - Tai Hang Road, Hong Kong
CHEUNG HON SUN Block G, 12/F., Tun Shing Mansion, @& 23171186 " -
' 28 Jordan Road, Kowloon ?[E%ﬁi NS é ;2;3 Zﬁ? o= ¥ .]]]Iﬂl‘mm
\y/ SfE F st 1 78 R 526-28 BB K B 20 T O 25625723 - ) -
b ildi 516 7775 ey
GHEUNG KIN gléatngzs(fﬁ ’Igfngeff lll\ld;‘rli Point @ 25167775 GEGS JUBEA e 15 1- 758 1 AT O 2361688279668 5450
Hong Kong ’ ’ KWAN KIN HONG Flat A, 10/F., 1-7 Wing Lung Street, Kowloon B8 — |
R Bl S R P 2- 1 29 BB T 2 02002 J 23417133 o - S—
\Y/ CHEUNG KIN AH Rm. 2002, Arion Comm. Bldg., @& 23455732 w wE BARUHE—MTELORCE J 26499354 "
2-12 Qureen’s Road West, Hong Kong KWOK CHUEN glat (’}, 10/F., Blk. 27, City One, Shatin, B —
ew Territories
V/ % JBE Room 1108, Block 43, Heng Fa Chuen, J 28989681 —
E{g CHEUNG KWONG KAY Chai Wan, Hong Kong a — ‘ FOKIH JUHER i /K B IE AU NE A PRI B 14, 3574 J 23890838 a ‘
(&) ” LAI WING WOON B14, 3/F., Shun Chi Court, 8 — o
=N - Shun Cheung House, New Clear m
SRAE J 25492032 ﬂ Water Bay Road, Kowloon
CHEUNG PING KWONG a — — — s -
Y/ Rt L 3 B GOS B HE H 2 HENS O 25619266
S 5 S 5 LAI YAU CHEUN 161B=E —
\Y/ et R RS 22 [ 501 5 J 26040363 ﬂW e 6/F., Hong Shing Court &
CHEUNG SE PUI & — ST B
{ Healthy Village, Phase 2, 668 King’s Road,
North Point, Hong Kong
/A J 25711571 o Y/ i il PR TH 1088 K T K 151045 o 25210471 &
GHIEN GHUNG-CHAN @ — g s LAM CHAM HING, HARRY ~ Shop 104, 1/F,, Prince’s Bldg., B 2868 4992
W 10 Chater Road, Central, Hong Kong
W A EMBERORHRTRARIGRI609Z J 24774177 TG \y/ 1 JUBERE B A 2A-P (MDERT) 11305 D 22648382
CIEION SIEIN0 @ 24741061 LAU ILT,, PETER Rm. 30, 1/F., Hung Kwong Shopping Arcade, g 2782 2586 (24
2A-P, Tung Choi Street, Kowloon
\y/ S B S Bt K201 o 25296111 \Y/ #T0 D 23660529 _
CHONG HOT-HOL BOB 20/F., Chung Nam Building, @ 28650331 v V7 AU YU MING B 27397520
i) No.1, Lockhart Road, Hong Kong
V/ et F WA 1SR P R R 17 J 25296111 W V/ e el B L S S 4088 M 9 23844663
CHONG KAM CHUEN 17/F., Chung Nam Building, & 25294374 - LEE FAI G/F., 49 Queen’s Road, Central, Hong Kong B —
' 1 Lock Hart Road, Wanchai, Hong Kong ] )
By e Flat D, 6/F., Kai Fung Bldg., J 9866 6938 o
LEE IN HO 189-205 Queen’s Road C, Sheung Wan, Hong Kong B — o
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LOUIE KIANG WU, THOMAS

I:l

E/\

Hudik

Address

T s K YU HE 235 H 2 (B 3 C g

WS R 1 B 11 9 B T 2K 6B

Flat B, 6/F., Kam Shing Ind. Building,

1-11 Kwai Wing Rd., Kwai Chung, New Territories
s 5 K 3 TR AT 109F 148

Rm. 109, 11/F., Yutosang Bldg.,

37 Queen’s Road, Central, Hong Kong

JUREI 8255 1 B K B 77 A B

7/F., Flat B, Pak Po Mansion, Bute Street, Kowloon

A /N VR ARG LU AR R 31309 %

Flat 9, 3/F., Shan Lam House, Hong Lam Court,
Siu Lek Yuen, Shatin, New Territories

BRI k6155 44 BB S C®

Flat C, 8/F., Riviera Lodge, No.61 Ting Kok Road,
Tai Po, New Territories

A A PR A L) 4 7 6RO T

9/F., 76 Morrison Hill Road, Wan Chali,

Hong Kong

AU TR ELARR) TR TR 1869 5%

G.P.O. Box 1869, Central, Hong Kong

U SR AR TE T G 120045
Rm. 2004, Block G, Kornhill, Quarry Bay, Hong Kong

JUBENE B SE AR (R 241 0%
Flat 10, 2/F., Shun Fai House, Shun Chi Court,
Kowloon

JURESRYPNE 45 L A 7455 77 A rh D 11748
11/F., Kee Shing Centre,
74-76 Kimberley Road, Tsim Sha Tsui, Kowloon

T TP ERE L T R S6SEARIZE M 23D

A T R R S 10- 1258 R B K 178
17/F., Flat B, Arbuthnot House,
10-14 Arbuthnot Road, Hong Kong

WAL A A 325 & 3 HS FFE

B BRI B 2R SR 3011
Unit 3011, Choi Ching House,

Choi Po Court, 2 Choi Yuen Road,
Sheung Shui, New Territories

B

(B B B BSY B B BS B B BY B B BSY B B D)

MBS B B B DN

B B B D

e 4X

2832 4141

khstephenlee@gmail.com

2422 2345
2489 8412

25215115
2521 '987

2395 2691
2422 1303

2529 2021

2602 2204

2574 2010
2574 2085

2546 6460
2559 4470

2886 5152

2548 4263

2546 8893

2543 2338

2723 6223-10
2722 6705
eddyli@campell.com.hk

2813 4848

2546 2706

2543 2714

2543 1008
2815 0931
scltomas@netvigator.com

2543 1008
2815 0931

2508 0207

2673 3521
2673 3521
thedavidluk@sinaman.com

EEAR

Type Of
Business

"

L 2

¢ =3¢ 6 ¢
1

<

LI

G e

o s
N wrR

&N

Representative

V/ i )

LUN ALAN
b
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LUN LEONARD
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LUNG PAUL
i

\y/ JiRC Y|

MA HON CHIN

\y/ % 1R

MAK CHUN KUI

V/ LGt

NG KIU WAI
SRR
V/ NG SO

F L
= PAKKWONG HING

JREAFEHE
@» PONG WAI HUNG

\y/ i

s POON KWOK LAN

V/ WK

0 POON WING WOOD
T

\y/ it

S.S. SIEH

HFMR
SAMSON SUN

K5
SUNG PUI FONG

PRI AR
TAM TAK SUM

TAM YEUNG CHUCK

TAM YIU

TO WING KOK

BN
TONG SUI SAT

AR
TONG WAI LEUNG

AR
TONG WAI MING

S
i

[/ AR
TSE WAI SUN
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I1&E Wholesale Retail Agent

Components

Hdk

Address

18/F., Flat C3, Wing Tak Buiding,
275 Wanchai Road, Hong Kong

Flat C, 5/F., Block 32, Parc Versailles,
3 Mui Shu Hang Rd., Tai Po, New Territories

Hongsinga Holdings Inc. 2040 St. Jacques West Suite
No.3 Montrela, Que. H3J-2S1, Canada

WP R A 745

JUHERE #176 BE A S UE W AR AE B 28 1 7E 10K

JURELR YD NEL B30 o L 2 1 OSSR AU R P 1301
Rm. 1301, East Ocean Centre,
98 Granville Road, Tsim Sha Tsui, Kowloon

JUBERS 5 A4 SRS A MR (3/F) GIEE

B JE b 126-13055 101 B2
B2, 10/F., Grand View Tower,
126-130 Kennedy Road, Hong Kong

JLHESE T B MEATS29E3 M C s

BT A7 RS S 23S BESMEA S
Block 35, 3/F., Parc Versailles 2,
Mui Hang Road, Tai Po, New Territories

JUBE SR VP H RS N2 J 4 98 5%

TR 0 1301%

Rm. 1301, East Ocean Centre, 98 Granville Road,
Tsim Sha Tsui East, Kowloon

JURERE £ P8 & 256 [ 14 8 124K %

JURERE A2 S A9 3 55 124
11/F., 93 Tung Choi Street, Mong Kok, Kowloon

) £ B L 683 5 L rh L 1O
10/F, Kerry Centre, 683 King’s Road, Quarry Bay,
Hong Kong

JUBEE 1L 49955k BL T3k 8 SHEB 1
Flat B, 5/F., Wing Hing Building,
499 Castle Peak Road, Kowloon

T s il f 25 e A2 BE DG IE K 13AE

F B 7T 369-375 IR AW P 26 041141025
Rm. 4102, 41/F., H.K. Comm. Centre,
369-375 Des Voeux Road W., Hong Kong

TR B S R S IR (B QR 29 A 1 658 5

JUBEJURESCR BT 22 A1 5481504 %
Rm. 1504, Tai Tung House,

Tung Tau Estate, Kowloon City, Kowloon
JUREVESABER 1 SO A7 4 5% SCRHSE3 74
1-453%

No.1-4 Man Wai Street, 3/F.,

Man Wai Building, Jordan, Kowloon

B B B B

X

B BY BN BSY B BN BS BY B B »

(B B B

X

B BY B BSY B BV D
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A= Trade

2591 6178

2890 8053

BN A

9 z= Jy 2o HE a et
Investment Export ‘@.- IC Design

Type Of Brand
Business Name

2838 4303 il
2651 0303 ‘ —
(514)989 9663 = PAULINO
(514)989 9663 ' @
plwatch@forneednet.com
2719 2517 m —
2542 3681 — —
2722 6868 —
2739 8648 '
2321 6346 ] —
2771 2763 ‘ —
2572 1333 — —
2522 9091 ‘ —
2365 0463 — —
2722 6868 —
2739 8648
2711 7026 ﬂ, —
2395 1506 a =
_ L A
2510 5173 BREGUET
2887 1815 ' g
tony.tam@hk.swatchgroup.com
2744 2018 = —
2785 1406 A 4
2975 8050 = —
2880 9591 N
2548 4293 = —
_ -
2340 3011/ 9466 6343 mﬂ —
2382 7440 3 —
2384 0788 = —
2770 1392 N
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TSE YUI KWAN

\y/ it

TSUI PO HING
1

Y/ wZEm
(3

= TU KUEI YU

WONG SHU WING
€
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Y/ Sl
WU SE
7
\y/ o
YAM YIU TING, BENNY
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B
YANG KAN SUN

\y/ g

YAU YUN POON
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@ YING SING SHUI
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YIU YING YIN

R
¢ YUEN YIM WAH

200 1@ A\ €& & Personal Members

Hudik

Address

JURESE A 1L R S0 E I 1 2307 %
Rm. 2307, 23/F., Lung Wu House,
Lung Poon Court, Diamond Hill, Kowloon

JUBEPT R #7254 33 1

BT P A R P 25 118-120 9%
F VA

AU A 1 IR R R R 18k
18/F., Chung Nam Building,
1 Lockhart Road, Wanchai, Hong Kong

¢/o China Gun Club, 2/F, Futura Plaza,
111 to 113, How Ming Street, Kuwn Tong, Kowloon

JURE RV 1K Bl 358 4% B T ROKE

9T HEAE

Flat A, 9/F., Tai Cheong Fty. Building,

3 Wing Ming Street, Sham Shui Po, Kowloon
W RYUE R IR 4628 %

Rm. 628, Tsuen Wing Lau, Lai Tak Tsuen,

Tai Hang, Kong Kong

A s PR TRk R 62EHL T

G/F., 62 Connaught Road C., Central, Hong Kong

S 2 VA T A g B ) 1O BB A

19/F., Flat B, Hoi Po Mansion Riviera Garden,
Tsuen Wan, New Territories
TS5 OB 10097 BE 1114

Rm. B, 11/F., 100 Lockhart Road, Wan Chai,
Hong Kong

B B BY BSY B B BY B

B B

Be B

2381 8564

2714 2444

2833 5678

2381 0430

2745 7133
2745 4266

2571 6143

2541 1399
2543 0968

2407 0987

28612717
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Shenzhen Fitime Culture Co.,Ltd

A ERRITI DS

Shenzhen Watch & Clock Association
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ADVERTISING INDEX
RIRE (FB) ARAR (BIR) HEEH
Citizen Watches (HLK.) Ltd. (Citizen) .........ccocevverrrrrrrnnnne Gate Fold
R RATA A HIE
Oriental Watch Co., Ltd. .......ccoooovviviiiiiiieeee Back Cover
Bl (5 WA R ) (B LRE) HEAH
Swissam Products Ltd. (Movado) ..........ccccceernenen. Inside Back Cover
EIMBESFARAT (LK) HERNHH
Thong Sia Watch Co., Ltd. (Seiko)........... Facing Inside Back Cover
IR Rz B M A PR 7] PR H
Shenzhen Tianchengzhenkong Limited Company .... Center Gate Fold
i BLE SRR R H
Sun Hing Electro Plating Factory ..............ccoceeuenee Center Gate Fold
BARERARAT (BAR)
Memorigin Watch Co., Ltd. (Memorigin).............ococervvreveriierrrnnnns 1
FAREHRE ST ARAT
Chow Tai Fook Jewellery Co., Ltd........cccooevvniinivnenieniincnnes 15
oS Bk TR
Emperor Watch & Jewellery..........cooooviniirniniinnecnce, 17
KFHEEEARAF
Prince Jewellery and Watch Co., Ltd. ........ccoovviienniicc, 19
JUEERST
Kowloon Watch Co. .......ccooveviiriiiniiiicescceecs 21
=HEHEEARAF
Elegant Jewellery Holding Ltd...........cccooovveiiienieeeeeeicicnns 23
TR S
Ka Shing Jewellery & Watch............ccooovviiininiienicecen, 25
K Ik REAE [ A7 FR )
TSH Group LEd. ...c.ooeveieiieieeiceeeceecesee e 27
FERBBARAR (FEk)
Win Sun International Ltd. (Balco)........c.c.coeovviirnniierien. 29
WRATREARAR (GEEH)
Tak Fai Watch Co., Ltd. (Catorex) ........ccovvvvreeereeeereeeereienenas 33
AFEEARA R ()
Chopard Hong Kong Ltd. (Chopard) ..........ccceceeeeeeerieeiininns 35
BEMARAR (HR - 155)
Richburry Ltd. (Juvet, Daumier)...........cccccovvvevririeerieeennnn, 37,39
EMTARAF (GrtIEamg)
Wah Ming Hong Ltd. (ERICar)........cccoovveriiieeiieeeeeeeenne 41
HEE AR
Sun International Trading Co., Ltd (Luminox)..........c.cccccevevuuee. 43
Hr kA RATE (BER)
Chung Nam Watch Co., Ltd. (Roamer) ........c.coceveeeereeriereriiennns 45
HRRBARATE G L H )
Romago Design Ltd. (ROMAago SWiss) .......cccceererrrrrerererereerariiennnns 47
T A
Dailywin Watch Group (SAGA)......cccoveeveeeiceeeceenns 48-49
HHERA TR F]
Muifa Watch Co., Ltd. (THitoni) ......cccooovvvereeieriiereeieeieeins 51
KIEZ S (FE) ARAT
Timeless Trading (HK) Ltd. (Anne Klein)..........cococovvveerirennnn. 53
B RA R A
Bomass International Ltd. (Arbutus) ..........cccoeovvviieeieeeriennns 55

202 75 H Bk Advertising Index

Elmer Ingo (HK) Ltd. (Elmer Ingo) ........ccccovverririeeriieeinnns 57
MSRARAT (nsg)

Galtiscopio Ltd. (GaltiSCOPIO) .......vvevevirivririiieieiriiieieeieieieseeeas 59
Cheerful Global Marketing Ltd. (Guy Laroche) .........c...ccoovueinnne. 61
WA R T

City Great Ltd. (Junghans, Kerbholz) ............cccccovivrniinnn. 63, 65
Mk (EE) ARAF

Kam Kee Watch Co., (Holdings) Ltd. (Nivrel) ......cococvvevieeirinnnas 67
PRERETAHRAF

National Electronics & Watch Co., Ltd. (Outbound) .................... 73
KRR R EARAT (FIE)

Zhuhai Rossini Watch Industry Ltd. (Rossini).........cccccevvererriennes 75
R E IR EARAR (KE)

Time Watch Investment Ltd. (Tian Wang) ...........cccocoveveririennnnn. 7
ZHACARAF (RTGE)

Multi M Co., Ltd. (CaS10).....eevevirieririiieienieieisieieeeeeiee e 79
FYN TR IEA R

Shenzhen Binli Watch Co., Ltd. .....cccooeveiviveiiie 83
BTG ARA

Royal Designs & Decoration Ltd. ...........cooveiiiiiieeneeeiienenns 87
ELAETEARAF

Epson Hong Kong Ltd. ..........ccocovviviviiiiiiiiiceeceeeeeeieieienas 97
HEA R T

RONda LEd. ..o 101
B (B ARAH

Banda Bracelets (HK) Ltd..........ccooovririiiiiieeeecceees 105
A6 £ 45 S o A R ]

Hanson Metal Factory Ltd. .........cccooeeiieeriiceecceeeeee, 135
15 B S IR PR A A

Hanvey Group Holdings Ltd. ..........cccooveererieeeiieeeceeee, 145
ZHEEARATR

Anson Group Ltd.........ccooooiviviiiiieececeeeeeeeee e 155
el B A PR )

Diamond Design Ltd.........cocovvveeiinenieeisiceesceeeee 157
i Bk

Hip Shing Leather Watch Straps Mfy. Ltd. .........cccooovviiirininnn. 159
0B RmERARA R

Confi Metal Finishing Co., Ltd. ......cccccoeviririninininnns 161
Sy B A A PR A

Good Season Creation Ltd. .........cccovriiiiiieneccees 163
AL THRA TR

Pino Aliprandini (HK) Ltd. ......ccooovereeeeiceeeceeeeee 165
BRI 2 B A TR AR

Shenzhen SenFung Vacuum Plating Co., Ltd...........ccccovvviinn. 167
JEERE (Fi) ARAH

Ying Tong Enterprise (HK) Ltd. ..........cooooiriiriniieeceenn, 169
BB MM A R A

Father Financial Co., Ltd. ........cocooooeiiiiiiiceceeeeee e, 171
WA

New Territories General Chamber of Commerce (HK)............... 173
HhE e VRIS R R

The Watch & Clock Fair China ..o, 201

BEERIEE

The Federation of Hong Kong Watch Trades & Industries Ltd.

ABHGFE

Application Form

UN=IEZY (ch)

Company Name

(Eng)

EESSEEIHTE

Business Registration No

RENEE )

Name of Representative (Eng)
A1V
Position (%) (Eng)
ErsieEm 5 E2 TE Hith
Nature of Business Manufacture Trade Wholesale Retail Other
ERyNGIb (s5)
Company Address in HK
(Eng)
&5 BE
Tel No Fax No
PRI NS
Name of Contact Person
FIEES
Mobile Phone
EHL
E-mail
NEJHELUE
Company Website
EEfn
Product
KEAZEREE
Representative HEA
Signature and Seal Date
1. EEASE 2
Referee Signature Name
2. HEBAEE G
Referee Signature Name

1 EEAREERAESCAARER Y Z(4M0: T EBEEERTERAT BIRZEHKS3,800 ¢
HpEFE X2 AGEHKS2,000R & FFEHKS1,800)

2. MBREBARERR LSS RREFENEREETBBAFE

3. BTENHSERES BB TIRER/KETL8-625R R AEC04E

4. SRREEWEBERQ/IVE - B75:2523 3232
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This Spring Drive chronograph comprises over 400 precisely

Par 1%, |= iz made ex |I.'-i'=".'|'-' |":= CHAT ORI WAL IZ e I-.'.'!'h. IJI :l'-L' :."lll]L ImOLion

fraction

Deedication ro perfection pursued for more than halfa cenrury, D o N ’ I L E I

grand-seiko.com
9R86 Spring Drive Chronograph GMT N U I I B E R S

IR g it Chsiep Grand Seiko DEFINE YOU
T E EBEK

EDMITWAE : BYF APM 8523130 0056 50 TSN 8522000 2038 LT SQUARE BT B52.2502 7478

HRNAFTERE - 3 Chy Chain Primo 852-2810 7500 5 %7 B52.3470 0000 The Armoury BS2-2810 4500 &0 | AT BS2-2723 7360 = e MGT LuxUR\_‘r ASIA FACIFIC LIMITED

ain B52-2704 2B = WHESW 852-2111 9128 HIEWTT B52-2850 7676 AT o MUBLYETT 852-2381 0062 29/F Citicorp Cenfre, 18 Whitfield Road, North Point, Heng Kong Tel: +852 2736 0820 Fax: +852 2736 1362
4 2376 1266 = WREHER B52-3730 1211 Deslgn Quorter 5523155 1799 FUEA - Tic Tac B52.2266 820 Lo www.movado.cn

BFNMINNNE . i

EMEATED - BPIRM 8532871 7323 ABET - M 552-2837 5155 @
wRRANELE BoX W EROE S T 5227360235 FHE . wawhongecom bk WE | ganceskofithongsa com ik | f GrmdCialiel i

Seiko Since 1881

City Chain 852-2679 044
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Oriental Watch Company
Since 1961
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P EER AT LB KR X
BAHRT FRIB 2 5 KB 10095 T (852) 3470 0009
FRIREEE R 1335R Mt T (852) 2545 4577
fﬂfﬂ&é‘iﬂﬁn7ﬁ488sfﬁi1ﬁTB&C§ﬁ (852) 2577 1332
R YDIE R IR BRI 1455 3T SCEER O T 805R & (852) 23122008
{ESRSNEE233-23995JD Mallit: T A% (852) 2723 3360
AT B FSUET5055 1A Al P 0t T GG (852) 2396 8003
/mﬁtﬁz TZE 55595 it TBR C4fl (852) 2384 8103
B 2 F A E43-53A R E S B - CRDEH & E1E (853) 28717323
Wt RIT fﬂﬁ%éiﬂﬁ HEA8195 M T (852) 2893 6088
HAESBUET19%5: 1 TAZBH (852) 2394 1692
BhtREREEE fﬂfé‘&w@r)ﬁ FIE50055 % 1B E S i T G34-3555 4 (852) 2555 3188
RPIEESCES09% 138 BB JE G02 K M024H (852) 2369 8881

ARERE—F
AR BRI E443 © (852) 2815 8821 | 400 892 5595 MAEEE W
www.orientalwatch.com BSZEES =




	11754_w&c_P001-029_chairman_V6_2708
	11754_w&c_P030-069_ActivitiesReport_V5-2408
	11754_w&c_P070-153_Articles_V10_2408
	11754_w&c_P154-175_COMP_V3_2308
	11754_w&c_P176-204_Member_V5_2708



